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REGULATIONS FOR UNDERGRADUATE DEGREE COURSES 

IN SCIENCES, HUMANITIES, SOCIAL SCIENCES AND COMMERCE 

CBCS PATTERN 

Definitions : 
 

Programme :  ―Programme‖  means  a course of study leading to the award of a degree 

in discipline. 

Course : refers to a subject offered under the degree programme. 
 

Part I : Tamil / Other languages: means ―Tamil/other languages‖ offered under Part I of 

the programme 

Part II : English: means ―English language offered under Part II of the programme. 

 

 
Part III : Means ―Core courses and Elective courses including laboratory‖. 

: Elective Papers - An open choice of topics categorized under Generic and 

Discipline Centric 

Part IV : Non-Major Electives Means elective subjects offered under Part IV 

 
Skill Enhancement Courses - means the courses offered as skill based 

courses under Part IV of the programme aimed at imparting Advanced Skill. 

Foundation Course: means courses such as To ease the transition of 

learning from higher secondary to higher education, providing an overview 

of the pedagogy of learning abstract Statistics and simulating mathematical 

concepts to real world. 

Value Education (III year - V Semester) 

Environmental Studies (II year – III & IV Semester) 

Internship / Industrial Training - Practical training at the Industry/ 

Banking Sector / Private/ Public sector organizations / Educational 

institutions, enable the students gain professional experience and also 

become responsible citizens. 

Project with Viva – voce - Application of the concept to real situation is 

conceived resulting in tangible outcome 

Introduction of Professional Competency Component 

 
Part V :―Extension  Activities  :  means  all  those  activities  under  NSS/  NCC/ 

Sports/ YRC programme and other co and extracurricular activities 

offered under part V of the programme. 
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A detailed explanation of the above with relevant credits are given 

under Schemes of Examination along with Distribution of Marks and 

Credits‖. 

Duration: Means the stipulated years of study to complete a programme 

as prescribed by the University from time to time. Currently for the 

undergraduate programme the duration of study is THREE years. These 

regulations shall apply to the regular course of study in approved 

institutions of the University. 

Credits: Means the weightage given to each course of study (subject) by 

the experts of the Board of Studies concerned. 

Credit System: Means, the course of study under this regulation, where 

weightage of credits are spread over to different semesters during the 

period of study and the Cumulative Grade Point Average shall be 

awarded based on the credits earned by the students. A total of 140 credits 

are prescribed for the Undergraduate Programme (Three years). 

Choice Based Credit System: All Undergraduate Programmes offered 

by the University shall be under Choice Based Credit System (CBCS). 

This is to enhance the quality and mobility of the students within and 

between the Universities in the country and abroad. 

1. Eligibility for Admission to the Course 

Candidate for admission to the first year of the UG degree programme shall be 

required to have passed the higher secondary examination (Academic or 

Vocational) conducted by the Govt. of Tamil Nadu in the relevant subjects or other 

examinations accepted as equivalent thereto by the Syndicate, subject to such other 

conditions as may be prescribed therefor. 

2. Duration of the Course 

The course shall extend over a period of three years comprising of six semesters 

with two semesters in one academic year. There shall not be less than 90 working 

days for each semester. Examination shall be conducted at the end of every semester 

for the respective subjects. 

Each semester have 90 working days consists of 5 teaching hours per working 

day. Thus, each semester has 450 teaching hours and the whole programme has 

2600 teaching hours. 
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3. Course of Study 

The course of study for the UG degree courses of all branches shall consist of  the 

following: 

Part - I: Tamil 
 

Tamil or any one of the following modern/classical languages i.e. Telugu, 

Kannada, Malayalam, Hindi, Sanskrit, French, German, Arabic & Urdu. 

The subject shall be offered during the first four semesters with one 

examination at the end of each semester (4 courses – 12 credits). 

Part II: English 
 

The subject shall be offered during the first four semesters with one 

examination at the end of each semester (4 courses – 12 credits). 

Part III: 
 

Core subject 
 

As prescribed in the scheme of examination. Examination shall be conducted 

in the core subjects at the end of every semester. For the programmes with 4 

semester languages, 15 core courses with 68 credits are to be offered. 

Electives courses 
 

Four elective courses with 12 credits are to be offered one in the first four 

semesters. Elective subjects are to be selected from the list of electives 

prescribed by the Board of Studies concerned. 

Discipline Specific Elective 
 

Four DSE courses with 12 credits are to be offered Two in the five semester and 

Two in the sixth semester. DSE subjects are to be selected from the list of DSE‘s 

Prescribed by the Board of Studies Concerned 

Part IV 

1. Skill Enhancement Course: 

All the UG programmes shall offer seven courses of skill Enhancement 

subjects in I, II, III, & IV semesters with 13 credits for which examination shall 

be conducted at the end of the respective semesters. 
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2. Environmental Studies: 

All the UG programmes shall offer a course in Environmental Studies subjects 

and it shall be offered in the third and fourth semester. Examination shall be 

conducted at the end of fourth semester (one course with 2 credits). 

3. Value Education: 

All the UG Programmes shall offer a course in ―Value Education‖ and it shall 

be offered in the fifth semester. Examination shall be conducted at the end of the 

semester. 

Part V: Extension Activities (One Credit) 
 

Every student shall participate compulsorily for period of not less than two years 

(4 semesters) in any one of the following programmes. 

NSS NCC 
 

Sports YRC 
 

Other Extracurricular activities. 

 

The student's performance shall be examined by the staff in-charge of extension 

activities along with the Head of the respective department and a senior   member 

of the Department on the following parameters. The marks shall be sent to the 

Controller of Examinations before the commencement of the final semester 

examinations. 

20% of marks for Regularity of attendance. 

 

60% of marks for Active Participation in classes/ camps/ games/ special Camps/ 

programmes in the college/ District/ State/ University activities. 

10% of marks for Exemplary awards/ Certificates/ Prizes. 
 

10% of marks for Other Social components such as Blood Donations, Fine Arts, 

etc. 
 

The above activities shall be conducted outside the regular working hours of the 

college. The mark sheet shall carry the gradation relevant to the marks awarded 

to the candidates. 
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 - Exemplary - 80 and above 

B - Very good - 70-79 

C - Good - 60-69 

 
 - Fair - 50-59 

E - Satisfactory - 40 49 
 

This grading shall be incorporated in the mark sheet to be issued at the end of 

the semester. (Handicapped students who are unable to participate in any of 

the aboveactivities shall be required to take a test in the theoretical aspects of 

any one of theabove fields and be graded and certified accordingly). 

4. Requirement to appear for the examinations 

     A Candidate shall be permitted to appear for the university examinations for any 

semester (practical/theory) if he/she secures not less than 75% of attendance in 

thenumber of working days during the semester. 

     A candidate who has secured less than 75% but 65% and above attendance 
in any semester has to pay fine of Rs.800/- and a candidate shall be permitted 

to appear forthe university examination in that semester itself. 

     A candidate who has secured less than 65% but 50% and above attendance in 
any semester has to pay fine of Rs.800/- and can appear for both semester papers 
together atthe end of the later semester. 

     A candidate who has secured less than 50% of attendance in any semester 

shall notbe permitted to appear for the regular examinations and to continue 

the study in thesubsequent semester. He/she has to rejoin the semester in 

which the attendance is less than 50%. 

5. Scheme of examination 

As given in the annexure. 
 

6. Restrictions to appear for the examinations 

       Any candidate having arrear paper(s) shall have the option to appear in any 

arrear paper along with the regular semester papers. 

      Candidates who fail in any of the course of Part I, II, III, IV & V of UG degree 

examinations shall complete the course concerned within 5 years from the date of 

admission to the said programme, and should they fail to do so, they shall take the 

examination in the texts/ revised syllabus prescribed for the immediate next batch 

of candidates. If there is no change in the texts/syllabus they shall appear for the 

examination in that course with the syllabus in vogue until there is a change in the 

texts or syllabus. In the event of removal of that course consequent to change 

of regulation and / or curriculum after 5 year period, 
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the candidates shall have to take up an equivalent course in the revised syllabus 

as suggested by the Chairman and fulfill the requirements as per the regulation 

curriculum for the award of the degree. 

7. Medium of Instruction and examinations 

The medium of instruction and examinations for the courses of Part I, II & IV shall 

be the language concerned. For part III courses other than modern languages, the 

medium of instruction shall be either Tamil or English and the medium of 

examinations is English/Tamil irrespective of the medium of instructions. For 

modern languages, the medium of instruction and examination shall be the language 

concerned. 

 

8. Submission of Record Note Books for practical examinations 

Candidates appearing for practical examinations should submit bonafide Record 

Note Books prescribed for practical examinations, otherwise the candidates shall 

not be permitted to appear for the practical examinations. 

 

9. Passing Minimum 

        A candidate who secures not less than 40% in the University (external) 

Examination and 40% marks in the external examination and continuous 

internal assessment put together in any course of Part I, II, III & IV shall be 

declared to have passed the examination in the subject (theoryor Practical). 

    A candidate who secures not less than 40% of the total marks prescribed for the 

subject under part IV degree programme irrespective of whether the 

performance is assessed at the end semester examination or by continuous 

internal assessment shall be declared to have passed in that subject. 

    A candidate who passes the examination in all the courses of Part I, II, III, IV & 

V shall be declared to have passed, the whole examination. 

 

10. Distribution 

Table 1(A): The following are the distribution of marks for external and internal for 

University (external) examination and continuous internal assessment and passing 

minimum marks for theory papers of UG programmes. 
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Table1 (A) 

 

 

 
TOTAL

MARKS 

EXTERNAL INTERNAL  
Overall 

PassingMinimumf

ortotalmarks 

(Internal 

+External) 

 
 

Max.

marks 

Passing

Minimumfor 

external

alone 

 
 

Max.

marks 

PassingM

inimum 

forexternalalo

ne 

100 75 30 25 10 40 

 

Table 1(B): The following are the distribution of marks for continuous 

internalassessmentsin theorypapersofUGprogrammes: 

Table 1 (B) 

 

METHODSOFEVALUATION 

 

 
InternalEvaluation 

Continuous InternalAssessmentTest  

 
 

25Marks 

Assignments/SnapTest/Quiz 

Seminars 

AttendanceandClassParticipation 

ExternalEvaluation EndSemesterExamination 75Marks 

Total 100Marks 

 
Table 2(A): The following are the distribution of marks for University (external) 

examinations and continuous internal assessments and passing minimum marks for 

thepractical coursesofUGprogrammes. 

 
Table 2 (A) 

 

 

 
TOTAL

MARKS 

EXTERNAL INTERNAL  
Overall 

PassingMinimumf

ortotalmarks 

(Internal 

+External) 

 
Max.

marks 

PassingMi

nimum 

forexternalalo

ne 

 
Max.

marks 

PassingMi

nimum 

forexternalalo

ne 

100 75 30 25 10 40 
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Table 2(B): The following are the distribution of marks for the continuous 

internal assessment in UG practical courses: 

Table 2 (B) 

 

METHODSOFEVALUATION 

 

 
Internal Evaluation 

Continuous InternalAssessmentTest  

 
 

25 Marks 

Assignments/SnapTest/Quiz 

Seminars 

AttendanceandClassParticipation 

External Evaluation EndSemesterExamination 75 Marks 

Total 100 Marks 

 

The following courses shall have end semester examinations and Continuous Internal 

Assessment: 
 

Table 3 

 

S.No. Subject Internal External Total 

1. Value Education 25 75 100 

2. Environmental Studies 25 75 100 

3. NonMajorElectives 1stsemester 25 75 100 

4. NonMajorElectives 2ndsemester 25 75 100 

 

11. Grading 

Once the marks of the CIA and end-semester examinations for each of the courseare 

available, they shall be added. The mark thus obtained shall then be converted to 

the relevant letter grade, grade point as per the details given below: 

 

Table 4 

Conversion of Marks to Grade Points and Letter Grade (Performance in a Course/ 

Paper) 

 

RANGE OF MARKS GRADE POINTS LETTER GRADE DESCRIPTION 

90-100 9.0-10.0 O Outstanding 

80-89 8.0-8.9 D+ Excellent 
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75-79 7.5-7.9 D Distinction 

70-74 7.0-7.4 A+ Very Good 

60-69 6.0-6.9 A Good 

50-59 5.0-5.9 B Average 

40-49 4.0-4.9 C Satisfactory 

00-39 0.0 U Re-appear 

ABSENT 0.0 AAA ABSENT 

 
i = Credits earned for course i in any semester. 

 

Gi = Grade Point obtained for course i in any semester. 

n = refers to the semester in which such course were credited. 

 

Grade point average (for a Semester): 
 

Calculation of grade point average semester-wise and part-wise is as follows: 

GRADE POINT AVERAGE [GPA] = Ci Gi / Ci 
 

Sum of the multiplication of grade points by the credits of the courses offered under each 

part 

GPA= ––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––– 

Sum of the credits of the courses under each part in a semester 
 

Calculation of Grade Point Average (CGPA) (for the entire programme): 

A candidate who has passed all the examinations under different parts (Part-I to 

V) is eligible for the following part-wise computed final grades based on the range of 

CGPA: 

CUMULATIVE GRADE POINT AVERAGE [CGPA] = Ʃn Ʃi Cni Gni / Ʃn Ʃi Cni 

 
Sum of the multiplication of grade points by the credits of the entire programme under each part 

CGPA = –––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––– 

Sum of the credits of the courses of the entire programme under each part 
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Table5 
 

CGPA GRADE 

9.5 10.0 O+ 

9.0 and above but below 9.5 
 

 

8.5 and above but below 9.0 D++ 

8.0 and above but below 8.5 D+ 

7.5 and above but below 8.0 
 

 

7.0 and above but below 7.5 A++ 

6.5 and above but below 7.0 A+ 

6.0 and above but below 6.5 
 

 

5.5 and above but below 6.0 B+ 

5.0 and above but below 5.5 B 

4.5 and above but below 5.0 C+ 

4.0 and above but below 4.5 
 

 

0.0 and above but below 4.0 
 

 

 
12. ImprovementofMarksinthesubjectsalreadypassed 

Candidates desirous of improving the marks awarded in a passed subject in their first 

attempt shall reappear once within a period of subsequent two semesters. The improved marks 

shall be considered for classification but not for ranking. When there is no improvement, there 

shall not be any change in the original marks already awarded. 

13. Classification of Successful candidates 

A candidate who passes all the examinations in Part I to Part V securing following 

CGPA and Grades shall be declared as follows for Part I or Part II or Part III: 

Table6 
 

CGAP GRADE 
CLASSIFICATIONOF 

FINALRESULTS 

9.5 - 10.0 O+  
First Class Exemplary* 9.0 and above but below 9.5 

 

 

8.5 and above but below 9.0 D++  
First Class with Distinction* 8.0 and above but below 8.5 D+ 

7.5 and above but below 8.0 D 
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7.0 and above but below 7.5 A++  
 

First Class 
6.5 and above but below 7.0 A+ 

6.0 and above but below 6.5 
 

 

5.5 and above but below 6.0 B+  
Second Class 

5.0 and above but below 5.5 B 

4.5 and above but below 5.0 C+  
Third Class 

4.0 and above but below4.5 C 

 

 

a. A candidate who has passed all the Part-III subjects examination in the first appearance 

within the prescribed duration of the UG programmes and secured a CGPA of 9 to 10 

subjects shall be placed in the category of Class 

b. A candidate who has passed all the Part-III subjects examination in the first appearance 

within the prescribed duration' of the UG programmes and secured a CGPA of 7.5 to 9 

Allied subjects shall be placed in the category of Class 

c. A candidate who has passed all the Part-I or Part-II or Part-III subjects examination of 

the UG programmes and secured a CGPA of 6 to 7.5 and equivalent  

or shall be declared to have passed that parts in Cl . 
 

d. A candidate who has passed all the Part-I or Part-II or Part-III subjects examination of 

the UG programmes and secured a CGPA of 5.5 to 6 and equivalent  

shall be declared to have passed that parts in . 

e. A candidate who has passed all the Part-I or Part-II or Part-III subjects examination of 

the UG programmes and secured a CGPA of 4.5 to 5 and equivalent  

shall be declared to have passed that parts in . 

f. There shall be no classifications of final results, therefore, award of class for Part IV and 

Part V, however, those parts shall be awarded with final grades in the end semester 

statements of marks and in the consolidated statement of marks. 

 

14. Conferment of the Degree: 

No candidate shall be eligible for conferment of the Degree unless he / she 

i. Has undergone the prescribed course of study for a period of not less than six 

semesters in an institution approved by/affiliated to the University or has been 

exempted from in the manner prescribed and has passed the examinations as have been 

prescribed thereof. 
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ii. Has completed all the components prescribed under Parts I to Part V in the 

CBCS pattern to earn 140 credits. 

 

iii. Has successfully completed the prescribed Field Work/ Institutional 

Trainingas evidenced by certificate issued by the Principal of the College 

15. Ranking 

A candidate who qualifies for the UG degree course passing all the examinations 

in the first attempt, within the minimum period prescribed for the course of study 

from the date of admission to the course and secures I class shall be eligible for 

ranking and such ranking shall be confined to 10% of the total number of 

candidates qualified in that particular branch of study, subject to a maximum of 

10 ranks. The improved marks shall not be taken into consideration for ranking. 

16. Additional Degree 

        The following is the norms prescribed for students admitted from 2010-11 onwards. 
 

Any candidate who wishes to obtain an additional UG degree not involving any 

practical shall be permitted to do so and such a candidate shall join a college in 

the III year of the course and he/she shall be permitted to appear for part III alone 

by granting exemption from appearing Part I, Part II, Part IV and Part V and 

common allied subjects (if any), already passed by the candidate. And a candidate 

desirous to obtain an additional UG degree involving practical shall be [permitted 

to do so and such candidate shall join a college in the II year of the course and 

he/she be permitted to appear for Part III alone by granting exemption from 

appearing for Part I, Part II, Part IV and Part V and the common allied subjects. If 

any, already passed. Such candidates should obtain exemption from the university 

by paying a fee of Rs.500/-. 

        The following is for students admitted prior to 2008-09: 
 

Any candidate who wishes to obtain an additional UG degree not involving any 

practical shall be permitted to do so and such a candidate shall join a college in 

the III year of the course and he/she shall be permitted to appear for part III alone 

by granting exemption from appearing Part I, Part II, Part IV and Part V and 

common allied subjects (if any), already passed by the candidate. And a 

candidate desirous to obtain an additional UG degree involving practical shall be 

[permitted to do so and such candidate shall join a college in the II year of the 

course and he/she be permitted to appear for Part III alone by granting exemption 

from appearing for Part I, Part II, Part IV and Part V and the common allied 

subjects. If any, already passed. Such candidates should obtain exemption from 

the university by paying a fee of Rs.500/-. 
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17. Evening College 

The above regulations shall be applicable for candidates undergoing the 

respective courses in Evening Colleges also. 

18. QuestionPaperPattern 
 

Table 7 

 

Maximum 75 Marks wherever applicable 

Section A Multiple Choice Questions 15*1=15 
15 questions 3 each 

from everyunit 

Section B 
Short answer questions of 

either / or type (like 1.a or b) 
2*5=10 

2 questions 1 each 

from everyunit 

 

Section C 

 

Essay type question of any 

three out of five questions. 

 
5*10=50 

5 questions 1 each 

from every unit with 

internal choice of (a) 

or (b). 

 

1. Syllabus 

The syllabus for various courses shall be clearly demarcated into five viable units 

in each paper/subject. 

2. Revision of Regulations and Curriculum 

The above Regulation and Scheme of Examinations shall be in vogue without any 

change for a minimum period of three years from the date of approval of their 

approval. The University may revise / amend / change the Regulations and 

Scheme of Examinations, if found necessary. 

3. Transitory Provision 

Candidates who have undergone the Course of Study prior to the Academic Year 

2023- 2024 shall be permitted to take the Examinations under those Regulations 

for a period of four years i.e. upto and inclusive of the Examination of April 2028 

thereafter they shall be permitted to take the Examination only under the 

Regulations in force at that time. 
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PROGRAMME OBJECTIVE: 
 

The B.Com. Degree Programme provides ample exposure to courses from the fields 

of Commerce, Accountancy and Management. The course equips the students for entry level 

jobs in industry, promotes the growth of their professional career, entrepreneurship and a key 

contributor to the economic development of the country. 

 

 

TANSCHE REGULATIONS ON LEARNING OUTCOMES-BASED CURRICULUM 

FRAMEWORK GUIDELINES BASED REGULATIONS FOR UNDER GRADUATE 

PROGRAMME 

Programme: B.Com General 

Programme Code:  

Duration: UG - 3 years 

Programme PO1: Disciplinary knowledge: Capable of demonstrating comprehensive 

Outcomes: knowledge and understanding of one or more disciplines that form a part of 
 an undergraduate Programme of study 
 PO2: Communication Skills: Ability to express thoughts and ideas 
 effectively in writing and orally; Communicate with others using appropriate 
 media; confidently share one‘s views and express herself/himself; 
 demonstrate the ability to listen carefully, read and write analytically, and 
 present complex information in a clear and concise manner to different 
 groups. 
 PO3: Critical thinking: Capability to apply analytic thought to a body of 
 knowledge; analyse and evaluate evidence, arguments, claims, beliefs on the 
 basis of empirical evidence; identify relevant assumptions or implications; 
 formulate coherent arguments; critically evaluate practices, policies and 
 theories by following scientific approach to knowledge development. 
 PO4: Problem solving: Capacity to extrapolate from what one has learned 
 and apply their competencies to solve different kinds of non-familiar 
 problems, rather than replicate curriculum content knowledge; and apply 
 one‘s learning to real life situations. 
 PO5: Analytical reasoning: Ability to evaluate the reliability and relevance 
 of evidence; identify logical flaws and holes in the arguments of others; 
 analyze and synthesize data from a variety of sources; draw valid conclusions 
 and support them with evidence and examples, and addressing opposing 
 viewpoints. 
 PO6: Research-related skills: A sense of inquiry and capability for asking 
 relevant/appropriate questions, problem arising, synthesising and articulating; 
 Ability to   recognise   cause-and-effect   relationships,   define   problems, 
 formulate hypotheses, test hypotheses, analyse, interpret and draw 
 conclusions from   data,   establish   hypotheses,   predict   cause-and-effect 
 relationships; ability to plan, execute and report the results of an experiment 
 or investigation 
 PO7: Cooperation/Team work: Ability to work effectively and respectfully 
 with diverse teams; facilitate cooperative or coordinated effort on the part of 
 a group, and act together as a group or a team in the interests of a common 
 cause and work efficiently as a member of a team 
 PO8: Scientific reasoning: Ability to analyse, interpret and draw 
 conclusions from quantitative/qualitative data; and critically evaluate ideas, 
 evidence and experiences from an open-minded and reasoned perspective. 
 PO9: Reflective thinking: Critical sensibility to lived experiences, with self 
 awareness and reflexivity of both self and society. 
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 PO10 Information/digital literacy: Capability to use ICT in a variety of 

learning situations, demonstrate ability to access, evaluate, and use a variety 

of relevant information sources; and use appropriate software for analysis of 

data. 

PO 11 Self-directed learning: Ability to work independently, identify 

appropriate resources required for a project, and manage a project through to 

completion. 

PO 12 Multicultural competence: Possess knowledge of the values and 

beliefs of multiple cultures and a global perspective; and capability to 

effectively engage in a multicultural society and interact respectfully with 

diverse groups. 

PO 13: Moral and ethical awareness/reasoning: Ability toembrace 

moral/ethical values in conducting one‘s life, formulate a position/argument 

about an ethical issue from multiple perspectives, and use ethical practices in 

all work. Capable of demonstratingthe ability to identify ethical issues related 

to one‟s work, avoid unethical behaviour such as fabrication, falsification or 

misrepresentation of data or committing plagiarism, not adhering to 

intellectual property rights; appreciating environmental and sustainability 

issues; and adopting objective, unbiased and truthful actions in all aspects of 

work. 

PO 14: Leadership readiness/qualities: Capability for mapping out the 

tasks of a team or an organization, and setting direction, formulating an 

inspiring vision, building a team who can help achieve the vision, motivating 

and inspiring team members to engage with that vision, and using 

management skills to guide people to the right destination, in a smooth and 

efficient way. 

PO 15: Lifelong learning: Ability to acquire knowledge and skills, including 

„learning how to learn‟, that are necessary for participating in learning 

activities throughout life, through self-paced and self-directed learning aimed 

at personal development, meeting economic, social and cultural objectives, 

and adapting to changing trades and demands of work place through 
knowledge/skill development/reskilling. 

Programme Specific 

Outcomes: 

PSO1 – Placement: 

To prepare the students who will demonstrate respectful engagement with 

others‘ ideas, behaviors, beliefs and apply diverse frames of reference to 

decisions and actions. 

PSO 2 - Entrepreneur: 

To create effective entrepreneurs by enhancing their critical thinking, problem 

solving, decision making and leadership skill that will facilitate startups and 

high potential organizations 

PSO3 – Research and Development: 

Design and implement HR systems and practices grounded in research that 

comply with employment laws, leading the organization towards growth and 

development. 

PSO4 – Contribution to Business World: 

To produce employable, ethical and innovative professionals to sustain in the 

dynamic business world. 

PSO 5 – Contribution to the Society: 

To contribute to the development of the society by collaborating with 

stakeholders for mutual benefit 
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CreditDistributionforUGProgrammes 
 

SemI Credit H SemII Credit H SemIII Credit H SemIV Credit H SemV Credit H SemVI Credit H 

Part 

1.Language 

–Tamil 

3 6 Part..1.Lan

guage –

Tamil 

3 6 Part..1.Lan

guage –

Tamil 

3 6 Part..1.Lan

guage –

Tamil 

3 6 5.1 

CoreCou

rse– 
\CCIX 

4 5 6.1 

CoreCou

rse –CC 

XIII 

4 6 

Part.2E

nglish 

3 6 Part..2

English 

3 6 Part..2English 3 6 Part..2

English 

3 6 5.2 Core 
Course –

CC X 

4 5 6.2 Core 
Course –

CCXIV 

4 6 

1.3 

CoreCourse–

CCI 

5 5 2..3 

CoreCourse 

– CCIII 

5 5 3.3 CoreCourse 
–CCV 

5 5 4.3 

CoreCourse 

– CCVII 

Core 
IndustryMod

ule 

5 5 5. 

3.CoreC

ourseCC 

-XI 

4 5 6.3 

CoreCou

rse –

CCXV 

4 6 

1.4 

CoreCourse 

– CCII 

5 5 2.4 

CoreCourse 

– CCIV 

5 5 3.4 CoreCourse 
–CCVI 

5 5 4.4 

CoreCou

rse –CC 

VIII 

5 5 5. 

4.CoreCo

urse–

/Projectwi

th viva-

voce 
CC-XII 

4 5 6.4Elective 
-VII 

Generic/Disc

iplineSpecifi

c 

3 5 

1.5Elective 

IGeneric/Discip

lineSpecific 

3 4 2.5 Elective 

IIGeneric/Dis

ciplineSpecifi

c 

3 4 3.5ElectiveIIIG

eneric/Discipli

neSpecific 

3 4 4.5ElectiveI

V 

Generic/Disc

iplineSpecifi

c 

3 3 5.5 

Elective 

VGeneric/

Discipline 
Specific 

3 4 6.5 

ElectiveVII

IGeneric/ 

Discipline

Specific 

3 5 

1.6 Skill 

Enhancement 

Course 

SEC-1 

2 2 2.6 Skill 

Enhancement 

Course 

SEC-2 

2 2 3.6 Skill 

Enhancement 

Course SEC-

4,(Entrepreneuri

alSkill) 

1 1 4.6Skill 

Enhancement 

Course 

SEC-6 

2 2 5.6 
Elective

VI 

Generic/ 

Discipline

Specific 

3 4 6.6 
Extension

Activity 

1 - 

1.7 

SkillEnhance

ment 

-

(Foundation

Course) 

2 2 2.7 

SkillEnhancem

ent 

Course –SEC-

3 

2 2 3.7 Skill 

Enhancement 

CourseSEC-5 

2 2 4.7Skill 

Enhancement 

CourseSEC-7 

2 2 5.7 

ValueEdu

cation 

2 2 6.7 
Professional

Competency

Skill 

2 2 

      3.8E.V.S. - 1 4.8E.V.S 2 1 5.8 
SummerI

nternship 

/Industrial

Training 

2     
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 23 30  23 30  22 30  25 30  26 30  21 30 

Total– 140Credits 
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Choice Based Credit System (CBCS), Learning Outcomes Based Curriculum 

Framework (LOCF) Guideline Based Credit and Hours Distribution System 

for all UG courses including Lab Hours 

FirstYear–Semester-I 

 

Part Listof Courses Credit No. 

ofHou

rs 

Part-1 Language – Tamil 3 6 

Part-2 English 3 6 

Part-3 Core Courses & Elective Courses [in Total] 13 14 

 

Part-4 

Skill Enhancement Course SEC-1 2 2 

Foundation Course 2 2 
  23 30 

 

Semester-II 

 

Part Listof Courses Credit No.of 
Hours 

Part-1 Language–Tamil 3 6 

Part-2 English 3 6 

Part-3 Core Courses& Elective Courses including laboratory[inTotal] 13 14 

Part-4 Skill Enhancement Course-SEC-2: NME  2 2 

Skill Enhancement Course-SEC-3(Discipline/Subject Specific) 2 2 
  23 30 

SecondYear–Semester-III 

 

Part Listof Courses Credit No. 

ofHou

rs 

Part-1 Language-Tamil 3 6 

Part-2 English 3 6 

Part-3 Core Courses & Elective Courses including laboratory[inTotal] 13 14 

Part-4 Skill Enhancement Course-SEC-4(EntrepreneurialBased) 1 1 

Skill Enhancement Course-SEC-5(Discipline/Subject Specific) 2 2 

E.V.S - 1 
  22 30 

 

Semester-IV 

 

Part Listof Courses Credit No.of 
Hours 

Part-1 Language-Tamil 3 6 

Part-2 English 3 6 

Part-3 Core Courses & Elective Courses including laboratory[inTotal] 13 13 

Part-4 Skill Enhancement Course-SEC-6(Discipline/Subject Specific) 2 2 

Skill Enhancement Course-SEC-7(Discipline/Subject Specific) 2 2 

E.V.S 2 1 
  25 30 
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Third Year 

Semester-V 

Part Listof Courses Credit No.of 
Hours 

Part-3 Core Courses including Project/ElectiveBased 22 26 

Part-4 Value Education 2 2 

Internship/IndustrialVisit/Field Visit 2 2 
  26 30 

 

Semester-VI 

 

Part Listof Courses Credit No.of 
Hours 

Part-3 Core Courses including Project/ElectiveBased &LAB 18 28 

Part-4 Extension Activity 1 - 

Professional  Competency Skill 2 2 
  21 30 

 

Consolidated Semester wise and Component wise Credit distribution 
 

Parts Sem I Sem II Sem III Sem IV Sem V Sem VI 
Total

Credits 

Part I 3 3 3 3 - - 12 

Part II 3 3 3 3 - - 12 

Part III 13 13 13 13 22 18 92 

Part IV 4 4 3 6 4 1 22 

Part V - - - - - 2 2 

Total 23 23 22 25 26 21 140 

 

*Part I. II, and Part III components will be separately taken into account for CGPA 

calculation and classification for the under graduate programme and the other 

components. IV, V have to be completed during the duration of the programme as per 

the norms, to be eligible for obtaining the UG degree. 
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METHODSOFEVALUATION 

InternalEv

aluation 

Continuous InternalAssessmentTest  

25Marks 
Assignments/SnapTest/Quiz 

Seminars 

AttendanceandClassParticipation 

ExternalE

valuation 

EndSemesterExamination 75Marks 

Total 100Marks 

METHODSOFASSESSMENT 

Reme

mberin

g(K1) 

 Thelowestlevelofquestionsrequirestudentstorecallinformationfromt
hecoursecontent 

 Knowledgequestionsusuallyrequirestudentstoidentifyinformationint

hetextbook. 

Unders

tandin

g(K2) 

 Understandingoffactsandideasbycomprehendingorganizing,com

paring,translating,interpolatingandinterpretingintheirownwords. 

 Thequestionsgobeyondsimplerecallandrequirestudentstocombine

datatogether 

Applic

ation(

K3) 

 Studentshavetosolveproblemsbyusing/applyingaconceptlearnedi

ntheclassroom. 

 Studentsmustusetheirknowledgetodetermineaexactresponse. 

Analyz

e(K4) 
 Analyzingthequestionisonethatasksthestudentstobreakdownsome

thingintoitscomponentparts. 

 Analyzingrequiresstudentstoidentifyreasonscausesormotivesandr

eachconclusionsorgeneralizations. 

Evalua

te(K5) 

 Evaluationrequiresanindividualtomakejudgmentonsomething. 

 Questionstobeaskedtojudgethevalueofanidea,acharacter,aworkofa

rt,orasolutiontoaproblem. 

 Studentsareengagedindecision-makingandproblem–solving. 

 Evaluationquestionsdonothavesinglerightanswers. 

Create

(K6) 
 Thequestionsofthiscategorychallengestudentstogetengagedincrea

tiveandoriginalthinking. 

 Developingoriginalideasandproblemsolvingskills 
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Highlights of the Revamped Curriculum: 

 
 Student-centric, meeting the demands of industry & society, incorporating 

industrialcomponents,hands on training, skill enhancement modules, industrial 

project, project with viva-voce, exposure to entrepreneurial skills, training for 

competitive examinations, sustaining the quality of the core component 

sandincorporating applicationoriented content wherever required. 

 The Core subjects include latest developments in the education and scientific 

front,advanced programming packages allied with the discipline topics, practical 

training,devising statistical models and algorithms for providing solutions to industry 

/ reallife situations. The curriculum also facilitates peer learning with advanced 

statisticaltopics in the final semester, catering to the needs of stakeholders with 

researchaptitude. 

 The General Studies and Statistics based problem solving skills are included 

asmandatorycomponentsinthe‗TrainingforCompetitiveExaminations‘courseatthefin

al semester,afirstofits kind. 

 The curriculum is designed so as to strengthen the Industry-Academia interface 

andprovidemorejob opportunities forthe students. 

 The Statistical Quality Control course is included to expose the students to real 

lifeproblems and train the students on designing a mathematical model 

toprovidesolutionsto the industrialproblems. 

 The Internship during the second year vacation will help the students gain 

valuablework experience, that connects classroom knowledge to real 

worldexperience andtonarrowdownand focus on thecareer path. 

 Projectwithviva-

vocecomponentinthefifthsemesterenablesthestudent,applicationofconceptualknowle

dgetopracticalsituations.Thestateofarttechnologies in conducting a Explain in a 

scientific and systematic way and arrivingat a precise solution is ensured. Such 

innovative provisions of the industrial training,project and internships will give 

students an edge over the counterparts in the jobmarket. 

 State-ofArttechniquesfromthestreamsofmulti-

disciplinary,crossdisciplinaryandinterdisciplinarynatureareincorporatedasElectiveco

urses,coveringconventionaltopics tothelatest DBMSand 

ComputersoftwareforAnalytics. 
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Valueadditionsin theRevampedCurriculum: 

 
Semester Newly introduced 

Components 

Outcome/Benefits 

I FoundationCourse 

To ease the transition 

oflearningfromhighersec

ondarytohighereducation,

providinganoverviewofth

epedagogyoflearningabst

ractStatisticsand 

simulating mathematical 

Concepts to real world. 

 Instilconfidenceamongstudents 

 Createinterestforthesubject 

I,II,III,IV SkillEnhancementpape

rs

 (Discipline

centric/Generic/Entrepre

neurial) 

 Industryreadygraduates 

 Skilledhumanresource 

 Studentsareequippedwithessentialskillstomakethem

employable 

 TrainingonComputing/Computationalskills 

enablethestudentsgainknowledgeandexposureonlate

st computational aspects 

 Dataanalyticalskillswillenablestudentsgain 

internships,apprenticeships,fieldworkinvolvingdatac

ollection, compilation, analysisetc. 

 Entrepreneurial skill training will provide

 anopportunityforindependent livelihood 

 Generatesself– employment 

 Createsmallscaleentrepreneurs 

 Trainingtogirlsleadstowomenempowerment 

 DisciplinecentricskillwillimprovetheTechnical 

knowhowofsolvingreallifeproblemsusingICTtools 

III,IV,V 

&VI 

Electivepapers- 

An open choice of 

topicscategorized

 under

GenericandDisciplineCe

ntric 

 Strengtheningthedomainknowledge 

 IntroducingthestakeholderstotheState-

ofArttechniques from the streams of multi-

disciplinary,cross disciplinaryand 

interdisciplinarynature 

 Students are exposed to Latest topics on 

ComputerScience/IT,thatrequirestrongstatisticalback

ground 

 Emergingtopicsinhighereducation/industry/commun

icationnetwork/healthsectoretc.areintroducedwithha

nds-on-training,facilitates 

designingofstatisticalmodelsintherespective 
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  sectors 

IV DBMS and 

Programmingskill,

 Biostatistics,

Statistical  Quality 

Control, Official 

Statistics,OperationsRese

arch 

 Exposure toindustry mouldsstudentsinto 

solutionproviders 

 GeneratesIndustryreadygraduates 

 Employmentopportunitiesenhanced 

II

 year

Vacation

activity 

Internship

 /IndustrialT

raining 

 Practical training at the Industry/ Banking Sector 

/Private/Publicsectororganizations/Educationalinstit

utions,enablethestudentsgainprofessional 

Experience and also become responsible citizens. 

V 

Semester 

Project with Viva–voce  Self-learningisenhanced 

 Applicationoftheconcepttorealsituationisconceived 

resultingintangibleoutcome 

VI 

Semester 

Introduction of 

Professional Competency 

component 

 Curriculumdesignaccommodatesallcategoryoflearne

rs;‗StatisticsforAdvancedExplain‘componentwillco

mpriseofadvancedtopicsinStatisticsandalliedfields,fo

rthoseinthepeergroup/ aspiringresearchers; 

 ‗Training for Competitive Examinations‘ –caters 

tothe needs of the aspirants towards most sought-

after services of the nation viz, UPSC, ISS, 

CDS,NDA,BankingServices,CAT,TNPSCgroup 

services,etc. 

ExtraCredits: 

ForAdvancedLearners/Honorsdegre

e 

 Tocatertotheneeds  ofpeerlearners/researchaspirants 

 
 

Knowledge,ProblemSolving,Anal

yticalability,ProfessionalCompeten

Skills

 acq
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B.COM–GENERAL-CREDITDISTRIBUTION 
 

Part 
Course 
Code 

TitleoftheCourse Credits Hours 

FIRSTYEAR 

FIRSTSEMESTER 

Part I 
 

Language–Tamil 3 6 

Part II 
 

English 3 6 

PartIII 
 

CorePaper I–FinancialAccountingI 5 5 

PartIII 
 

CorePaperII- Principlesof Management 5 5 

 

 
PartIII 

 
Elective I- BusinessCommunication  

 
3 

 

 
4 

 
ElectiveI-IndianEconomicDevelopment 

 
Elective I- BusinessEconomics 

 
PartIV 

 SkillEnhancement CourseSEC– 1: NME 
 

2 2 

 Foundation Course FC (Elements of 

Industry4.0) 
2 2 

  
TOTAL 23 30 

SECONDSEMESTER 

Part I 
 

Language–Tamil 3 6 

Part II 
 

English 3 6 

PartIII 
 

CorePaper III–FinancialAccountingII 5 5 

PartIII 
 

CorePaper IV-BusinessLaw 5 5 

 

 
PartIII 

 
Elective II-Business Environment  

 
3 

 

 
4 

 
ElectiveII-Insurance andRiskManagement 

 
ElectiveII–InternationalTrade 

 
PartIV 

 Skill Enhancement CourseSEC–2: NME 
 

2 2 

 SkillEnhancement Course– SEC3 
(IndustrialLaw) 

2 2 

  
TOTAL 23 30 
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Part 
Course

Code 
TitleoftheCourse Credits Hours 

SECONDYEAR 

THIRDSEMESTER 

Part I  Language–Tamil 3 6 

Part II  English 3 6 

PartIII  CorePaperV-CorporateAccountingI 5 5 

PartIII  CorePaper VI-Company Law 5 5 

 

 
PartIV 

 ElectiveIII–BusinessLegislation  

 
3 

 

 
4 

 ElectiveIII–BusinessMathematics& 
Statistics 

 ElectiveIII–E-Commerce 

 

 
PartIV 

 Skill Enhance Course SEC – 4 

(TallyPractical) 
1 1 

 Skill Enhancement Course – SEC 5 

(CapitalMarkets) 
2 2 

 EnvironmentalStudies  
1 

  
TOTAL 22 30 

FOURTHSEMESTER 

Part I  Language–Tamil 3 6 

Part II  English 3 6 

PartIII  CorePaperVII–CorporateAccountingII 5 5 

PartIII  CorePaperVIII-PrinciplesofMarketing 5 5 

 

 
PartIII 

 
ElectiveIV–FinancialServices  

 

3 

 

 

 
3 

 ElectiveIV–Consumerism&Consumer 
Protection 

 
ElectiveIV-OperationsResearch 

 

 
PartIV 

 Skill Enhance Course SEC – 6 

(ServiceMarketing) 
2 2 

 SkillEnhancement Course– SEC7 
(CommercePractical) 

2 2 

 
EnvironmentalStudies 2 1 

  
TOTAL 25 30 
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Part 
Course

Code 
TitleoftheCourse Credits Hours 

 SecondyearVacation Internship -45hours 

THIRDYEAR 

FIFTHSEMESTER 

PartIII 
 

CorePaper IX –CostAccountingI 4 5 

PartIII 
 

CorePaperX -BankingLaw andPractice 4 5 

PartIII 
 CorePaperXI– Income TaxLaw and 

PracticeI 
4 5 

PartIII 
 CorePaper XII– ProjectVivavoce/ 

AuditingandCorporateGovernance 
4 5 

 
 

PartIII 

 DisciplineSpecific Elective1/2- 
FinancialManagement/ IndirectTaxation 

3 4 

 Discipline Specific Elective 3/4 – 

HumanResourceManagement/OfficeManage

ment 
&SecretarialPractice 

 

3 

 

4 

PartIV 
 

ValueEducation 2 2 

  
SummerInternship/ IndustrialTraining 2 - 

  
TOTAL 26 30 

SIXTHSEMESTER 

PartIII 
 

CorePaper XIII–CostAccounting-II 4 6 

PartIII 
 

CorePaperXIV-ManagementAccounting 4 6 

PartIII 
 CorePaperXV-IncomeTaxLaw and 

PracticeII 
4 6 

 

 
PartIII 

 DisciplineSpecificElective⅚- 
Entrepreneurial Development / 

ComputerApplicationin Business 

 

3 

 

5 

 DisciplineSpecificElective7/8- Logistics 
and Supply Chain Management/ 8/8 -

SpreadsheetforBusiness 

 
3 

 
5 

  Generalawareness forCompetitive 
Examination 

2 2 

PartV 
 

Extension Activity 1 - 

  
TOTAL 21 30 

GRANDTOTAL 140 180 



27  

FIRST YEAR – SEMESTER – 

ICORE–I:FINANCIALACCOUNTINGI 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 
 5    4 5 25 75 100 

LearningObjectives 

LO1 Tounderstandthe basicaccountingconcepts andstandards. 

LO2 Toknowthebasis for calculatingbusiness profits. 

LO3 Tofamiliarizewiththeaccountingtreatmentofdepreciation. 

LO4 Tolearn themethodsofcalculatingprofit forsingle entrysystem. 

LO5 Togainknowledgeontheaccountingtreatmentof insuranceclaims. 

Prerequisites:Shouldhavestudied Accountancyin XII Std 

Unit Contents No.of 
Hours 

 

 
I 

FundamentalsofFinancialAccounting 

Financial Accounting –Meaning,Definition, Objectives, 

BasicAccountingConceptsandConventions-

Journal,LedgerAccounts– Subsidiary Books –– Trial Balance - 

Classification ofErrors–RectificationofErrors–

PreparationofSuspense 
Account– BankReconciliationStatement-Need andPreparation 

 

 
15 

 
II 

FinalAccounts 

Final Accounts of Sole Trading Concern- Capital and 

RevenueExpenditureandReceipts–

PreparationofTrading,ProfitandLossAccount andBalanceSheetwith 

Adjustments. 

 
15 

 

 

 
III 

DepreciationandBillsof Exchange 

Depreciation - Meaning – Objectives – Accounting Treatments -

Types - Straight Line Method – Diminishing Balance method –

Conversionmethod. 

Unitsof ProductionMethod–Cost Modelvs Revaluation 

BillsofExchange–Definition–Specimens–DiscountingofBills – 

Endorsement of Bill – Collection – Noting – Renewal –

RetirementofBill under rebate 

 

 

 
15 

 

 
IV 

Accounting from Incomplete Records – Single Entry 

SystemIncompleteRecords-MeaningandFeatures-Limitations-
DifferencebetweenIncomplete Records and Double EntrySystem 

-MethodsofCalculationofProfit-StatementofAffairsMethod 

–PreparationoffinalstatementsbyConversionmethod. 

 

 
15 

 

 
V 

RoyaltyandInsuranceClaims 

Meaning – Minimum Rent – Short Working – Recoupment 

ofShortWorking–LessorandLessee–Sublease–

AccountingTreatment. 

Insurance Claims –Calculation of Claim Amount-Average 

clause(Lossof Stock only) 

 

 
15 

TOTAL 75 
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THEORY20%&PROBLEM80% 

CO CourseOutcomes 

CO1 
RemembertheconceptofrectificationoferrorsandBankreconciliation 
statements 

CO2 Applythe knowledgeinpreparingdetailed accounts of soletrading concerns 

CO3 Analysethevariousmethods ofprovidingdepreciation 

CO4 Evaluatethemethodsofcalculationofprofit 

CO5 
Determinethe royaltyaccountingtreatmentandclaimsfrominsurance 
companiesin caseof lossof stock. 

Textbooks 

1. S.P.JainandK.L.NarangFinancialAccounting-I,KalyaniPublishers,New 
Delhi. 

2. S.N.Maheshwari,FinancialAccounting,VikasPublications,Noida. 

3. Shukla Grewaland Gupta, ―Advanced Accounts‖,volume1, S.Chand and Sons, 
NewDelhi. 

4. RadhaswamyandR.L.Gupta:AdvancedAccounting,SultanChand,New 
Delhi. 

5. R.L. Guptaand V.K.Gupta, ―Financial Accounting‖, Sultan Chand, NewDelhi. 

ReferenceBooks 

1. Dr.ArulanandanandRaman:Advanced Accountancy,HimalayaPublications, 
Mumbai. 

2. Tulsian,Advanced Accounting,TataMcGrawHills,Noida. 

3. CharumathiandVinayagam,FinancialAccounting,S.ChandandSons,New 
Delhi. 

4. Goyal andTiwari,FinancialAccounting,TaxmannPublications,NewDelhi. 

5. RobertNAnthony,DavidHawkins,KennethA.Merchant,Accounting:Text 
andCases.McGraw-HillEducation,Noida. 

NOTE:LatestEditionofTextbooksMaybeUsed 

WebResources 

1. https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1 

2. https://www.slideshare.net/ramusakha/basics-of-financial-accounting 

3. https://www.accountingtools.com/articles/what-is-a-single-entry-system.html 

https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
https://www.slideshare.net/ramusakha/basics-of-financial-accounting
https://www.accountingtools.com/articles/what-is-a-single-entry-system.html
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 3 2 3 2 2 3 2 2 

CO2 3 2 3 3 3 2 2 2 3 2 2 

CO3 3 2 3 3 3 2 2 2 3 2 2 

CO4 3 2 3 3 2 2 2 2 3 2 2 

CO5 3 2 3 3 3 2 2 2 3 2 2 

TOTAL 15 10 15 15 13 11 10 10 15 10 10 

AVERAGE 3 2 3 3 2.6 2.2 2 2 3 2 2 

3–Strong,2-Medium,1-Low 
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FIRST YEAR – SEMESTER – I 

CORE –II: PRINCIPLES OF MANAGEMENT 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 
 5    4 5 25 75 100 

LearningObjectives 

LO1 Tounderstandthebasic managementconceptsandfunctions 

LO2 Toknowthe varioustechniques ofplanningand decision making 

LO3 Tofamiliarizewiththeconceptsoforganisationstructure 

LO4 Togainknowledgeaboutthevariouscomponentsofstaffing 

LO5 Toenablethestudentsinunderstandingthe controltechniques ofmanagement 

Prerequisites:ShouldhavestudiedCommerce inXIIStd 

Unit Contents 
No.of 
Hours 

 

 

 
I 

IntroductiontoManagement 

Meaning-Definitions–NatureandScope-LevelsofManagement 
– Importance - Management Vs. Administration – 

Management:ScienceorArt–EvolutionofManagementThoughts–

F.W.Taylor,HenryFayol, 

Peter F. Drucker, Elton Mayo - Functions of Management - 

Trendsand Challenges of Management. Managers – Qualification – 

Duties&Responsibilities. 

 

 

 
15 

 

 
II 

Planning 

Planning–Meaning–Definitions–Nature–ScopeandFunctions 
–ImportanceandElementsofPlanning–Types–PlanningProcess 

- Tools and Techniques of Planning – Management by 

Objective(MBO). Decision Making: Meaning – Characteristics – 

Types -Stepsin Decision Making–Forecasting. 

 

 
15 

 

 

III 

Organizing 

Meaning-Definitions-NatureandScope–Characteristics–

Importance–Types-FormalandInformalOrganization–Organization 

Chart – Organization Structure: Meaning and Types -

Departmentalization–AuthorityandResponsibility–

CentralizationandDecentralization–SpanofManagement. 

 

 

15 

 

 

IV 

Staffing 

Introduction-ConceptofStaffing-StaffingProcess–Recruitment 
–SourcesofRecruitment–ModernRecruitmentMethods-Selection 

Procedure – Test- Interview– Training: Need - Types–Promotion–

ManagementGames–PerformanceAppraisal-MeaningandMethods–

360degreePerformanceAppraisal–Workfrom Home -

ManagingWork fromHome [WFH]. 

 

 

15 
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V 

Directing 

Motivation–Meaning-Theories–Communication–Types-

BarrierstoCommunications–

MeasurestoOvercometheBarriers.Leadership–Nature-

TypesandTheoriesofLeadership–StylesofLeadership-

QualitiesofaGoodLeader–SuccessfulWomenLeaders – Challenges 

faced by women in workforce - Supervision.Co-ordination and 

Control 

Co-ordination –Meaning-TechniquesofCo-ordination. 

Control-Characteristics-Importance–StagesintheControlProcess-

RequisitesofEffectiveControlandControllingTechniques– 

Management byException [MBE]. 

 

 

 

 

15 

 Total 75 

CourseOutcomes 

CO1 Demonstratetheimportanceofprinciplesofmanagement. 

CO2 Paraphrasethe importance ofplanningand decision makingin an organization. 

CO3 
Comprehendtheconceptofvariousauthorizesandresponsibilitiesofan 
organization. 

CO4 EnumeratethevariousmethodsofPerformanceappraisal 

CO5 
Demonstratethenotion ofdirecting, co-coordinationandcontrol inthe 
management. 

Textbooks 

1 
Gupta.C.B,-PrinciplesofManagement-L.M.Prasad,S.Chand&SonsCo. Ltd, 
NewDelhi. 

2 
DinkarPagare,PrinciplesofManagement,SultanChand&SonsPublications, 
NewDelhi. 

3 
P.C.Tripathi&P.NReddy,PrinciplesofManagement.TataMcGraw,Hill, 
Noida. 

4 L.M.Prasad,PrinciplesofManagement,S.Chand&SonsCo. Ltd,NewDelhi. 

5 
R.K.Sharma,ShashiK.Gupta,RahulSharma,BusinessManagement,Kalyani 
Publications,NewDelhi. 

ReferenceBooks 

1 
KSundhar,PrinciplesOf Management,VijayNichole Imprints Limited, 
Chennai 

2 
HaroldKoontz,Heinz Weirich,EssentialsofManagement,McGrawHill, 
SultanChandandSons,NewDelhi. 

3 Grifffin,Managementprinciplesandapplications, Cengagelearning,India. 

4 H.Mintzberg-TheNatureofManagerialWork, Harper &Row, NewYork. 

5 
Eccles,R.G.&Nohria, N.Beyond theHype:RediscoveringtheEssence of 
Management. BostonTheHarvardBusinessSchoolPress, India. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 http://www.universityofcalicut.info/sy1/management 

2 https://www.managementstudyguide.com/manpower-planning.htm 

3 
https://www.businessmanagementideas.com/notes/management- 
notes/coordination/coordination/21392 

http://www.universityofcalicut.info/sy1/management
https://www.managementstudyguide.com/manpower-planning.htm
https://www.businessmanagementideas.com/notes/management-notes/coordination/coordination/21392
https://www.businessmanagementideas.com/notes/management-notes/coordination/coordination/21392
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MAPPING WITH PROGRAMME OUTCOMES 

AND PROGRAMME SPECIFIC OUTCOMES 
 

 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 2 3 3 2 2 2 3 2 3 

CO2 3 2 3 3 2 2 2 2 3 2 2 

CO3 3 2 2 3 2 2 2 1 3 2 2 

CO4 3 2 2 3 2 2 2 2 3 2 2 

CO5 3 2 3 3 2 2 2 1 3 2 2 

TOTAL 15 10 12 15 11 10 10 8 15 10 11 

AVERAGE 3 2 2.4 3 2.2 2 2 1.6 3 2 2.2 

 

3–Strong,2-Medium,1-Low 
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FIRST YEAR – SEMESTER – I 

ELECTIVE-I: BUSINESS COMMUNICATION 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

LearningObjectives 

LO1 Toenablethestudentstoknow abouttheprinciples,objectivesandimportance 

ofcommunicationincommerceandtrade. 

LO2 Todevelopthestudentstounderstandabouttradeenquiries 

LO3 Tomakethe studentsawareaboutvarious typesof businesscorrespondence. 

LO4 Todevelopthestudentstowritebusinessreports. 

LO5 Toenablethelearners toupdatewithvarioustypesofinterviews 

Prerequisites:ShouldhavestudiedCommerce in XIIStd 

Unit 
Contents No.of 

Hours 

 
 

I 

IntroductiontoBusinessCommunication 

Definition – Meaning – Importance of Effective Communication –

Modern Communication Methods – Barriers to Communication –E-

Communication - Business Letters: Need - Functions – 

EssentialsofEffectiveBusinessLetters–Layout 

 
 

12 

 
II 

TradeEnquiries 

Trade Enquiries – Orders and their Execution – Credit and 

StatusEnquiries–Complaints andAdjustments–CollectionLetters–

Sales Letters – Circulars 

 
12 

 

 

 
III 

Banking&InsuranceCorrespondence 

BankingCorrespondence–Types–

StructureofBankingCorrespondence – Elements of a Good Banking 

Correspondence –Insurance–MeaningandTypes–

InsuranceCorrespondence–Difference between Life and General 

Insurance – Meaning of FireInsurance–Kinds–

CorrespondenceRelatingtoMarineInsurance 

– Agency Correspondence – Introduction – Kinds – Stages of 

AgentCorrespondence– Terms ofAgencyCorrespondence 

 

 

 
12 

 
 

IV 

SecretarialCorrespondence 

Company Secretarial Correspondence– Introduction – Duties 

ofSecretary–ClassificationofSecretarialCorrespondence–

Specimenletters–AgendaandMinutesofReportwriting–Introduction –

Typesof Reports–PreparationofReportWriting 

 
 

12 

 

V 

InterviewPreparation 

ApplicationLetters–PreparationofResume–Interview:Meaning 

–Objectivesand  TechniquesofVariousTypesofInterviews–

Creating&maintainingDigital Profile 

 

12 

 
TOTAL 60 
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CourseOutcomes 

CO1 
Acquirethebasicconcept ofbusinesscommunication. 

CO2 Exposedtoeffectivebusinessletter 

CO3 Paraphrasetheconceptofvariouscorrespondences. 

CO4 
PrepareSecretarialCorrespondencelikeagenda,minutesandvariousbusiness 
reports. 

CO5 Acquiretheskillofpreparinganeffectiveresume 

Textbooks 

1 
RajendraPal&J.S.Korlahalli,EssentialsofBusinessCommunication-Sultan 
Chand&Sons-New Delhi. 

2 
GuptaandJain,BusinessCommunication,SahityabahvanPublication,New 
Delhi. 

3 K.P.Singha,BusinessCommunication,Taxmann,NewDelhi. 

4 
R.S.N.PillaiandBhagavathi.S,CommercialCorrespondence,Chand 
Publications,NewDelhi. 

5 
M.S.RameshandR.Pattenshetty,EffectiveBusinessEnglishand 
Correspondence,S.Chand&Co,Publishers,New Delhi. 

ReferenceBooks 

1 V.K.JainandOmPrakash,Business communication,S.Chand,NewDelhi. 

2 RithikaMotwani,Businesscommunication,Taxmann,NewDelhi. 

3 ShirleyTaylor,CommunicationforBusiness-PearsonPublications-NewDelhi. 

4 
Bovee, Thill, Schatzman,BusinessCommunicationToday-PearsonEducation, 
PrivateLtd-NewDelhi. 

5 Penrose,Rasbery,Myers,Advanced BusinessCommunication,Bangalore. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://accountingseekho.com/ 

2 https://www.testpreptraining.com/business-communications-practice-exam- 
questions 

3 https://bachelors.online.nmims.edu/degree-programs 

https://accountingseekho.com/
https://www.testpreptraining.com/business-communications-practice-exam-questions
https://www.testpreptraining.com/business-communications-practice-exam-questions
https://bachelors.online.nmims.edu/degree-programs
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MAPPING WITH PROGRAMME OUTCOMES 

AND PROGRAMME SPECIFIC OUTCOMES 
 

 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 3 2 3 2 2 2 2 2 2 2 

CO2 3 3 2 3 2 2 2 3 2 2 2 

CO3 3 3 2 3 2 2 2 2 2 2 2 

CO4 3 3 2 3 2 2 2 2 2 2 2 

CO5 3 3 2 3 2 2 2 2 2 2 2 

TOTAL 15 15 15 15 10 10 10 11 10 10 10 

AVERAGE 3 3 3 3 2 2 2 2.2 2 2 2 

3–Strong,2-Medium,1-Low 
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FIRST YEAR – SEMESTER – I 

ELECTIVE-I: INDIAN ECONOMIC DEVELOPMENT 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

LearningObjectives 

LO1 TounderstandtheconceptsofEconomicgrowthanddevelopment 

LO2 Toknowthefeaturesandfactorsaffectingeconomicdevelopment 

LO3 Togain understandingabout thecalculation ofnational income 

LO4 Toexaminetherole ofpublicfinanceineconomicdevelopment 

LO5 Tounderstandthecauses ofinflation 

Prerequisites:ShouldhavestudiedCommerce inXIIStd 

Unit Contents No.of 
Hours 

 

 

I 

EconomicDevelopmentandGrowth 

Meaning&Definition-

ConceptsofEconomicGrowthandDevelopment.Differencesbetween

GrowthandDevelopment.MeasurementofEconomicDevelopment:P

erCapitaIncome,Basic Needs, Physical Quality of Life Index, 

Human DevelopmentIndexandGenderEmpowermentMeasure-

FactorsaffectingEconomicDevelopment 

 

 

12 

 

 
II 

ClassificationofNationsonthebasisofdevelopment 

CharacteristicsofDevelopingCountriesandDevelopedCountries 
-PopulationandEconomicDevelopment-

TheoriesofDemographicTransition.HumanResourceDevelopmenta

ndEconomicDevelopment 

 

 
12 

 
 

III 

NationalIncome 

Meaning,Importance,NationalIncome-

Concept,typesofmeasurement,ComparisonofNational  

IncomeatConstantandCurrentPrices.SectorialContributiontoNation

alIncome.NationalIncomeand EconomicWelfare 

 
 

12 

 

 

 
IV 

PublicFinance 

Meaning,Importance,RoleofPublicFinanceinEconomicDevelopme

nt, Public Revenue-Sources, Direct and Indirect 

taxes,ImpactandIncidenceofTaxation,PublicExpenditure-

Classification and Cannons of Public Expenditure, Public Debt-

Need,SourcesandImportance,Budget-Importance,TypesofDeficits-

Revenue,Budgetary,PrimaryandFiscal,DeficitFinancing. 

 

 

 
12 

 
 

V 

MoneySupply 

TheoriesofMoneyandItsSupply,TypesofMoney-Broad,Narrow and 

High Power, Concepts of M1, M2 and M3. Inflationand Deflation -

Types, Causes and Impact, - Price Index- CPI andWPI, Roleof 

Fiscal Policyin ControllingMoneysupply 

 
 

12 

TOTAL 60 
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CourseOutcomes 

CO1 Elaboratethe roleofStateandMarketinEconomicDevelopment 

CO2 ExplaintheSectorialcontributiontoNational Income 

CO3 IllustrateandCompareNational Incomeat constantandcurrentprices. 

CO4 Describethecanons of publicexpenditure 

CO5 Understand the theoriesofmoneyand supply 

Textbooks 

1 DuttandSundaram, IndianEconomy,S.Chand,NewDelhi 

2 V.K.Puri,S.K.Mishra,IndianEconomy,Himalaya Publishinghouse,Mumbai 

3 RemeshSingh,IndianEconomy,McGrawHill,Noida. 

4 NitinSinghania,IndianEconomy,McGrawHill,Noida. 

5 Sanjeverma,TheIndianEconomy,uniquepublication,Shimla. 

ReferenceBooks 

1 
GhatakSubrata: IntroductiontoDevelopmentEconomics,Routledge 
Publications,NewDelhi. 

2 
SukumoyChakravarthy:DevelopmentPlanning- IndianExperience,OUP, 
NewDelhi. 

3 RameshSingh,IndianEconomy,McGrawHill,Noida. 

4 Mier,Gerald,M:LeadingissuesinEconomicDevelopment,OUP,NewDelhi. 

5 
Todaro,MichealP :EconomicDevelopmentinthe thirdworld,Orient 
Longman,Hyderabad 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 http://www.jstor.org 

2 http://www.indiastat.com 

3 http://www.epw.in 

http://www.jstor.org/
http://www.indiastat.com/
http://www.epw.in/
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 2 3 2 2 2 2 2 2 2 

CO2 3 2 3 3 2 2 2 2 2 3 2 

CO3 3 2 3 3 2 2 2 2 2 2 2 

CO4 3 2 3 3 2 2 2 2 2 2 2 

CO5 3 2 3 3 2 2 2 2 2 2 2 

TOTAL 15 10 14 15 10 10 10 10 10 13 10 

AVERAGE 3 2 2.8 3 2 2 2 2 2 2.2 2 

3–Strong,2-Medium,1-Low 
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FIRST YEAR – SEMESTER – 

IELECTIVE-I:BUSINESSECONOMICS 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

LearningObjectives 

LO1 Tounderstandtheapproachestoeconomic analysis 

LO2 Toknowthe variousdeterminantsofdemand 

LO3 Togainknowledgeonconceptandfeaturesofconsumerbehaviour 

LO4 Tolearnthelawsofvariableproportions 

LO5 
Toenable thestudents tounderstand theobjectives andimportanceofpricing 
policy 

Prerequisites:ShouldhavestudiedCommerce inXIIStd 

 

 

Unit Contents 
No.of 
Hours 

 

 

 

I 

IntroductiontoEconomics 

Introduction to Economics – Wealth, Welfare and Scarcity Views 

onEconomics – Positive and Normative Economics - Definition – 

ScopeandImportanceofBusinessEconomics-

Concepts:ProductionPossibilityfrontiers–OpportunityCost–

AccountingProfitandEconomic Profit – Incremental and Marginal 

Concepts – Time andDiscountingPrinciples– 

ConceptofEfficiency-BusinessCycle:-

Theory,Inflation,Depression,Recession, Recovery, 

ReflationandDeflation, 

 

 

 

12 

 

 
II 

Demand&SupplyFunctions 

Meaning of Demand - Demand Analysis: Demand Determinants, 

LawofDemandanditsExceptions.ElasticityofDemand:Definition,Type

s, Measurement and Significance. Demand Forecasting - 

FactorsGoverning Demand Forecasting - Methods of Demand 

Forecasting,LawofSupplyand Determinants. 

 

 
12 

 

 

 

III 

ConsumerBehaviour 

Consumer Behaviour – Meaning, Concepts and Features – Law 

ofDiminishing Marginal Utility – Equi-MarginalUtility – 

CoordinalandOrdinalconceptsofUtility-

IndifferenceCurve:Meaning,Definition, Assumptions, Significance 

and Properties – Consumer‘sEquilibrium. Price, Income and 

Substitution Effects. Types of 

Goods:Normal,InferiorandGiffenGoods-

DerivationofIndividualDemandCurveandMarketDemandCurvewithth

ehelpofIndifferenceCurve. 

 

 

 

12 
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Unit Contents 
No. 

ofHou

rs 

 

 

IV 

TheoryofProduction 

Concept of Production - Production Functions: Linear and Non–

LinearHomogeneousProductionFunctions-LawofVariableProportion – 

Laws of Returns to Scale - Difference between Laws 

ofvariableproportionandreturnstoscale–EconomiesofScale–

InternalandExternalEconomies–InternalandExternalDiseconomies -

Producer‘s equilibrium 

 

 

12 

 

 

 

V 

MarketStructure 

PriceandOutputDeterminationunderPerfectCompetition,ShortPeriod 

and Long Period Price Determination, Objectives of 

PricingPolicy,itsimportance,PricingMethodsandObjectives–

PriceDeterminationunderMonopoly,kindsofMonopoly,PriceDiscrimin

ation, Determination of Price in Monopoly –

MonopolisticCompetition–

PriceDiscrimination,EquilibriumofFirminMonopolisticCompetition–

Oligopoly–Meaning–features,―Kinked 
Demand‖Curve 

 

 

 

12 

 TOTAL 60 

CourseOutcomes 

CO1 Explainthepositive andnegativeapproaches ineconomicanalysis 

CO2 Understoodthefactorsof demandforecasting 

CO3 Knowtheassumptionsandsignificanceofindifference curve 

CO4 Outlinetheinternalandexternaleconomiesofscale 

CO5 Relateand applythe various methods of pricing 

Textbooks 

1 
H.L.Ahuja,BusinessEconomics–Micro&Macro-SultanChand &Sons, New 
Delhi. 

2 C.M.Chaudhary, BusinessEconomics-RBSAPublishers-Jaipur-03. 

3 Aryamala.T,BusinessEconomics,VijayNocole, Chennai. 

4 T.PJain,BusinessEconomics,GlobalPublicationPvt. Ltd,Chennai. 

5 D.M.Mithani,BusinessEconomics,Himalaya PublishingHouse,Mumbai. 

ReferenceBooks 

1 S.Shankaran,BusinessEconomics-MarghamPublications,Chennai. 

2 
P.L.Mehta,ManagerialEconomics–Analysis,Problems&Cases,SultanChand& 
Sons,NewDelhi. 

3 
PeterMitchelsonandAndrewMann,Economicsfor Business-ThomasNelson 
Australia 

4 
RamsinghandVinaykumar,BusinessEconomics,ThakurPublicationPvt. Ltd, 
Chennai. 

5 
SaluramandPriyankaJindal,BusinessEconomics,CAFoundationStudymaterial, 
Chennai. 

NOTE:Latest EditionofTextbooksMay beUsed 

WebResources 

1 https://youtube.com/channel/UC69_-P77nf5-rKrjcpVEsqQ 

2 https://www.icsi.edu/ 

3 
https://www.yourarticlelibrary.com/marketing/pricing/product-pricing-objectives- 
basis-and-factors/74160 

https://youtube.com/channel/UC69_-P77nf5-rKrjcpVEsqQ
https://www.icsi.edu/
https://www.yourarticlelibrary.com/marketing/pricing/product-pricing-objectives-basis-and-factors/74160
https://www.yourarticlelibrary.com/marketing/pricing/product-pricing-objectives-basis-and-factors/74160


41  

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 2 2 2 2 2 2 1 2 2 

CO2 3 2 3 3 2 2 2 2 2 2 2 

CO3 3 2 3 3 2 2 2 2 2 2 2 

CO4 3 2 2 3 2 2 2 2 2 2 2 

CO5 3 2 3 3 2 2 2 2 2 2 2 

TOTAL 15 10 13 14 11 10 10 10 10 10 10 

AVERAGE 3 2 2.6 2.8 2.2 2 2 2 2 2 2 

3–Strong,2-Medium,1-Low 
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FIRST YEAR– SEMESTER– I 

FOUNDATIONCOURSE-ELEMENTSOFINDUSTRY4.0 

 

SubjectCode L T P S Credits 
Inst.

Hours 

Marks 

CIA External Total 

 1    1 2 25 75 100 

LearningObjectives 

LO1 Learntheessentials ofIndustry4.0 

LO2 UnderstandtheneedandapplicationsofArtificialIntelligence 

LO3 SetabaseforbigdataandInternetofThings 

LO4 FamiliarizetheapplicationsandtoolsofIndustry4.0 

LO5 Trainontheskills requiredbyindustries 

Prerequisites:ShouldhavestudiedCommerce in XIIStd 

Unit 
Contents No. 

ofHou

rs 
 

I 
IntroductionToIndustry4.0 
Industry: Meaning- types. Industrial Revolution: 
IndustrialRevolution1.0 to4.0-Technologies of Industry4.0 

 

10 

 

II 
ArtificialIntelligence 

Artificial Intelligence:History of AI - Foundations of AI -The 

AIenvironment-Challenges of AI 

 

10 

 

III 
BigData 
Big Data : Meaning - Essentialsof Big Data in Industry 4.0 - Big 
DataComponents-BigDataCharacteristics- BigDataApplications 

 

15 

 
IV 

Iot 

InternetofThings(IoT):Introductionto IoT –Applicationsof IoT 
: Manufacturing – Healthcare – Education – Aerospace 

andDefense–Agriculture–TransportationandLogistics. 

 
15 

 

V 
Impactofindustry4.0 

ImpactofIndustry4.0onSociety, 

Business,GovernmentandPeople.FrameworkforaligningEduc

ationwithIndustry4.0 

10 

  60 

CourseOutcomes 

CO1 Defineandexplainthetechnologies ofindustry4.0 

CO2 AnalyzeandapplyAIintherelevantsector 

CO3 Summarizethecharacteristicsofbigdata 

CO4 Applythetoolsof Industry4.0 

CO5 Adapttothechangingneeds of theindustry 
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Textbooks 

 

 

1 

1. SeemaAcharyaJ,SubhashiniChellappan,(2019)―BigDataandAnalytics‖, 2nd 

Edition, WileyPublication, New Delhi. 

2. RusselS,NorvigP(2010),―ArtificialIntelligence:AModernapproach‖,3rdEdition,

PrenticeHall, New York. 

3. Pethuru Raj and Anupama C. Raman, (2017), "The Internet of 

Things:EnablingTechnologies,Platforms,andUseCases",AuerbachPublicatio

ns 

ReferenceBooks 

 

1 
Judith Hurwitz, Alan Nugent, Fern Halper, Marcia Kaufman, ―Big Data for 

Dummies‖, John Wiley&Sons,Inc. 

 

2 
Nilsson(2000),ArtificialIntelligence:Anewsynthesis,NilsJ HarcourtAsiaPTE 

Ltd. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 
https://sist.sathyabama.ac.in/sist_coursematerial/uploads/SEEA1403.pdf 

 

2 
https://library.oapen.org/bitstream/handle/20.500.12657/43836/extern 
al_content.pdf?sequence=1 

3 
https://www.vssut.ac.in/lecture_notes/lecture1428643004.pdf 

 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 

 
 

 PO1 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 3 2 3 2 3 3 3 2 2 

CO2 3 2 3 2 2 2 2 3 2 3 

CO3 3 3 3 3 2 3 3 3 2 2 

CO4 2 2 2 2 2 2 2 3 2 2 

CO5 3 3 3 3 2 3 3 3 2 3 

TOTAL 14 13 13 13 10 13 13 15 10 12 

AVERAGE 2.8 2.6 2.6 2.6 2 2.6 2.6 3 2 2.4 

3–Strong,2-Medium,1-Low 

http://www.vssut.ac.in/lecture_notes/lecture1428643004.pdf
http://www.vssut.ac.in/lecture_notes/lecture1428643004.pdf


44  

FIRST YEAR – SEMESTER - 

IICORE –III:FINANCIAL ACCOUNTING-

II Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 
 5    4 5 25 75 100 

LearningObjectives 

LO1 
Thestudentsare abletopreparedifferentkindsofaccountssuch 
Higherpurchaseand InstalmentsSystem. 

LO2 Tounderstandtheallocationofexpensesunderdepartmentalaccounts 

LO3 
TogainanunderstandingaboutpartnershipaccountsrelatingtoAdmissionand 
retirement 

LO4 
ProvidesknowledgetothelearnersregardingPartnershipAccountsrelating 
todissolution offirm 

LO5 Toknowtherequirements ofinternational accountingstandards 

Prerequisites:ShouldhavestudiedAccountancyin XIIStd 

Unit Contents 
No. 

ofHou

rs 

 
I 

HirePurchaseandInstalmentSystem 

Hire Purchase System – Accounting Treatment – Calculation 

ofInterest-DefaultandRepossession-

HirePurchaseTradingAccount-Instalment System -Calculation 

ofProfit 

 
15 

 

 

II 

BranchandDepartmentalAccounts 

Branch – Dependent Branches: Accounting Aspects - 

Debtorssystem-StockandDebtorssystem–

DistinctionbetweenWholesaleProfitandRetailProfit–

IndependentBranches(Foreign Branches excluded) - Departmental 

Accounts: Basis ofAllocation of Expenses – Inter- Departmental 

Transfer at Cost orSellingPrice. 

 

 

15 

 
III 

PartnershipAccounts-I 

Partnership Accounts: –Admission of a Partner – Treatment 

ofGoodwill - Calculation of Hidden Goodwill–Retirement of 

aPartner– Death of aPartner. 

 
15 

 

 

 
IV 

PartnershipAccounts-II 

Dissolution of Partnership - Methods – Settlement of 

AccountsRegarding Losses and Assets – Realization account – 

TreatmentofGoodwill–PreparationofBalanceSheet-

OneormorePartnersinsolvent–AllPartnersinsolvent–

ApplicationofGarnerVsMurrayTheory–AccountingTreatment-

Piecemeal 

Distribution–SurplusCapitalMethod–MaximumLossMethod. 

 

 

 
15 

 

 

V 

Accounting Standards for financial reporting(Theory 

only)ObjectivesandUsesofFinancialStatementsforUsers-
RoleofAccounting Standards - Development of Accounting 

Standards inIndia 

Role of IFRS- IFRS Adoption vs Convergence 

ImplementationPlan in India- Ind AS- An Introduction - 

Difference between IndASandIFRS. 

 

 

15 

 TOTAL 75 
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THEORY20% &PROBLEMS80% 

CourseOutcomes 

CO1 Toevaluatethe HirepurchaseaccountsandInstalmentsystems 

CO2 Toprepare BranchaccountsandDepartmentalAccounts 

CO3 
Tounderstandtheaccountingtreatmentforadmissionandretirementin 
partnership 

CO4 ToknowSettlement ofaccounts at thetime ofdissolutionof afirm. 

CO5 Toelaboratetheroleof IFRS 

Textbooks 

1 RadhaswamyandR.L.Gupta:Advanced Accounting,Sultan Chand,New Delhi. 

 

2 
M.C.ShuklaT.S.Grewal&S.C.Gupta,Advance 

Accounts,SChandPublishing, 
NewDelhi. 

3 R.L. Guptaand V.K. Gupta, ―Financial Accounting‖, Sultan Chand, NewDelhi. 

4 
SPJainandK.L.Narang:FinancialAccounting-I,KalyaniPublishers,New 
Delhi. 

5 T.S.Reddy&A.Murthy, FinancialAccounting, Margam Publishers, Chennai. 

ReferenceBooks 

1 Dr.S.N.Maheswari: Financial Accounting, Vikas Publications, Noida. 

2 Dr.Venkataraman & others (7lecturers): Financial Accounting,VBH, Chennai. 

3 
Dr.ArulanandanandRaman:Advanced Accountancy,Himalayapublications, 
Mumbai. 

4 Tulsian, Advanced Accounting,TataMC.Grawhills, India. 

5 
CharumathiandVinayagam,FinancialAccounting,S.Chandandsons,New 
Delhi. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1 

2 https://www.slideshare.net/ramusakha/basics-of-financial-accounting 

3 https://www.accountingtools.com/articles/what-is-a-single-entry-system.html 

https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
https://www.slideshare.net/ramusakha/basics-of-financial-accounting
https://www.accountingtools.com/articles/what-is-a-single-entry-system.html
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO

1 

PO

2 

PO

3 

PO

4 

PO

5 

PO

6 

PO

7 

PO

8 

PSO

1 

PSO

2 

PSO

3 

CO1 3 2 3 3 2 3 2 2 3 2 2 

CO2 3 2 3 3 3 2 2 2 3 2 2 

CO3 3 2 2 3 3 2 2 2 3 2 2 

CO4 3 2 3 3 2 2 2 2 3 2 2 

CO5 3 3 3 3 3 3 3 3 3 3 3 

TOTAL 16 11 14 15 14 12 11 11 15 11 11 

AVERAGE 3.2 2.2 2.8 3 2.8 2.4 2.2 2.2 3 2.2 2.2 

 

3–Strong,2-Medium,1-Low 
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FIRST YEAR – SEMESTER – II 

CORE –IV:BUSINESSLAW 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 5    4 5 25 75 100 

LearningObjectives 

LO1 
Toknowthenatureandobjectivesof Mercantile lawandtheessentialsofvalid 

contract 

LO2 Togainknowledgeonperformancecontracts 

LO3 Tobeacquaintedwiththerulesof IndemnityandGuarantee 

LO4 Tomakeawareof theessentials ofBailment and pledge 

LO5 Tounderstand the provisionsrelatingtosaleofgoods 

Prerequisites:ShouldhavestudiedCommerce in XIIStd 

Unit Contents No.of Hours 

 

 
I 

ElementsofContract 

Indian Contract Act 1872: Definition of Contract, 

EssentialsofValidContract,ClassificationofContract,OfferandA

cceptance–Consideration–CapacitytoContract–FreeConsent - 

Legality of Object – Contingent Contracts – VoidContract 

 

 
15 

 

 
II 

PerformanceofContract 

MeaningofPerformance,OffertoPerform,DevolutionofJointliabi

lities&Rights,TimeandPlaceofPerformance,Reciprocal 

Promises, Assignment of Contracts - Remedies forBreach of 

contract - Termination and Discharge of Contract -

QuasiContract 

 

 
15 

 
III 

ContractofIndemnityandGuarantee 

Contract of Indemnity and Contract of Guarantee - Extent 

ofSurety‘sLiability,KindsofGuarantee,RightsofSurety,Discharg

eof Surety– 

 
15 

 
 

IV 

BailmentandPledge 

BailmentandPledge–Bailment–Concept–Essentials-

Classification of Bailments, Duties and Rights of Bailor 

andBailee–LawofPledge–Meaning–EssentialsofValid 
Pledge,Pledgeand Lien,RightsofPawnerandPawnee. 

 
 

15 

 

 

V 

SaleofGoodsAct1930: 
 

DefinitionofContractofSale–Formation-EssentialsofContract of 

Sale - Conditions and Warranties- Transfer ofProperty–

ContractsinvolvingSeaRoutes-Saleby Non-owners - Rights and 

duties of buyer - Rights of an UnpaidSeller 

 

 

15 

 TOTAL 75 

CourseOutcome 

CO1 ExplaintheObjectivesandsignificanceofMercantilelaw 

CO2 UnderstandtheclausesandexceptionsofIndianContractAct. 
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CO3 Outlinethecontractofindemnityand guarantee 

CO4 FamiliarwiththeprovisionrelatingtoBailmentandPledge 

CO5 Explainthe variousprovisions ofSaleof GoodsAct 1930 

Textbooks 

1 N.D.Kapoor,BusinessLaws-SultanChandandSons,NewDelhi. 

2 R.S.N.Pillai–BusinessLaw, S.Chand,NewDelhi. 

3 MCKuchhal&VivekKuchhal,Businesslaw,SChandPublishing,New Delhi 

4 M.V.Dhandapani,BusinessLaws,SultanChand andSons,NewDelhi. 

5 ShusmaAurora, BusinessLaw,Taxmann,NewDelhi. 

ReferenceBooks 

1 PreethiAgarwal,Business Law,CAfoundationstudymaterial,Chennai. 

2 Business LawbySaravanavel,Sumathi,Anu,Himalaya Publications,Mumbai. 

3 Kavyaand Vidhyasagar,BusinessLaw,NithyaPublication,NewDelhi. 

4 D.Geet,Business LawNiraliPrakashanPublication,Pune. 

5 M.R.Sreenivasan, Business Laws,MarghamPublications,Chennai. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 www.cramerz.comwww.digitalbusinesslawgroup.com 

2 http://swcu.libguides.com/buslaw 

3 http://libguides.slu.edu/businesslaw 
 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 2 3 2 2 2 2 2 2 2 

CO2 3 2 3 3 2 2 2 2 2 2 2 

CO3 3 2 2 3 2 2 2 2 2 2 2 

CO4 3 2 3 3 2 2 2 2 2 2 2 

CO5 3 2 3 3 2 2 2 2 2 2 2 

TOTAL 15 10 13 15 10 10 10 10 10 10 10 

AVERAGE 3 2 2.6 3 2 2 2 2 2 2 2 

3–Strong,2-Medium,1-Low 

http://www.cramerz.comwww.digitalbusinesslawgroup.com/
http://swcu.libguides.com/buslaw
http://libguides.slu.edu/businesslaw
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FIRST YEAR – SEMESTER – 

IIELECTIVE–

II:BUSINESSENVIRONMENT  
Subject

Code 

 
L 

 
T 

 
P 

 
S 

 
Credits 

Inst.

Hours 

Marks 

CIA External Total 
 4    3 4 25 75 100 

LearningObjectives 

LO1 Tounderstandthenexusbetweenenvironmentandbusiness. 

LO2 ToknowthePoliticalEnvironmentinwhichthebusinessesoperate. 

LO3 TogainaninsightintoSocialandCulturalEnvironment. 

LO4 Tofamiliarizethe conceptsofan EconomicEnvironment. 

LO5 TolearnthetrendsinGlobalEnvironment/TechnologicalEnvironment 

Prerequisites:Should havestudiedCommerce in XIIStd 

Unit Contents 
No. 

ofHou

rs 

 

I 

AnIntroduction 
TheConceptofBusinessEnvironment-ItsNature and Significance 
–ElementsofEnvironment-BriefOverviewofPolitical–Cultural 
–Legal–
EconomicandSocialEnvironmentsandtheirImpactonBusinessand 
StrategicDecisions. 

 

12 

 
II 

PoliticalEnvironment 
PoliticalEnvironment–
GovernmentandBusinessRelationshipinIndia–Provisionsof 
IndianConstitutionPertainingtoBusiness. 

 
12 

 

III 

SocialandCulturalEnvironment 
SocialandCulturalEnvironment–
ImpactofForeignCultureonBusiness–CulturalHeritage-
 SocialGroups- Linguisticand 
ReligiousGroups–TypesofSocialOrganization–
RelationshipbetweenSocietyand Business -Social 
ResponsibilitiesofBusiness. 

 

12 

 

 
IV 

EconomicEnvironment 
Economic Environment – Significance and Elements of 
EconomicEnvironment - Economic Systems and their Impact of 
Business –Macro Economic Parameterslike GDP-GrowthRate of 
Population 
–Urbanization-FiscalDeficit–PlanInvestment–PerCapita 
IncomeandtheirImpactonBusinessDecisions. 

 

 
12 

 

V 

TechnologicalEnvironment 
TechnologicalEnvironment–Concept-Meaning-
FeaturesofTechnology-SourcesofTechnologyDynamics-
TransferofTechnology-ImpactofTechnologyonBusiness-Statusof 
TechnologyinIndia-DeterminantsofTechnologicalEnvironment. 

 

12 

 TOTAL 60 

CourseOutcomes 

CO1 Rememberthenexusbetween environmentand business. 

CO2 Applytheknowledgeof PoliticalEnvironment inwhichthe businessesoperate. 

CO3 AnalyzethevariousaspectsofSocialandCulturalEnvironment. 

CO4 Evaluatetheparameters inEconomicEnvironment. 

CO5 CreateaconduciveTechnologicalEnvironmentforbusinesstooperateglobally. 
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Textbooks 

1 C.B.Gupta,BusinessEnvironment,SultanChand &Sons,New Delhi 

2 
FrancisCherunilam,BusinessEnvironment,HimalayaPublishingHouse, 
Mumbai 

3. Dr.V.C.Sinha,BusinessEnvironment,SBPDPublishingHouse,UP. 

4. 
Aswathappa.K,EssentialsOfBusiness Environment,HimalayaPublishing 
House,Mumbai 

5. 
RosyJoshi,SangamKapoor &PriyaMahajan,BusinessEnvironment,Kalyani 
Publications,NewDelhi 

ReferenceBooks 

1. Veenakeshavpailwar,BusinessEnvironment,PHILearningPvtLtd,NewDelhi 

2. Shaikhsaleem,Business Environment,Pearson,NewDelhi 

3. S.Sankaran,BusinessEnvironment,MarghamPublications,Chennai 

4. NamithaGopal,BusinessEnvironment,VijayNicole Imprints Ltd.,Chennai 

5. 
IanWorthington,ChrisBritton,EdThompson,TheBusinessEnvironment, 
FTPrenticeHall,New Jersey 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 www.mbaofficial.com 

2 www.yourarticlelibrary.com 

3 www.businesscasestudies.co.uk 

 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO 
1 

PO 
2 

PO 
3 

PO 
4 

PO 
5 

PO 
6 

PO 
7 

PO 
8 

PSO 
1 

PSO 
2 

PSO 
3 

CO1 3 2 3 3 3 2 2 3 2 3 3 

CO2 3 2 2 3 3 2 3 3 2 3 3 

CO3 3 2 3 3 3 2 3 3 2 3 3 

CO4 3 2 3 3 3 2 2 3 2 3 3 

CO5 3 2 3 3 3 2 3 3 3 3 3 

TOTAL 15 10 14 15 15 10 13 15 11 15 15 

AVERAGE 3 2 2.8 3 3 2 2.6 3 2.2 3 3 

3–Strong,2-Medium,1-Low 

http://www.mbaofficial.com/
http://www.yourarticlelibrary.com/
http://www.businesscasestudies.co.uk/
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FIRST YEAR – SEMESTER - 

IIELECTIVE -II:INSURANCEANDRISKMANAGEMENT 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

LearningObjectives 

LO1 Toknowtheconceptsand principlesofcontractofinsurance 

LO2 Tounderstand thebasicconceptsof lifeinsurance 

LO3 Togainknowledgeontheprinciplesof generalinsurance 

LO4 ToexaminetheInsuranceRegulatoryand DevelopmentAuthority1999 (IRDA) 

LO5 Toknowtheriskmanagementprocess 

Prerequisites:ShouldhavestudiedCommerce in XIIStd 

Unit Contents No.of 
Hours 

 
 

I 

IntroductiontoInsurance 

Definition of Insurance - Characteristics of Insurance – Principles 

ofContract of Insurance – General Concepts of Insurance – Insurance 

andHedging – Types of Insurance – Insurance Intermediaries – Role 

ofInsuranceinEconomicDevelopment. 

 
 

12 

 

 
II 

LifeInsurance 

Life Insurance Business - Fundamental Principles of Life Insurance –

Basic Features of Life Insurance Contracts - Life Insurance Products –

TraditionalandUnitLinkedPolicies–IndividualandGroupPolicies- 

With and Without Profit Policies – Types of Life Insurance Policies –

Pensionand Annuities – Reinsurance–DoubleInsurance 

 

 
12 

 
 

III 

GeneralInsurance 

GeneralInsuranceBusiness-FundamentalPrinciplesofGeneralInsurance–

Types-FireInsurance–MarineInsurance–MotorInsurance–

PersonalAccidentInsurance–LiabilityInsurance–

MiscellaneousInsurance– Claims Settlement. 

 
 

12 

 
 

IV 

RiskManagement 

RiskManagement–Objectives–Process–IdentificationandEvaluation of 

Potential Losses – Risk Reduction - Risk Transfer – RiskFinancing -

LevelofRiskManagement–CorporateRiskManagement– 
–PersonalRiskManagement. 

 
 

12 

 
 

V 

IRDAAct1999 

InsuranceRegulatoryandDevelopmentAuthority(IRDA)1999–

Introduction–Purpose,Duties,PowersandFunctionsofIRDA–

OperationsofIRDA–InsurancePolicyholders‘ProtectionunderIRDA 
–Exposure/PrudentialNorms-SummaryProvisionsofrelatedActs. 

 
 

12 

 TOTAL 60 

CourseOutcomes 

CO1 Identifytheworkingsof insurance andhedging 

CO2 Evaluatethe typesof insurancepoliciesandsettlement 
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CO3 Settleclaimsundervarioustypesof generalinsurance 

CO4 Knowtheprotectionprovidedforinsurancepolicyholdersunder IRDA 

CO5 Evaluatetheassessmentandretentionofrisk 

Textbooks 

1 
NeetiGupta,AnujGuptaandAbhaChopra,RiskManagementandInsurance, 
KalyaniPublishers,NewDelhi. 

2 Dr.N.Premavathy–Elementsof Insurance,Sri VishnuPublications,Chennai. 

3 
M.N.Mishra&S.B.Mishra, InsurancePrinciplesandPractice,SChandPublishers, 
NewDelhi. 

4 MichelCrouhy,TheEssentialsofRiskManagement,McGrawHill,Noida. 

5 ThomasColeman,APracticalGuidetoRiskManagement,CFA,India. 

ReferenceBooks 

1 
JohnC.Hull,Risk ManagementandFinancialInstitutions(WileyFinance), Johnwiley 
&sons,NewJersey. 

2 P.K.Gupta,InsuranceandRiskManagement,HimalayaPublications,Mumbai. 

3 Dr.Sunilkumar, InsuranceandRiskManagement, Golgatiapublishers,NewDelhi. 

4 
NaliniPravaTripathy,PrabirPaal, InsuranceTheory&Practice,PrenticeHallof 
India. 

5 AnandGanguly– InsuranceManagement,NewAgeInternationalPublishers. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://www.mcminnlaw.com/principles-of-insurance-contracts/ 

2 https://www.investopedia.com/terms/l/lifeinsurance.asp 

3 
https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo1 
08&flag=1 

https://www.mcminnlaw.com/principles-of-insurance-contracts/
https://www.investopedia.com/terms/l/lifeinsurance.asp
https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo108&flag=1
https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo108&flag=1
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 2 2 2 2 2 

CO2 3 2 3 2 2 2 2 2 2 2 2 

CO3 3 2 3 2 2 2 2 2 2 2 2 

CO4 3 2 3 2 2 2 2 2 2 2 2 

CO5 3 2 3 2 2 2 2 2 2 2 2 

TOTAL 15 10 15 10 10 10 10 10 10 10 10 

AVERAGE 3 2 3 2 2 2 2 2 2 2 2 

3–Strong,2-Medium,1-Low 
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FIRST YEAR – SEMESTER – 

IIELECTIVE-II:INTERNATIONAL 

TRADE 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

LearningObjectives 

LO1 ToenablestudentsfamiliarisewiththebasicsofInternationalTrade. 

LO2 Toknowthevarious theoriesofinternationaltrade. 

LO3 Toimpartknowledgeaboutbalanceoftradesandexchangerates. 

LO4 Togainknowledgeabout international institutions. 

LO5 TogaininsightsonWorldTradeOrganisation 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit Contents No.of 
Hours 

 
I 

IntroductiontoInternationalTrade–Meaning–Definition-Difference 

between Internal and International Trade – Importanceof 

International TradeintheGlobal context 

 
12 

 

 

II 

Theories of International trade: Classical theories - Adam 

smith‘stheoryofAbsoluteAdvantage–Ricardo‘s 

Comparativecosttheory-  Modern  theories  of  International  Trade  

-Haberler‘s Opportunity Cost theory – Heckscher –Ohlin‘s 

Moderntheory–InternationaltradeandFactorMobilityTheory– 

Leontiff‘sParadox-Internationaltradeandeconomic growththeory-

Immiseratinggrowth theory. 

 

 

12 

 

 

III 

Balance of Payments– Componentsof Balance of Payments-Current 

account, Capital account & Official settlement accounts -

Disequilibrium in BOP -Methods of correcting Disequilibrium -

BalanceofPaymentadjustmentTheories-MarshallLernermechanism. 

Balance of Trade – Terms of Trade – Meaning – Definition –

Differencebetween BOP and BOT. 

 

 

12 

 

 
IV 

InternationalEconomicInstitutions-InternationalMonetarySystem  -  

Bretton  Woods   Conference   –   IMF   -Objectives, 

Organizationalstructure–Membership–Quotas–

BorrowingandLending 

Programme of IMF – SDRs – India and IMF -World Bank 

andUNCTAD. 

 

 
12 

 

V 
WorldTradeOrganisation(WTO)–FunctionsandObjectives–

AgriculturalAgreements–GATS -TRIPS – TRIMS. 

 

12 

 TOTAL 60 

CourseOutcomes 

CO1 
Distinguishbetweenthe conceptof internalandinternationaltrade. 

CO2 Definethevarioustheoriesofinternationaltrade. 
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CO3 Examinethebalanceoftradeandexchangerates 



56  

CO4 AppraisetheroleofIMFand IBRD. 

CO5 Definetheworkingsof WTOandwithspecialreferencetoIndia. 

Textbooks 

1 
FrancisCherunilam, InternationalTradeandExportManagement–Himalaya 
PublishingHouse -Mumbai –04. 

 

2 
Paul.R.KrugmanandMauriceObstfeld,InternationalEconomics(TheoryandPoli

cy)- 
PearsonEducationAsia- AddisonWesleyLongman (P)Ltd.-Delhi –92. 

 

3 
Robert J.Carbaugh, International Economics - Thomson Information 

PublishingGroup- 
WadsworthPublishingCompany-California. 

4 
H.G.Mannur, InternationalEconomics –VikasPublishingHouse(P)Ltd–New 
Delhi-14. 

5 
BimalJaiswal&RichaBanerjee,IntroductionToInternationalBusiness, 
HimalayaPublication,Mumbai 

ReferenceBooks 

1 Dr.T.Aryamala,VijayNicole, InternationalTrade,Chennai 

2 
Avadhani,V.A.InternationalFinancialManagement,HimalayaPublications, 
Mumbai 

3 
PunamAgarwal andJatinderKaur,InternationalBusiness,KalyaniPublications, 
NewDelhi 

4 SSankaran, InternationalTrade,MarghamPublication,Chennai 

5 CBGupta, InternationalBusiness,SChandPublishing,NewDelhi 

NOTE:LatestEditionof Textbooks MaybeUsed 

WebResources 

1 https://opentext.wsu.edu/cpim/chapter/2-1-international-trade/ 

2 
https://www.economicsdiscussion.net/balance-of-payment/balance-of-payments- 
international-trade-economics/30644 

3 https://www.wto.org/english/thewto_e/countries_e/india_e.htm 

http://www.economicsdiscussion.net/balance-of-payment/balance-of-payments-
http://www.economicsdiscussion.net/balance-of-payment/balance-of-payments-
http://www.wto.org/english/thewto_e/countries_e/india_e.htm
http://www.wto.org/english/thewto_e/countries_e/india_e.htm
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 2 2 2 3 2 

CO2 3 2 3 2 3 2 2 2 2 3 2 

CO3 3 2 3 2 3 2 2 2 2 3 2 

CO4 3 2 3 2 2 2 2 2 2 3 2 

CO5 3 2 3 2 2 2 2 2 2 3 2 

TOTAL 15 10 15 10 12 10 10 10 10 15 10 

AVERAGE 3 2 3 2 2.4 2 2 2 2 3 2 

3–Strong,2-Medium,1-Low 
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FIRST YEAR – SEMESTER – 

IISEC–3–INDUSTRIALLAW 

 

SubjectCode L T P S Credits 
Inst.

Hours 

Marks 

CIA External Total 
 1    1 2 25 75 100 

LearningObjectives 

LO1 ToUnderstandandapplytheconceptof Factoriesact 

LO2 
TocapablestudentstocomprehendthelegalframeworkgoverningIndustrial 
Lawtosettleindustrialdisputes 

LO3 
Toexposestudents to the principles relatingto health and safetylaws in the 
workplace 

LO4 Toexplain the relevant laws governing ESIAct1948 and EPFAct1952 

LO5 Toknowthedevelopmentandthejudicialsetupof Paymentof BonusAct. 

Prerequisites:ShouldhavestudiedCommerce in XIIStd 

Unit 
Contents No. 

ofHou

rs 

 
I 

Factories act 1948. Definitions – Health – Safety – Welfare – 

WorkingHours of Adults – Employment of Women – Employment of 

YoungPersons – Leave withWages. 

 
3 

II 
IndustrialDisputesAct,1947:Definition,Authorities,Awards, 
Settlements,StrikesLockouts,LayOffs,RetrenchmentandClosure 

3 

 
III 

The Workmen‘s Compensation Act – Nature and Scope – Definitions –

Workmen‘s Compensations – Employ‘s Liability – Meaning of 

AccidentCompensationPermanent –Partial andTemporary–Disablement– 
CompensationofHalfMonthPayment(TableNotNecessary). 

 
3 

 
IV 

Employees State Insurance Act 1948 Objects-definitions-

ESICorporation, functions- contribution and recovery 

benefits.EmployeesProvident Fund andMiscellaneousProvision 

Act,1952Objects- 
definition-provident fundschemes-contributionandrecovery. 

 
3 

 

V 
UNITV 

ThePaymentofBonusAct1965–Object–Application–Definitions–

MethodsofComputingGross Profits–Payment ofBonus –Importance. 

3 

 
TOTAL 15 

CourseOutcomes 

CO1 RememberandrecallthevariousconceptsofFactoriesact 1948 

CO2 Demonstratethe.ProvisionsandconceptsofIndustrial DisputesAct,1947 

CO3 Analysethevarious measuresandpolicies inTheWorkmen‘sCompensationAct. 

CO4 Examinethe differentaspects of ESIand EPFAct. 

CO5 
Criticallyevaluate theCasestudiesrelatingto Bonus Act.. 
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Textbooks 

1 N.D.Kapoor–IndustrialLaws,Sultan Chand&Sons,NewDelhi. 

2 P.C.Tripathi-IndustrialLaws,Sultan Chand&Sons,New Delhi 

ReferenceBooks 

1 
Dr.M.R.Sreenivasan&C.D.Balaji-IndustrialLaws&PublicRelations,Margham 
Publications,Chennai. 

2 B.NandhaKumar,IndustrialLaws,VijayNicholePrints,Chennai. 

3 "IndustrialRelationsandLabourLaws"-SCSrivastava-VikasPublishing 

4. 
"IndustrialRelationsandLabourLaws"-Piyali GhoshandShefaliNandan- 
McGrawHill India 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 
https://www.icsi.edu/media/webmodules/publications/7.%20Industrial,%20Lab 
our%20and%20General%20Laws.pdf 

2 
https://www.mlsu.ac.in/econtents/1185_Industrial%20Relations%20and%20Lab 
our%20Laws.pdf 

3 
https://sbs.ac.in/wp-content/uploads/2021/02/BBA-5th-IRLL-Complete-Notes- 
updated1.pdf 

 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 3 3 2 3 2 3 3 3 2 2 

CO2 3 2 2 3 2 2 2 2 3 2 3 

CO3 3 3 3 2 3 2 3 3 3 2 2 

CO4 3 2 2 2 2 2 2 2 3 2 2 

CO5 3 3 3 3 3 2 3 3 3 2 3 

TOTAL 15 13 13 12 13 10 13 13 15 10 12 

AVERAGE 3 2.6 2.6 2.4 2.6 2 2.6 2.6 3 2 2.4 

3–Strong,2-Medium,1-Low 

http://www.icsi.edu/media/webmodules/publications/7.%20Industrial%2C%20Lab
http://www.icsi.edu/media/webmodules/publications/7.%20Industrial%2C%20Lab
http://www.mlsu.ac.in/econtents/1185_Industrial%20Relations%20and%20Lab
http://www.mlsu.ac.in/econtents/1185_Industrial%20Relations%20and%20Lab
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SECOND YEAR – SEMESTER - 

IIICORE –

V:CORPORATEACCOUNTINGI 
 

SubjectCode L T P S Credits 
Inst.

Hours 

Marks 

CIA External Total 
 5    4 5 25 75 100 

LearningObjectives 

LO1 Tounderstandaboutthe pro-rataallotmentandUnderwritingofShares 

LO2 
ToknowtheprovisionsofcompaniesActregardingIssueand Redemptionof 
Preferenceshares anddebentures 

LO3 
TolearntheformandcontentsoffinancialstatementsasperScheduleIIIof 
CompaniesAct2013 

LO4 Toexaminethevariousmethodsofvaluationof Goodwilland shares 

LO5 ToidentifytheSignificanceofInternationalfinancialreportingstandard(IFRS) 

Prerequisite:ShouldhavestudiedFinancialAccountinginIYear 

Unit Contents No.of Hours 

 

I 

IssueofShares 

Issue of Shares – Premium - Discount - Forfeiture - Reissue – Pro-

rata Allotment Issue of Rights and Bonus Shares - Underwriting 

ofShares and Debentures – Underwriting Commission - Types 

ofUnderwriting. 

 
15 

 

 

II 

Issue & Redemption of Preference Shares & 
DebenturesRedemptionofPreferenceShares–
ProvisionsofCompaniesAct–Capital Redemption Reserve –
 Minimum Fresh Issue –
RedemptionatPar, Premium and Discount. 

Debentures:IssueandRedemption–Meaning–Methods–In-One 

lot–inInstalment–

PurchaseintheOpenMarketincludesExInterestandCumInterest -

SinkingFundInvestmentMethod. 

 

 

15 

 

III 

FinalAccounts 

Introduction – Final Accounts – Form and Contents of 

FinancialStatementsasPerScheduleIIIofCompaniesAct2013–

PartIForm 

of Balance Sheet – Part II Form of Statement of Profit and Loss –

AscertainingProfitfor ManagerialRemuneration 

 

15 

 

 

IV 

ValuationofGoodwill&Shares 

ValuationofGoodwill–Meaning–NeedforValuationofGoodwill 
– Methods of Valuing Goodwill – Average Profit – Super Profit –

Annuityand Capitalisation Method. 

Valuation of Shares – Need for Valuation of Shares – Methods 

ofValuation of Shares – Net Assets Method – Yield and Fair 

ValueMethods. 

 

 

15 
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V 

IndianAccountingStandards 

International FinancialReporting Standard (IFRS)–Meaning andits 

ApplicabilityinIndia-IndianAccounting Standards–Meaning 

– Objectives–Significance–ProceduresforFormulationofStandards 

– Ind AS – 1Presentation of Financial Statement, IndAS – 2 

Valuation of Inventories, Ind AS – 7 Cash Flow Statement,Ind AS – 

8 Accounting Policies, Changes in Accounting 

EstimateandErrors,IndAS–16–Property,Plant& 

Equipment,IndAS38 

– Intangible AssetsInd AS – 103, Business Combinations Ind 

AS110,Consolidated FinancialStatement. (TheoryOnly) 

 

 

 

 
15 

 TOTAL 75 
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THEORY20% &PROBLEMS80% 

CourseOutcomes 

CO1 
Prepareandaccount for various entriestobepassedin caseof issue,forfeiture 
andreissueofsharesandcomputetheliabilityof underwrites 

CO2 
Assestheaccountingtreatmentof issueandredemption ofpreferencesharesand 
debentures 

CO3 ConstructFinancialStatementsapplyingrelevantaccountingtreatments 

CO4 
Computethevalueofgoodwillandsharesunder differentmethodsandassessits 
applicability 

CO5 IntegratetheoreticalknowledgeonallaccountinginparwithIFRSand INDAS 

Textbooks 

1 
S.P.JainandN.L.Narang,Advanced AccountingVol I, KalyaniPublication, 
NewDelhi. 

2 
R.L.Gupta andM.Radhaswamy,AdvancedAccountsVolI,SultanChand,New 
Delhi. 

3 Broman,CorporateAccounting,Taxmann,NewDelhi. 

4 Shukla,GrewalandGupta-AdvancedAccountsVolI,S.Chand,NewDelhi. 

5 M.C.Shukla,AdvancedaccountingVolI,S.Chand,NewDelhi. 

ReferenceBooks 

1 T.S.Reddy,A.Murthy–CorporateAccounting- MarghamPublication,Chennai. 

2 
D.S.Rawat&NozerShroff,StudentsGuideToAccountingStandards,Taxmann,New 
Delhi 

3 
Prof.Mukeshbramhbutt,Devi,CorporateAccountingI, AhilyaPublication,Madhya 
Pradesh 

4 
AnilKumar,Rajeshkumar,CorporateaccountingI,HimalayaPublishinghouse, 
Mumbai. 

5 PrasanthAthma,CorporateAccountingI,HimalayaPublishinghouse,Mumbai. 

NOTE:LatestEditionof TextbooksMay beUsed 

WebResources 

1 https://www.tickertape.in/blog/issue-of-shares/ 

2 
https://www.taxmann.com/bookstore/bookshop/bookfiles/chapter12valuationofgoodwill 
andshares.pdf 

3 
https://www.mca.gov.in/content/mca/global/en/acts-rules/ebooks/accounting- 
standards.html 

https://www.tickertape.in/blog/issue-of-shares/
https://www.taxmann.com/bookstore/bookshop/bookfiles/chapter12valuationofgoodwillandshares.pdf
https://www.taxmann.com/bookstore/bookshop/bookfiles/chapter12valuationofgoodwillandshares.pdf
https://www.mca.gov.in/content/mca/global/en/acts-rules/ebooks/accounting-standards.html
https://www.mca.gov.in/content/mca/global/en/acts-rules/ebooks/accounting-standards.html
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 2 2 3 2 2 

CO2 3 2 3 2 2 2 2 2 3 2 2 

CO3 3 2 3 2 3 2 2 2 3 2 2 

CO4 3 1 3 2 3 2 2 2 3 2 2 

CO5 3 3 3 2 3 2 2 2 3 2 2 

TOTAL 15 11 15 10 13 10 10 10 15 10 10 

AVERAGE 3 2.2 3 2 2.6 2 2 2 3 2 2 

3–Strong,2-Medium,1-Low 
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SECOND YEAR – SEMESTER - 

IIICORE –VI:COMPANYLAW 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 5    4 5 25 75 100 

LearningObjectives 

LO1 ToknowCompanyLaw 1956 and Companies Act2013 

LO2 To haveanunderstandingon the formation of a company 

LO3 Tounderstandthe requisitesofmeetingandresolution 

LO4 Togainknowledgeontheprocedureto appointand removeDirectors 

LO5 Tofamiliarizewith thevariousmodesofwindingup 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit Contents No. 

ofHou

rs 

 

 
I 

IntroductiontoCompanylaw 

Companies Act 2013 – Definition of a Company, 

Characteristicsof Company – Lifting or Piercing the Corporate 

Veil – 

CompanyDistinguishedfromPartnershipandLimitedLiabilitiesPar

tnerships–ClassificationofCompanies–

BasedonIncorporation,Liability,Number ofMembers, Control. 

15 

 

 

II 

FormationofCompany 

Formation of a Company – Promoter –Incorporation 

Documentse-filing – Memorandum of Association – Contents – 

Alteration –LegalEffects–ArticlesofAssociation-

CertificateofIncorporation–Prospectus–Contents-Kinds–

Liabilities– 

ShareCapital–Kinds–Issue–Alteration–Dividend–Debentures. 

 

 

15 

 
 

III 

Meeting 

Meeting and Resolution – Types – Requisites – Voting & Poll –

Quorum – Proxy - Resolution – Ordinary & Special - Audit 

&Auditors–

Qualification,Disqualification,AppointmentandRemovalofan 

Auditor - 

 
 

15 

 

 

 

 
IV 

Management&Administration 

Management & Administration – Directors – Legal Position –

BoardofDirectors–Appointment/Removal–Disqualification 

– Director Identification Number – Directorships – Powers –

Duties–BoardCommittees–RelatedPartyTransactions–Contract 

by One Person Company – Insider Trading- ManagingDirector–

Manager–SecretarialAudit–AdministrativeAspects and Winding 

Up – National Company Law Tribunal(NCLT) – National 

CompanyLawAppellateTribunal (NCLAT) 
– SpecialCourts. 

 

 

 

 
15 
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V 

Windingup 

Meaning–Modes–CompulsoryWindingUp–

VoluntaryWindingUp–ConsequencesofWindingUpOrder–

Powersof 
Tribunal– Petition for WindingUp– CompanyLiquidator. 

 
15 

 TOTAL 75 
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CourseOutcomes 

CO1 Understandthe classificationofcompaniesunderthe act 

CO2 
Examinethecontents oftheMemorandum of Association&Articlesof 
Association 

CO3 KnowthequalificationanddisqualificationofAuditors 

CO4 
UnderstandtheworkingsofNationalCompanyLawAppellateTribunal 
(NCLAT) 

CO5 Analysethemodes ofwindingup 

Textbooks 

1 N.D.Kapoor, Business Laws,SultanChandandSons,Chennai 

2 R.S.N.Pillai–BusinessLaw, S.Chand,NewDelhi. 

3 M.V.Dhandapani,BusinessLawsSultanChandandSons,Chennai 

4 ShusmaAurora, Business Law,Taxmann,NewDelhi 

5 M.C.Kuchal,Business Law,VikasPublication,Noida 

ReferenceBooks 

1 Gaffoor&Thothadri,CompanyLaw,VijayNicholeImprints Limited,Chennai 

2 M.R.Sreenivasan, Business Laws,MarghamPublications,Chennai 

3 KavyaAndVidhyasagar,BusinessLaw,NithyaPublication,Bhopal 

4 S.D.Geet,Business Law NiraliPrakashanPublication,Pune 

5 PreethiAgarwal,Business Law,CAfoundationstudymaterial 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 
https://www.mca.gov.in/content/mca/global/en/acts-rules/companies- 
act/companies-act-2013.html 

2 https://vakilsearch.com/blog/explain-procedure-formation-company/ 

3 https://www.investopedia.com/terms/w/windingup.asp 

https://www.mca.gov.in/content/mca/global/en/acts-rules/companies-act/companies-act-2013.html
https://www.mca.gov.in/content/mca/global/en/acts-rules/companies-act/companies-act-2013.html
https://vakilsearch.com/blog/explain-procedure-formation-company/
https://www.investopedia.com/terms/w/windingup.asp
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 3 2 3 3 2 2 

CO2 3 2 3 2 3 3 2 3 3 2 2 

CO3 3 2 3 2 3 3 2 3 3 2 2 

CO4 3 2 3 2 3 3 2 3 3 2 2 

CO5 3 2 3 2 3 3 2 3 3 2 2 

TOTAL 15 10 15 10 15 15 10 15 15 10 10 

AVERAGE 3 2 3 2 3 3 2 3 3 2 2 

3–Strong,2-Medium,1-Low 
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SECOND YEAR – SEMESTER – 

IIIELECTIVE-

III:BUSINESSLEGISLATION 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 3    3 4 25 75 100 

LearningObjectives 

LO1 ToimpartknowledgeontheFactoriesAct,1948 

LO2 ToprovideinsightsontheForeignExchangeManagementAct,1999 

LO3 Toinculcateknowledge aboutthePrevention of MoneyLaunderingAct,2002 

LO4 Toenablethestudents tolearnabout theCompetitionAct2002 

LO5 Tofamiliarisethe studentsabout theexistenceofIntellectual PropertyRights 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit Contents 
No.of 
Hours 

 

 

 

 
I 

FactoriesAct1948 
Definitions-Objects–Scope–Approval–Licensing–Registration of 
Factories – Notice by Occupier – General 
DutiesofOccupierandManufacturer–
MeasurestobeTakenbyFactoriesforHealth,SafetyandWelfareofW
orkers–Measures 
–SpecialProvisionsRelatingtoHazardousProcesses–Working 
Hours of Adults – Additional Provisions RegulatingEmployment 
of Women in a Factory – Employment of 
YoungPersonandChildren–AnnualLeavewithWages–Penalties 
andProcedures. 

 

 

 

 
12 

 
II 

ForeignExchangeManagementAct,1999 

Introduction-BoardStructureofFEMA–Definitions-Regulation & 

Management of Foreign Exchange - Contraventions&Penalties – 

Procedure forCompliance. 

12 

 
 

III 

Preventionof MoneyLaunderingAct,2002 

Definitions – Punishment for the Offence of Money Laundering -

Obligations of Banking Companies - Financial Institutions 

andIntermediaries or a Person Carrying on a Designated Business 

orProfession-Adjudication Authorities &Procedures. 

12 

 
 

IV 

CompetitionAct,2002 

Definitions - Prohibition of Agreements- Prohibition of Abuse 

ofDominantPosition–CompetitionCommissionofIndia-

Establishment, Administration & Duties Powers – 

CompetitionAdvocacy-AdjudicationAuthorities–Penalties 

&Prosecution. 

12 
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V 

IntellectualPropertyRights 

Intellectualpropertyrights (IPR)–AnIntroduction -Kinds 

ofIntellectualPropertyRights-

Patent,Copyright,TradeMark,Design, Geographical Indication, 

Plant Varieties and LayoutDesign 

GeneticResourcesandTraditionalKnowledge–TradeSecret-

IPRinIndia: Genesisand development. 

12 

 TOTAL 60 
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CourseOutcomes 

CO1 
 

AcquireknowledgeonFactoriesAct,1948 

CO2 AnalysetheroleofForeignExchangeManagementAct,1999 

CO3 
UnderstandthepracticalimplicationsofPreventionofMoneyLaunderingAct, 

2002 

CO4 Evaluatethe importance ofCompetitionAct, 2002 

CO5 GainknowledgeonIntelligencePropertyRights 

Textbooks 

1 AkhilleshwarPathak, Legal aspectsofbusiness,McGrawHillEducation,Noida 

2 R.S.N.Pillai&Bagavathi,Legalaspectsofbusiness,S.Chand,NewDelhi 

3 
RashmiAggarwal,RajinderKaur,Legal aspectsofbusiness,PearsonEducation 
Limited,NewDelhi 

4 P.K.Padhi, Legalaspects ofbusiness,PHILearning,NewDelhi 

ReferenceBooks 

1 RavinderKumar, Legalaspectsofbusiness,Cengage Learning,Nioda 

2 ShawnKopel, Guideto businesslaw, OxfordUniversityPress, England 

3 M.C.Kuchhal,VivekKuchhal,BusinessLaw,SChandPublishers,NewDelhi 

4 C.L. Bansal.Businesslaw,Taxmann,NewDelhi 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://labour.gov.in/sites/default/files/Factories_Act_1948.pdf 

2 https://legislative.gov.in/sites/default/files/A1999-42_0.pdf 

3 https://stfrancislaw.com/blog/intellectual-property-rights/ 
 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 3 2 3 2 2 

CO2 3 2 2 2 3 2 3 2 3 2 2 

CO3 3 2 3 2 3 2 3 2 3 2 2 

CO4 3 2 2 2 2 2 3 2 3 2 2 

CO5 3 2 3 2 2 2 3 2 3 2 2 

TOTAL 15 10 13 10 12 10 15 10 15 10 10 

AVERAGE 3 2 2.6 2 2.4 2 3 2 3 2 2 

3–Strong,2-Medium,1-Low 

https://labour.gov.in/sites/default/files/Factories_Act_1948.pdf
https://legislative.gov.in/sites/default/files/A1999-42_0.pdf
https://stfrancislaw.com/blog/intellectual-property-rights/
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SECOND YEAR – SEMESTER - 

IIIELECTIVEIII:BUSINESSMATHEMATICS&STATISTICS 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

LearningObjectives 

LO1 Toimpartknowledgeonthebasicsofratio, proportion,indicesandproportions 

LO2 Tolearnaboutsimpleandcompoundinterestand arithmetic,geometric and 
harmonicprogressions. 

LO3 Tofamiliarisewiththemeasuresofcentral tendency 

LO4 Toconceptualise withcorrelationco-efficient 

LO5 Togainknowledgeontimeseriesanalysis 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit Contents No. 

ofHou

rs 

I 
Ratio 
Ratio,ProportionandVariations, IndicesandLogarithms. 

12 

 
II 

InterestandAnnuity 
Banker‘s Discount – Simple and Compound Interest -
Arithmetic,Geometric andHarmonicProgressions. 
Annuity- Meaning-TypesofAnnuityApplications. 

 
12 

 
 

III 

BusinessStatisticsMeasuresofCentralTendency 

ArithmeticMean,GeometricMean-HarmonicMean-

ModeandMedian–Quartiles–Deciles-

Percentiles.MeasuresofVariation 

–Range-QuartileDeviationandMeanDeviation-

VarianceandStandardDeviation&Co-efficient. 

 
 

12 

 

IV 

CorrelationandRegression 

Correlation - Karl Pearson‘s Coefficient of Correlation –

Spearman‘sRankCorrelation –Regression Linesand 

Coefficients. 

 

12 

 

 
V 

TimeSeriesAnalysisandIndexNumbers 

Time Series Analysis : Secular Trend – Seasonal Variation –

Cyclical variations - Index Numbers – Aggregative and 

RelativeIndex–ChainandFixedIndex–Wholesale Index–Costof 

LivingIndex. 

 

 
12 

 TOTAL 60 

CourseOutcomes 

CO1 Learnthebasics ofratio, proportion,indices andlogarithm 

CO2 
Familiarisewithcalculationsofsimpleandcompoundinterestandarithmetic, 
geometricandharmonic progressions. 

CO3 Determinethevariousmeasuresofcentraltendency 

CO4 Calculatethecorrelation andregressionco-efficient. 

CO5 Assessproblemsontimeseriesanalysis 

 



72  

Textbooks 

1 
Dr.B.N. Gupta, BusinessMathematics&Statistics,Shashibhawanpublishing 
house,Chennai 

2 
AsimKumarManna,BusinessMathematics&Statistics,McGrawhill 
education,Noida 

3 
A.V.Rayarikarand Dr.P.G.Dixit, BusinessMathematics&Statistics,Nirali 
PrakashanPublishing,Pune 

4 
Dr.S.Sachdeva, BusinessMathematics&Statistics,LakshmiNarainAgarwal, 
Agra 

5 P.R.Vittal,BusinessMathematics&Statistics,MarghamPublications,Chennai 

ReferenceBooks 

1 J.K.Sharma,Fundamentalsofbusinessstatistics,Vikaspublishing,Noida 

2 PeterWaxman,BusinessMathematics&Statistics, PrenticeHall,NewYork 

3 
AndreFrancis,BusinessMathematics&Statistics,Cengage LearningEMEA, 
Andover 

4 
AggarwalBM,BusinessMathematics&Statistics,AneBookPvt.Ltd.,New 
Delhi 

5 
R.S.Bhardwaj, Business Mathematics&Statistics,ExcelBooksPublisher, 
NewDelhi 

NOTE:Latest EditionofTextbooksMay beUsed 

WebResources 

1 https://www.britannica.com/biography/Henry-Briggs 

2 https://corporatefinanceinstitute.com/resources/data-science/central-tendency/ 

3 https://www.expressanalytics.com/blog/time-series-analysis/ 

 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 3 2 3 2 2 

CO2 3 2 3 2 3 2 3 2 3 2 2 

CO3 3 2 3 2 3 2 3 2 3 2 2 

CO4 3 2 3 2 2 2 3 2 3 2 2 

CO5 3 2 3 2 2 2 3 2 3 2 2 

TOTAL 15 10 15 10 12 10 15 10 15 10 10 

AVERAGE 3 2 3 2 2.4 2 3 2 3 2 2 

3–Strong,2-Medium,1-Low 

https://www.britannica.com/biography/Henry-Briggs
https://corporatefinanceinstitute.com/resources/data-science/central-tendency/
https://www.expressanalytics.com/blog/time-series-analysis/
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SECOND YEAR – SEMESTER - 

IIIELECTIVE-III:E-COMMERCE 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 3    3 4 25 75 100 

LearningObjectives 

LO1 ToknowthegoalsofElectroniccommerce 

LO2 TounderstandthevariousBusinessmodelsinemergingE-commerce areas 

LO3 Tohaveaninsightonthe internetmarketingtechnologies 

LO4 Tounderstand thebenefits and implementationof EDI 

LO5 Toexaminetheethical issuesofE-commerce 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit 
Contents No.of 

Hours 

 

 

 
I 

IntroductiontoE-Commerce 

DefiningE-Commerce;MainActivitiesofElectronicCommerce; 

Benefits of E-Commerce; Broad Goals of 

ElectronicCommerce;MainComponentsofE-

Commerce;FunctionsofElectronic Commerce - Process of E-

Commerce - Types of E-Commerce; The World Wide Web, The 

Internet and the Web:Features,Roleof  

Automation&ArtificialIntelligence  inE- 
Commerce. 

 

 

 
12 

 

 

II 

E-

CommerceBusinessModels&ConsumerOrientedECommerce 

E-

commerceBusinessModels,MajorBusinesstoConsumer(B2C)Busi

nessModels,MajorBusinesstoBusiness(B2B)BusinessModels,Busi

nessModelsinEmergingE-CommerceAreas-E-

tailing:TraditionalRetailingandE-retailing,Benefits 
ofE-retailing,ModelsofE-retailing,FeaturesofE-retailing. 

 

 

12 

 
 

III 

E-CommerceMarketingConcepts 

TheInternetAudienceandConsumerBehaviour,BasicMarketingCo

ncepts,InternetMarketingTechnologies–MarketingStrategy-

Eservices:CategoriesofE-services,Web- 
EnabledServices,Information-SellingontheWeb. 

 
 

12 

 

 

 

IV 

ElectronicDataInterchange&Security 

BenefitsofEDI,EDITechnology,EDIStandards,EDICommunicati

ons, EDI Implementation, EDI Agreements, 

EDISecurity.ElectronicPaymentSystems,NeedofElectronicPaym

entSystem-DigitalEconomy-

ThreatsinComputerSystems:Virus,CyberCrimeNetworkSecurity:

Encryption,Protecting Web Server with a Firewall, Firewall and 

the 

SecurityPolicy,NetworkFirewallsandApplicationFirewalls,Proxy

Server. 

 

 

 

12 
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V 

EthicsinE-Commerce 

IssuesinECommerceUnderstandingEthical,SocialandPolitical 

Issues in E-Commerce: A Model for Organizing 

theIssues,BasicEthicalConcepts,AnalysingEthicalDilemmas,Can

didateEthicalPrinciplesPrivacy 

andInformationRights:InformationCollected atE-

CommerceWebsites. 

 

 
12 

 TOTAL 60 

CO CourseOutcomes 

CO1 Understandthe roleandfeatures of worldwideweb 

CO2 Understandthe Benefitsandmodelofe-tailing 

CO3 Usethewebenabledservices 

CO4 Tacklethethreats ininternet securitysystem 

CO5 KnowabouttheEthicalprinciplesPrivacyandInformationRights 

Textbooks 

1 
KennethC. Laudon,E-Commerce: Business,Technology,Society,4theEdition, 
PearsonEducation Limited,NewDelhi 

2 
S.J.Joseph,E-Commerce:an Indianperspective, PHILearningPvt.Ltd., New 
Delhi 

3 
DavidWhitley,E-Commerce-Strategy,Technologies&Applications,TMI, 
McGraw-Hill,London 

4 
KamleshK.Bajaj, E-Commerce-Thecuttingedgeofbusiness, TMH, McGraw- 
Hill,Noida 

5 WClarke,E-Commercethrough ASP  -BPB,WroxPublisher,Mumbai 

ReferenceBooks 

 

1 
Agarwala, K.N. and D. Agarwala, Business on the Net : 

What‘sandHow‘sofE-

Commerce,McMillanPublisherIndiaPvt.Ltd., 
Chennai 

2 
RaviKalkota,FrontiersofE-Commerce, TM,PearsonEducation Limited, New 
Delhi 

3 
EliasMAwad,ElectronicCommerce:FromVisiontoFulfillment.PHILearning 
Pvt. Ltd.,NewDelhi 

4 
MathewReynolds,BeginningE-Commercewith VisualBasic, ASP,SQLServer 
7.0&MTS,Wrox Publishers,Mumbai 

5 
J.ChristopherWestIandTheodoreH. K ClarkGlobalElectronicCommerce- 
TheoryandCaseStudies,TheMIT Press,Cambridge,London 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://www.investopedia.com/terms/e/ecommerce.asp 

2 
https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic- 
ecommerce-marketing-concepts/ 

3 https://techbullion.com/the-importance-of-ethics-in-ecommerce/ 

https://www.investopedia.com/terms/e/ecommerce.asp
https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing-concepts/
https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing-concepts/
https://techbullion.com/the-importance-of-ethics-in-ecommerce/
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 

 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 2 2 3 3 2 

CO2 3 2 2 2 3 2 2 2 3 3 2 

CO3 3 2 3 2 3 2 2 2 3 3 2 

CO4 3 2 2 2 3 2 2 2 3 3 2 

CO5 3 2 3 2 3 2 2 2 3 3 2 

TOTAL 15 10 13 10 15 10 10 10 15 15 10 

AVERAGE 3 2 2.6 2 3 2 2 2 3 3 2 

3–Strong,2-Medium,1-Low 
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SECOND YEAR – SEMESTER – 

IIISEC4– TALLYPRACTICAL 

 
COURSECODE:

SEC 6 

 

PaperNo22 

Year 

andSemes

ter:II 

year/IVse

mester 

Pre-

Requisite:

Basic 

AccountingK

nowledge 

Total hours 

/Week 

1 

Leadtoothercourses PracticalapplicabilityinworkEnvironment L T P 

Theory Marks:75 Credits:2 0 0 1 

LEARNINGOBJECTIVES 

1. Toenable thestudents toacquiresoundknowledgeof basicsoftally 
2. Togaintheknowledgeaboutcreationofledgers,groups,vouchersandgenerationofvariousreports

. 

 

COURSEOUTCOMES-COGNITIVELEVELMAPPING 

COS TALLYACCOUNTINGSOFTWARE COGNITIVELEVEL 

 

CO1 
Students canperformwithbasicskills of 

tally with accounting features – creationof 

company,groups andledgers 

 

K1,K2,K3, K4 

 

CO2 
Execute the knowledge of tally accounting 

featuresforcreationof accountingvouchers andreport 
generations 

 

K5, K6 

(K1-Remembering, K2-Understanding, K3-Applying, K4-Analyzing, K5-

Evaluating,K6-Creating) 

 

TEACHINGPEDAGOGY: 

Class room lectures, PPT presentations, Practical sessions at lab, demonstration of 

outputsincomputers. 

 

Note:Thesemethodologiesareindicativeandteacherscaninnovatenewmethodologiestoachie

ve the desiredlearningoutcomes. 

 

Unit Contents 
No.of 
Hours 

 
I 

IntroductionandAccountingFeaturesof Tally: 

IntroductiontoTally-SalientfeaturesofTally-

AccountingfeaturesofTally 

 
3 

 
II 

CompanyInformation 

ComponentsofTally–Createacompany-Selectcompany-

Shutacompany- Alter a company - Delete a company – Split 

companyData– Backupand Restore 

 
4 

 

III 
GatewayofTally-AccountsInfo 

Introductiontogroups–

SingleandMultipleGroupCreation,displayandaltering 

 

6 

IV 
Introductiontoledgers-creatingaledger–

singleandmultipleLedgercreation,Displayand altering 7 
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V 

AccountingFeaturesofTally: 

Introduction to voucher type - Creating - Displaying and alteringa 

voucher type - Creating accounting voucher - Introduction 

toinvoices- Creating an invoice entry - Reports in the tally : 

Basicfeatures of displaying reports - Balance Sheet - Profit & 

LossAccount -Trial Balance– Daybook 

 
 

10 

 RecommendedTextBooks  

 AsokK.Nadhani-TALLYERP9TRAININGGUIDE-4TH 
EDITION,BPSPublications 

 

 ReferenceBooks  

 OfficialGuideToFinancialAccountingUsingTallyERP9 
With GstbyTallyEducationPvt.Ltd 

 

 Webresources:  

 1. https://sscstudy.com/tally-erp-9-book-pdf-free-download/ 
2. https://www.sarkarirush.com/tally-erp-9-book-pdf-

download/ 

3. https://tallyonlinetraining.com 

4. https://www.tallyacademy.in 
5. https://help.tallysolutions.com 

 

 

 

CO-PO-PSOMAPPING 
 

 PO 1 PO2 PO 3 PO 4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 3 3 3 3 3 3 3 3 3 3 

CO2 3 3 3 3 3 3 3 3 3 3 

Average 3 3 3 3 3 3 3 3 3 3 

(Correlationlevel:3–Strong2-Medium1-Low) 

 

 
Distributionof marksforpracticalisasfollows: 

 

ExternalMarks  

1.Practical 60Marks,(2 Questionsx30marks =60 marks),5 
questions – 1each fromeveryunit 

2.RecordNote 15Marks 

ExternalTotalMarks 75Marks 

InternalMarks 25Marks 

Total 100Marks 

 

Note: 

 TallyPractical shouldbehandledbycommercefacultyonly. 
 Likewise questionpapersetter,internaland externalexaminersforthesepapersshould 

becommerce faculties. 

https://sscstudy.com/tally-erp-9-book-pdf-free-download/
https://www.sarkarirush.com/tally-erp-9-book-pdf-download/
https://www.sarkarirush.com/tally-erp-9-book-pdf-download/
https://www.sarkarirush.com/tally-erp-9-book-pdf-download/
http://www.tallyacademy.in/
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SECOND YEAR – SEMESTER – 

IIISEC5–CAPITAL MARKET 

SubjectCode L T P S Credits 
Inst.

Hours 

Marks 

CIA External Total 
 1    1 2 25 75 100 

LearningObjectives 

LO1 
To understand the Indian capital market, primary market methods, and 
thefunctioningof the secondarymarket 

 

LO2 
ToExplorethefeaturesandcharacteristicsofmutualfundsandunderstandtheiroperati
on. 

LO3 
Definethedepositorysystemandcomprehendtheprocessofdematerialization. 

 

LO4 
To familiar with the objectives, functions, and powers of the Securities 
ExchangeBoardof India (SEBI). 

LO5 
Togainknowledgeonderivativesandtheircharacteristics,andunderstandthe 
participantsinthederivativemarket 

Prerequisites:ShouldhavestudiedCommerce inXIIStd 

Unit 
Contents No.of 

Hours 

 
I 

Indiancapitalmarket:PrimaryMarket(NewIssueMarket)–

methodsoffloatingnewissues–partiesinvolvedinnewissue 

market–SecondaryMarket(StockExchange)–

definitionofStockExchange –BSE, NSE&OTCEI. 

 
10 

 

II 
MutualFund:Features&Characteristics–

Mechanismofmutualfundoperation–benefitsofmutualfund–

types&various 
schemesofmutualfund. 

 

10 

 

III 
DepositorySystem:Meaning&definitionofDepositorysystem

– processof dematerialization – NSDC– CDSL. 

 

15 

 
IV 

Securities Exchange Board of India (SEBI) – objectives 

&Functions – powers of SEBI – SEBI guidelines for primary 

market&Secondarymarket– measuresforinvestor protection. 

 
15 

 

V 
Derivatives–characteristicsforderivatives–

participantsinderivativemarket–typesoffinancialderivatives–

forwards, 
futures,options &Swaps. 

10 

  

TOTAL 
60 

CourseOutcomes 

 

CO1 

Differentiate between the primary and secondary markets, identify 
partiesinvolved in new issue markets, and describe the stock exchanges in 
India (BSE,NSE,andOTCEI). 

 

CO2 
Evaluate the benefits of mutual funds, identify various types and schemes 
ofmutualfunds,andanalyzethemechanism of mutualfundoperation 
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CO3 
Explain the meaning and functions of the depository system, describe the 
processofdematerialization,anddiscussthe roles of NSDLandCDSL. 

 
CO4 

Analyze SEBI guidelines for the primary and secondary markets, assess 
themeasures taken for investor protection, and evaluate the role of SEBI in 
regulatingthesecuritiesmarket. 

 

CO5 
Identify various types of financial derivatives (forwards, futures, options, 
andswaps),explaintheircharacteristics,anddiscusstherolesofparticipantsinthe 
derivativemarket 

Textbooks 

1 CapitalMarkets:InstitutionsandInstrumentsbyFabozziandFrankJ 

ReferenceBooks 

1 
FinancialMarket&Services–E.Gardon&Natrajan,HimalayaPublishingHouse. 

2 
FinancialServices–D.Santhanam,MarghamPublication. 

NOTE:LatestEditionofTextbooksMaybeUsed 

WebResources 

1 
https://www.icsi.edu/media/webmodules/publications/CapitalMarketandSecurite 
sLaw.pdf 

2 https://www.icsi.edu/media/webmodules/16112021_Final_SLCM.pdf 

3 
https://www.researchgate.net/publication/337676067_Capital_Markets_in_India 
_A_Conceptual_Framework 

 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 

 
 

 PO1 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 3 2 3 2 3 3 3 2 2 

CO2 3 2 3 2 2 2 2 3 2 3 

CO3 3 3 3 3 2 3 3 3 2 2 

CO4 3 2 2 2 2 2 2 3 2 2 

CO5 3 3 3 3 2 3 3 3 2 3 

TOTAL 15 13 13 13 10 13 13 15 10 12 

AVERAGE 3 2.6 2.6 2.6 2 2.6 2.6 3 2 2.4 

3–Strong,2-Medium,1-Low 

http://www.icsi.edu/media/webmodules/publications/CapitalMarketandSecurite
http://www.icsi.edu/media/webmodules/publications/CapitalMarketandSecurite
http://www.icsi.edu/media/webmodules/16112021_Final_SLCM.pdf
http://www.icsi.edu/media/webmodules/16112021_Final_SLCM.pdf
http://www.researchgate.net/publication/337676067_Capital_Markets_in_India
http://www.researchgate.net/publication/337676067_Capital_Markets_in_India
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SECOND YEAR – SEMESTER – 

IVCORE–VII:CORPORATE ACCOUNTING -

II 
Subject

Code 

 

L 

 

T 

 

P 

 

S 

 

Credits 
Inst.

Hours 

Marks 

CIA 
Externa

l 
Total 

 5    4 5 25 75 100 

 A 

 LO1 ToknowthetypesofAmalgamation, InternalandexternalReconstruction 
 LO2 ToknowFinalstatementsofbankingcompanies 
 LO3 Tounderstandtheaccountingtreatment of Insurancecompanyaccounts 
 LO4 TounderstandtheprocedureforpreparationofconsolidatedBalancesheet 
 LO5 Tohavean insight on modes of windingup of a company 
 Prerequisite:ShouldhavestudiedFinancialAccountinginIYear 

 
Unit 

Contents No.of 
Hours 

  

 

 

 
I 

Amalgamation, Internal & External 

ReconstructionAmalgamation–Meaning-

PurchaseConsideration-

LumpsumMethod,NetAssetsMethod,NetPaymentMethod,Intrinsic

Value Method -  Types of Methods of

 AccountingforAmalgamation  -

ThePoolingofInterestMethod-ThePurchase Method(Excluding 

Inter-CompanyHoldings). 

Internal&ExternalReconstruction 

InternalReconstruction–ConversionofStock–

IncreaseandDecrease of Capital – Reserve
 Liability - Accounting 

TreatmentofExternalReconstruction 

 

 

 

 
15 

  
II 

AccountingofBankingCompanies 

Final Statements of Banking Companies (As Per New Provisions) -

Non-Performing Assets - Rebate on Bills Discounted- Profit 

andLossa/c -BalanceSheetas PerBankingRegulation Act1949. 

 
15 

  
 

III 

InsuranceCompanyAccounts: 

Meaning of Insurance – Principles – Types – Preparation of 

FinalAccounts of Insurance Companies – Accounts of Life 

InsuranceBusiness–AccountsofGeneralInsuranceCompanies-

NewFormat. 

 
 

15 

  
IV 

ConsolidatedFinancialStatements 

Introduction-Holding & Subsidiary Company-Legal 

RequirementsRelating to Preparationof Accounts -Preparation of 

ConsolidatedBalanceSheet(ExcludingInter-CompanyHoldings). 

 
15 

  
 

V 

LiquidationofCompanies 

Meaning-ModesofWindingUp–PreparationofStatementofAffairs 

and Statement of Deficiency or Surplus (List H)Order ofPayment – 

Liquidators Remuneration- Liquidator‘s Final StatementofAccounts. 

 
 

15 

  TOTAL 75 
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 THEORY20% &PROBLEMS80% 
 CourseOutcomes 

 
CO1 

Understandtheaccountingtreatmentofamalgamation, Internalandexternal 
reconstruction 

 
CO2 

ConstructProfitandLossaccountandBalanceSheetofBankingCompaniesinacc

ordancein theprescribed format. 

 
CO3 

SynthesizeandpreparefinalaccountsofInsurance companiesinthe 
prescribedformat 

 CO4 Givethe consolidated accounts of holdingcompanies 

 CO5 Preparationofliquidator‘sfinalstatementofaccount 

Textbooks 

1 
S.P.JainandK.LNarang. AdvancedAccountancy,KalyaniPublishers,New 
Delhi. 

2 
Dr.K.S.RamanandDr.M.A.Arulanandam,AdvancedAccountancy,Vol. II, 
Himalaya PublishingHouse,Mumbai. 

3 R.L.Gupta andM.Radhaswamy,AdvancedAccounts,SultanChand,NewDelhi. 

4 
M.C.ShuklaandT.S. Grewal, AdvancedAccountsVol.II,SChand &Sons,New 
Delhi. 

5 
T.S.ReddyandA.Murthy,CorporateAccountingII,MarghamPublishers, 
Chennai 

ReferenceBooks 

1 B.Raman,CorporateAccounting,Taxmann,NewDelhi 

2 M.C.Shukla,Advanced Accounting,S.Chand,NewDelhi 

3 Prof.MukeshBramhbutt,DeviAhilyapublication, MadhyaPradesh 

4 
Anilkumar,Rajeshkumar,AdvancedCorporate Accounting,HimalayaPublishing 
house,Mumbai. 

5 PrasanthAthma,CorporateAccounting,HimalayaPublishinghouse,Mumbai. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 
https://www.accountingnotes.net/amalgamation/amalgamation-absorption-and- 
reconstruction-accounting/126 

2 https://www.slideshare.net/debchat123/accounts-of-banking-companies 

3 
https://www.accountingnotes.net/liquidation/liquidation-of-companies- 
accounting/12862 

https://www.accountingnotes.net/amalgamation/amalgamation-absorption-and-reconstruction-accounting/12670
https://www.accountingnotes.net/amalgamation/amalgamation-absorption-and-reconstruction-accounting/12670
https://www.slideshare.net/debchat123/accounts-of-banking-companies
https://www.accountingnotes.net/liquidation/liquidation-of-companies-accounting/12862
https://www.accountingnotes.net/liquidation/liquidation-of-companies-accounting/12862
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 3 2 3 2 2 

CO2 3 2 3 2 3 2 3 2 3 2 2 

CO3 3 2 3 2 3 2 3 2 3 2 2 

CO4 3 2 3 2 2 2 3 2 3 2 2 

CO5 3 2 3 2 2 2 3 2 3 2 2 

TOTAL 15 10 15 10 12 10 15 10 15 10 10 

AVERAGE 3 2 3 2 2.4 2 3 2 3 2 2 

3–Strong,2-Medium,1-Low 
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SECOND YEAR– SEMESTER– 

IVCOREPAPERVIII–

PRINCIPLESOFMARKETING Subject 

Code 

 

L 

 

T 

 

P 

 

S 

 

Credits 
Inst. 

Hours 

Marks 

CIA External Total 
 5    4 5 25 75 100 

LearningObjectives 

LO1 Toknowtheconceptandfunctionsofmarketing 

LO2 Tounderstandtheimportanceofmarketsegmentation 

LO3 Toexaminethestagesofnewproductdevelopment 

LO4 Togainknowledgeonthevariousadvertisingmedias 

LO5 Toanalysetheglobalmarketenvironment 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit Contents 
No.of

Hours 

 

 

 
I 

IntroductiontoMarketing 
 

Meaning–DefinitionandFunctionsofMarketing–

EvolutionofMarketingConcepts–

InnovationsinModernMarketing.Roleand 

ImportanceofMarketing-ClassificationofMarkets-NicheMarketing. 

 

 

 
15 

 

 

 

 
II 

MarketSegmentation 

Meaninganddefinition-Benefits–Criteriaforsegmentation–

Typesofsegmentation–Geographic–Demographic–

Psychographic–Behavioural–Targeting,Positioning

 &Repositioning - Introduction to

 ConsumerBehaviour–

ConsumerBuyingDecisionProcessandPostPurchaseBehaviour– 
–Motives.Freud‘sTheoryofMotivation. 

 

 

 

 
15 

 
III 

Product&Price 

MarketingMix––anoverviewof4P‘sofMarketingMix–

Product–IntroductiontoStagesofNewProductDevelopment–

ProductLifeCycle––Pricing–Policies-Objectives–

FactorsInfluencingPricing–Kinds ofPricing. 

 
15 

 

 

 

 
IV 

PromotionsandDistributions 

Elementsofpromotion–Advertising–0bjectives-

KindsofAdvertisingMedia-TraditionalvsDigitalMedia-

SalesPromotion 

– types ofsalespromotion–PersonalSelling–

Qualitiesneededforapersonalseller-

ChannelsofDistributionforConsumerGoods-ChannelMembers–

ChannelsofDistributionforIndustrialGoods. 

 

 

 

 
15 

 

 

 
 

V 

CompetitiveAnalysisandStrategies 

Global MarketEnvironment–Social Responsibility and 

MarketingEthics- RecentTrendsinMarketing –

ABasicUnderstanding ofE–Marketing&M–Marketing–E-Tailing–

CRM–MarketResearch– 
MISandMarketingRegulation. 

 

 

 
 

15 

 TOTAL 75 
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CO CourseOutcomes 

CO1 Developanunderstandingontheroleandimportanceofmarketing 

CO2 Applythe4p‘sofmarketingintheirventure 

CO3 Identifythefactorsdeterminingpricing 

CO4 UsethedifferentChannelsofdistributionofindustrialgoods 

CO5 UnderstandtheconceptofE-marketingandE-Tailing 

Textbooks 

1 PhilipKotler,PrinciplesofMarketing:ASouthAsianPerspective,PearsonEducati 
on.NewDelhi 

2 Dr.C.B.Gupta&Dr.N.RajanNair,Marketing 
Management,SultanChand&Sons,NewDelhi. 

3 Dr.AmitKumar,PrinciplesOfMarketing,ShashibhawanPublishingHouse, 
Chennai 

4 Dr.N.RajanNair,Marketing,SultanChand&Sons.NewDelhi 

5 NeeruKapoorPrinciplesOfMarketing,PHILearning,NewDelhi 

ReferenceBooks 

1 
ProfKavitaSharma,DrSwatiAgarwal,PrinciplesofMarketingBook,Taxman 

n,newdelhi 

2 Dr.J.Jayasankar,MarketingManagement,MarghamPublications,Chennai. 

3 Assael,H.ConsumerBehaviourandMarketingAction,USA:PWS-Kent 

4 
Hoyer,W.D.AndMacinnis,D.J.,ConsumerBehaviour,USA:HoughtonMifflinCompan

y 

5 
BakerM,MarketingManagementAndStrategy,MacmillanBusiness,BloomburyPublish

ing,India 

NOTE:LatestEditionofTextbooksMaybeUsed 

WebResources 

1 https://www.aha.io/roadmapping/guide/marketing/introduction 

2 https://www.investopedia.com/terms/m/marketsegmentation.asp 

3 
https://www.shiprocket.in/blog/understanding-promotion-and-distribution-

management/ 

https://www.aha.io/roadmapping/guide/marketing/introduction
https://www.investopedia.com/terms/m/marketsegmentation.asp
https://www.shiprocket.in/blog/understanding-promotion-and-distribution-management/
https://www.shiprocket.in/blog/understanding-promotion-and-distribution-management/
https://www.shiprocket.in/blog/understanding-promotion-and-distribution-management/
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 2 2 2 3 2 

CO2 3 2 3 2 3 2 2 2 2 3 2 

CO3 3 2 3 2 3 2 2 2 2 3 2 

CO4 3 2 3 2 2 2 2 2 2 3 2 

CO5 3 2 3 2 2 2 2 2 2 3 2 

TOTAL 15 10 15 10 12 10 10 10 10 15 10 

AVERAGE 3 2 3 2 2.4 2 2 2 2 3 2 

3–Strong,2-Medium,1-Low 
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SECOND YEAR – SEMESTER – 

IVELECTIVE IV-FINANCIAL 

SERVICES 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 3 25 75 100 

LearningObjectives 

LO1 Toimpartknowledgeontheroleandfunctionofthe Indianfinancialsystem. 

LO2 
Toenrich theirknowledgeonkeyareasrelatingtomanagement of financial 
productsandservices 

LO3 TofamiliarizestudentsaboutVentureCapital,Leasing. 

LO4 Tomakethemunderstand theCredit Ratingsystem. 

LO5 Toprovideinsightsinto mutualfundsand theoperationofNSDLandCSDL. 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit 
Contents No.of 

Hours 

 

 

I 

IntroductiontoFinancialSystem 

StructureofFinancialSystem–

RoleofFinancialSysteminEconomicDevelopment–

FinancialMarketsandFinancialInstruments – Capital Markets – 

Money Markets – Primary MarketOperations–RoleofSEBI–

SecondaryMarketOperations–Regulation–

FunctionsofStockExchanges–Listing– 
Formalities–FinancialServicesSectorProblemsandReforms. 

 

 

9 

 

 
II 

IntroductiontoFinancialServices 

Concept, Nature and Scope of Financial Services– 

RegulatoryFrame Work of Financial Services – Growth of Financial 

Servicesin India – Merchant Banking – Meaning-Types – 

ResponsibilitiesofMerchantBankers–

RoleofMerchantBankersinIssueManagement–Regulation 

ofMerchant BankinginIndia. 

 

 
9 

 
 

III 

VentureCapitaland Leasing 

VentureCapital–GrowthofVentureCapitalinIndia–

FinancingPatternunderVentureCapital–

LegalAspectsandGuidelinesfor 

VentureCapital,Leasing–TypesofLeases–

EvaluationofLeasingOption Vs. Borrowing. 

 
 

9 

 
 

IV 

CreditRating 

CreditRating–Meaning,Functions–

DebtRatingSystemofCRISIL,ICRAandCARE.Factoring,Forfeiting

andBillDiscounting – Types of Factoring Arrangements – Factoring 

in theIndianContext. 

 
 

9 
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V 

MutualFunds 

Mutual Funds – Concept and Objectives, Functions and 

PortfolioClassification, Organization and Management – De-mat 

Services-NeedandOperations-Role ofNSDLandCSDL. 

 
9 

 TOTAL 45 
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CourseOutcomes 

CO1 Summarisetheroleandfunctionofthefinancial system 

CO2 
Gainpracticalknowledgeon keyareasrelatingtomanagementof financial 
productsandservices 

CO3 FamiliarizestudentsaboutVentureCapital, Leasing. 

CO4 InfertheimportanceoftheCreditRatingsystem. 

CO5 
UnderstandvarioustypesofMutualfunds schemesandtheroles ofNSDLand 

CSDL. 

Textbooks 

1 Gurusamy.S,FinancialServices,TataMcGrawHill,Noida. 

2 C.RamaGopal,FinancialServices,VikasPublishingHouse,Noida. 

3 M.Y.Khan,FinancialServices,TataMcGrawHill,Noida. 

4 E.Dharmaraj,Financial Services,S.Chand,NewDelhi. 

ReferenceBooks 

1 
MikeHeffner, Business processmanagementinFinancialServices,F.W.Olin 
Graduateschoolof Business,UnitedStates. 

2 
PerryStinson,Bank managementand FinancialServices,ClanryeInternational, 
USA. 

3 
E.GordonandK.Natarajan,FinancialMarketandServices,Himalaya 
PublishingHouse,Mumbai. 

4 B.Santhanam, FinancialServices,MarghamPublications,Chennai. 

NOTE:LatestEditionof TextbooksMay beUsed 

WebResources 

1 
https://www.civilserviceindia.com/subject/Management/notes/leasing-hire- 
purchase-and-venture-capital.html 

2 https://corporatefinanceinstitute.com/resources/fixed-income/credit-rating/ 

3 https://scripbox.com/mf/what-is-mutual-fund/ 

https://www.civilserviceindia.com/subject/Management/notes/leasing-hire-purchase-and-venture-capital.html
https://www.civilserviceindia.com/subject/Management/notes/leasing-hire-purchase-and-venture-capital.html
https://corporatefinanceinstitute.com/resources/fixed-income/credit-rating/
https://scripbox.com/mf/what-is-mutual-fund/
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 3 3 2 3 2 3 3 3 2 2 

CO2 3 2 2 3 2 2 2 2 3 2 3 

CO3 3 3 3 2 3 2 3 3 3 2 2 

CO4 3 2 2 2 2 2 2 2 3 2 2 

CO5 3 3 3 3 3 2 3 3 3 2 3 

TOTAL 15 13 13 12 13 10 13 13 15 10 12 

AVERAGE 3 2.6 2.6 2.4 2.6 2 2.6 2.6 3 2 2.4 

3–Strong,2-Medium,1-Low 
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SECONDYEAR–SEMESTER-IVELECTIVE -

IV:CONSUMERISM&CONSUMERPROTECTION 

SubjectCode L T P S Credits 
Inst.

Hours 

Marks 

CIA External Total 

 3    3 3 25 75 100 

LearningObjectives 

LO1 Tounderstandthenatureofconsumersandconsumerism 

LO2 Toknowhowconsumersareexploited 

LO3 Tobefamiliarwithconsumerrightsand duties 

LO4 TolearnaboutConsumerProtectionAct 

LO5 Togaininsightsintoconsumerismin India. 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit 
Contents No.of 

Hours 

 
I 

Consumerism 

Meaning of Consumer and Customer -Consumer Movements – 

HistoricalPerspectives-Conceptof Consumerism–NeedandImportance. 

 
9 

 

 
II 

ConsumerExploitation 

Meaning and Causes of Consumer Exploitation- Forms of Consumer -

Exploitation – Underweight Measures, High Prices, Substandard 

Quality,PoororInadequateAfterSalesServices-ChallengesofConsumer 

Exploitation. 

9 

 

III 

ConsumerRightsand Duties 

Consumer Rights – John F Kennedy‘s Consumer Bill of Rights.-Typesof 

Consumer Rights – Right to Safety, Right to Information (RTI), 

RighttoRedressal, Rightto ConsumerEducation-Dutiesof Consumers. 

9 

 
IV 

Consumerismin India 

ReasonsfortheGrowthofConsumerisminIndia-

RecentTrendsinConsumerism -Problems Faced byConsumersinIndia. 

9 

 

V 

ConsumerProtectionAct2019 

ConsumerProtectionCouncil–Central,State,DistrictsConsumerProtection 

Councils-ConsumerDisputeRedressalMechanism. 

9 

 TOTAL 45 

CourseOutcomes 

CO1 Rememberandrecallaspectsinconsumerism 

CO2 Identifythe reasons for consumer exploitation 

CO3 Discovertherightsand dutiesofaconsumer 

CO4 Createanenvironmentwhichprotectstheconsumersin India 

CO5 Criticallyappraisethe consumerProtectionAct 
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Textbooks 

1 
PremavathyandMohiniSethi,Consumerism–StrategiesandTactics,CBS 
Publication 

2 ProfKavitaSharma,DrSwatiAggarwal,PrinciplesofMarketingBook,Taxmann 

3 Dr.J.Jayasankar,MarketingManagement,MarghamPublications,Chennai. 

4 Assael,H,Consumer Behaviour andMarketingAction, PWS-Kent,USA 

ReferenceBooks 

1 
Hoyer,W.D..andMacInnis,D.J.,ConsumerBehaviour,HoughtonMifflin 
Company,USA 

2 Y.V.Rao,ConsumerProtectionAct,1986, Asia LawHouse,Hyderabad 

3 
GB.ReddyandBaglekarAkashKumar,Consumer ProtectionAct,EasternBook 
Company,Bengaluru 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://lawcorner.in/forms-of-consumer-exploitation/ 

2 
https://consumeraffairs.nic.in/en/organisation-and-units/division/consumer- 
protection-unit/consumer-rights 

3 http://www.chdslsa.gov.in/right_menu/act/pdf/consumer.pdf 

 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 2 2 3 2 2 

CO2 3 2 2 2 3 2 2 2 3 2 2 

CO3 3 2 3 2 3 2 2 2 3 2 2 

CO4 3 2 2 2 2 2 2 2 3 2 2 

CO5 3 2 3 2 2 2 2 2 3 2 2 

TOTAL 15 10 13 10 12 10 10 10 15 10 10 

AVERAGE 3 2 2.6 2 2.4 2 2 2 3 2 2 

3–Strong,2-Medium,1-Low 

https://lawcorner.in/forms-of-consumer-exploitation/
https://consumeraffairs.nic.in/en/organisation-and-units/division/consumer-protection-unit/consumer-rights
https://consumeraffairs.nic.in/en/organisation-and-units/division/consumer-protection-unit/consumer-rights
http://www.chdslsa.gov.in/right_menu/act/pdf/consumer.pdf
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SECONDYEAR– SEMESTER – IV 
 

ElectiveIV-OperationResearch 
 

 
SubjectCode 

 
L 

 
T 

 
P 

 
S 

 
Credits 

Inst.

Hours 

Marks 

CIA External Total 

  

3 

    

3 
 

3 
 

25 
 

75 
 

100 

LearningObjectives 

LO1 Tointroducethestudents tooperationsresearchandlinearprogramming. 

LO2 Toimpartknowledgeabouttransportationandassignmentproblems. 

LO3 Togetacquaintedwithgametheoryandsimulation. 

LO4 
Todevelopabilitiesto analyseandmanageinventoriesusingvarious 
methods. 

LO5 Toacquireknowledgeonnetworkanalysis. 

Prerequisite:ShouldhavestudiedStatisticsin1styearB.Com. 

UNIT Contents 
No.of 
Hours 

 

 

I 

IntroductiontoOperationsresearchandLinearProgrammi

ngProblem 

Operationsresearch–Originanddevelopment-Roleindecision 

making - Phases and approaches to OR - 

Linearprogrammingproblem–Applicationsandlimitations- 

Formulation of LPP - Optimal Solution to LPP - 

Graphicalmethod-SimplexMethod 

 

 

9 

 
 

II 

TransportationandAssignmentproblem 

TransportationProblem–methods-NorthWestcornermethod-

Leastcostmethod-Vogel‘sapproximationmethod 

-Movingtowardsoptimality-Steppingstone&MODImethods-

Assignment problem 

 
 

9 

 
 

III 

GameTheoryandSimulation 

GameTheory-

differentstrategiesfollowedbytheplayersinagame-

Optimalstrategiesofagameusingmaxi-min 

criterion-Dominanceproperty-Graphicalmethod-Simulation 

 
 

9 

 

 

IV 

InventoryManagement 

Introduction to inventory systems, inventory 

classification.Economicorderquantity(EOQ)model,Singleperi

odprobabilistic inventory models with discrete and 

continuousdemand, determination of reorder point for 

deterministic 

andprobabilisticInventorySystem.BasicconceptsofJust-in-

Time(JIT)andMaterialRequirementPlanning(MRP) 

 

 

9 

 

V 

NetworkAnalysis 

Network models- CPM and PERT Determination of 

CriticalPathMethod(CPM)-PERTcost-Crashingaproject-

Schedulingofaproject-Application ofPERT and CPM. 

 

9 
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 Total 45 

CO CourseOutcomes 

CO1 
Framealinearprogrammingproblemforquantitativedecisionsinbusiness 
planning. 

CO2 
Optimiseeconomicfactorsbyapplyingtransportationandassignment 
problems. 

CO3 
Applytheconceptofgame theoryand simulationfor optimal decision 
making. 

CO4 Analyseandmanageinventoriestomeetthechangesinmarketdemand. 

CO5 
ConstructnetworksincludingPERT,CPM forstrategicmanagementof 
businessprojects. 

Textbooks 

1. 
C.R.Kothari, ―Quantitative Techniques‖, VikasPublications, Noida 

2. V.K.Kappor,"OperationsResearch-ProblemsandSolutions",Sultan 
Chand&SonsPublisher,NewDelhi 

3. AnandSharma,OperationResearch,HimalayaPublishingHouse,2014, 
Mumbai 

4. 
MSreenivasaReddy,OperationResearch,CENGAGE,NewDelhi 

5. S.Gurusamy,ElementsofOperationResearch,VijayNicole Imprints 
PrivateLimited 

ReferenceBooks 

- SKalavathy,OperationsResearch,VikasPublications,Noida 

- S.P. Gupta, ―StatisticalMethods‖, S.Chand&Sons Publisher,NewDelhi. 
2019 

- Sarangi,SKAppliedOperationsResearchandQuantitativeMethods, 
Himalaya PublishingHouse,2014,Mumbai 

- NDVohra,Quantitative TechniquesinManagement,McGrawHill,6th 
Edition,NewDelhi2021 

- P.R.Vittal-OperationResearch,MarghamPublications,Chennai 

WebResources 

1. 
www.orsi.in 

2. 
www.learnaboutor.co.uk 

3. 
www.theorsociety.com 

http://www.orsi.in/
http://www.learnaboutor.co.uk/
http://www.theorsociety.com/
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MAPPINGWITHPROGRAMMEOUTCOMESANDPROGRAMMESPECIFICOU

TCOMES 
 

 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 2 2 3 2 2 

CO2 3 2 3 2 2 2 2 2 3 2 2 

CO3 3 2 3 2 3 2 2 2 3 2 2 

CO4 3 1 3 2 3 2 2 2 3 2 2 

CO5 3 3 3 2 3 2 2 2 3 2 2 

TOTAL 15 11 15 10 13 10 10 10 15 10 10 

AVERAGE 3 2.2 3 2 2.6 2 2 2 3 2 2 

3- Strong, 2-Medium, 1-Low 
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SECONDYEAR – SEMESTER - 

IVSEC–6–SERVICEMARKETING 

SubjectCode L T P S Credits 
Inst.

Hours 

Marks 

CIA External Total 
 2    2 2 25 75 100 

LearningObjectives 

LO1 Toknowthe serviceconcept, its evolutionand growth. 

LO2 
TounderstandMarketingMixinservicemarketinganditseffective 
management. 

LO3 Toknowtheservicemarketingtechniquesappliedinvarioussectors. 

LO4 ToemphasisesthedistinctiveaspectsofServicesMarketing 

LO5 ToVisualizethedifferentServiceMarketingStrategies. 

Prerequisites:Shouldhave studiedCommerce in XIIStd 

Unit 
Contents No.of 

Hours 

 
I 

Introduction to Services – Service Marketing – Meaning 

andDefinition-NatureandScopeCharacteristics –

Challengesandissuesof servicemarketing-Servicemarketingin 

India – 
Classificationsofservices 

 
6 

 
II 

Marketing Mix in Service Marketing: The Seven Ps: Product 

Decision,Pricing,StrategiesandTactics,PromotionofService-

additionaldimensioninServicesMarketing–People,PhysicalEvidenceand 
Process. 

6 

 

III 

Positioning of services – Designing service delivery System – Pricing 

ofservices–objectives–methods–Serviceson retail sector–ServiceLevel 

Agreements (SLA)–Service marketingtriangle. 

6 

IV 
Managingserviceoperations-Participantsinservices-

Employeesandcustomer‘sroleinservicedelivery-

Massproductionanddelivery- 
Importanceofqualityinservices-DeliveringQualityService. 

6 

V 
Service Marketing Strategies for health – Hospitality – Tourism –

Financial&InformationtechniqueServices–Applyingtechnologyto 
servicesettings –e-services. 

6 

 
TOTAL 30 

CourseOutcomes 

CO1 
UnderstandtheConceptofServicesandintangible products 

CO2 DiscusstherelevanceoftheservicesIndustrytoIndustry 

CO3 Examinethecharacteristicsoftheservicesindustryandthemodusoperandi 

CO4 AnalysetheroleandrelevanceofQualityinServices 

CO5 CriticallyVisualisefuturechangesintheServicesIndustry 
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Textbooks 

1 S.M.Jha,Servicesmarketing,HimalayaPublishers,India 

2 Baron,Services Marketing,SecondEdition.PalgraveMacmillan 

ReferenceBooks 

1 Dr.B.Balaji, ServicesMarketingand Management ,S.Chand&Co,New Delhi. 

2 Dr.L.NatarajanServicesMarketing,MarghamPublications,Chennai. 

3 
Thakur.G.S.Sandhusupreet&DograBabzan,Services marketing,kalyanni 
Publishers,Ludhianna. 

4. 
ZeithamlValerie A,&BitnerMaryJo.,Gremler DwayneD.,PanditAjay; 
ServicesMarketing,McGrawHill. 

5. 
WirtzJochen,LovelockChristopherH,ChatterjeeJayanta.:ServicesMarketing, 
8eEdition,Pearson. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://kanchiuniv.ac.in/coursematerials/T5MM1servicesmarketing.pdf 

2 
https://sde.uoc.ac.in/sites/default/files/sde_videos/SLM-MCom- 
SERVICE%20MARKETING.pdf 

3 
https://www.enotesmba.com/2012/06/service-marketing-and-service- 
marketing.html 

 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 3 3 2 3 2 3 3 3 2 2 

CO2 3 2 2 3 2 2 2 2 3 2 3 

CO3 3 3 3 2 3 2 3 3 3 2 2 

CO4 3 2 2 2 2 2 2 2 3 2 2 

CO5 3 3 3 3 3 2 3 3 3 2 3 

TOTAL 15 13 13 12 13 10 13 13 15 10 12 

AVERAGE 3 2.6 2.6 2.4 2.6 2 2.6 2.6 3 2 2.4 

3–Strong,2-Medium,1-Low 

http://www.enotesmba.com/2012/06/service-marketing-and-service-
http://www.enotesmba.com/2012/06/service-marketing-and-service-
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SECONDYEAR – SEMESTER - 

IVSEC–7–COMMERCEPRACTICAL 

SubjectCode L T P S Credits 
Inst.

Hours 

Marks 

CIA External Total 

   2  2 2 25 75 100 

LearningObjectives 

LO1 
TounderstandthefundamentalsofconceptsandapplicationsinIndian 
AccountingStandards. 

LO2 Tograsp thepractical knowledgeinAdvertising 

LO3 
Totraintheminsecretarialpracticeslikepreparationofagendaandminutesfor 
companymeetings. 

LO4 
Toprovidepracticalknowledgetofillformslikeinsurance,bank,loan, 
application,membershipform,incometaxreturnformsetc. 

LO5 ToExploreinsharemarketapplications 

Prerequisites:ShouldhavestudiedCommerce in XIIStd 

Unit 
Contents No.of 

Hours 

 

 
I 

UNIT–I :ACCOUNTINGSTANDARD PRACTICE: 

Conceptand itapplication. 

a. AccountingstandardI 

b. AccountingstandardII 

c. AccountingstandardIII 

 

 
6 

 

II 

UNIT–II:ADVERTISINGPRACTICE: 

Preparationofanadvertisementcopy,collectionofadvertisement in 

dailies and journals, critically evaluating theadvertisementcopy. 

 

6 

 

 
III 

UNIT-III:SECRETARIALPRACTICE: 

Preparation of Agenda and minutes of meetings –

bothgeneralbodyand 

boardofdirectors.(studentsareaskedtowrite agenda and 

minutes of theirown and should not useprintedformat). 

 

 
6 

 

 
IV 

UNIT– IV:BANKINGPRACTICES: 

1. Drawing,Endorsingandcrossingofcheques

 fillingupofpayinslipsdemand draft application and 

preparation ofdemanddrafts. 

2. ApplicationforOpeningBankAccount–

SavingAccount&CurrentAccount. 

 

 
6 

 
V 

UNIT–V:SHAREMARKETAPPLICATION 

1.Applicationfor 

PAN(PermanentAccountNumber)ApplicationforOpeningDEMA

TAccount 

 
6 

  

TOTAL 
30 
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CourseOutcomes 

CO1 
RememberandrecallthevariousconceptsofIndianAccountingStandardsand 

itscompliances. 

CO2 Demonstrateapracticalmodelofadvertisementfornewproducts 

CO3 
AnalysethepreviousAgendaandminutesofmeetingsandexplorein 

preparationofagendasforthenewmeetingsthe company. 

CO4 Applingthe rules in fillingtheapplications forms forbankingtransactions. 

CO5 
Evaluatethe sharemarketsapplications andtrained in openingthe DEMAT 

Accounts. 

WebResources 

1 
https://static.careers360.mobi/media/uploads/froala_editor/files/Introduction%2 
0to%20Accounting%20Standards_7iWCuHN.pdf 

2 https://blog.hubspot.com/marketing/how-to-make-an-ad 

3 https://clickup.com/blog/meeting-agenda/ 

 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 3 3 2 3 2 3 3 3 2 2 

CO2 3 2 2 3 2 2 2 2 3 2 3 

CO3 3 3 3 2 3 2 3 3 3 2 2 

CO4 3 2 2 2 2 2 2 2 3 2 2 

CO5 3 3 3 3 3 2 3 3 3 2 3 

TOTAL 15 13 13 12 13 10 13 13 15 10 12 

AVERAGE 3 2.6 2.6 2.4 2.6 2 2.6 2.6 3 2 2.4 

3–Strong,2-Medium,1-Low 
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THIRD YEAR – SEMESTER - 

VCORE–IX:COST ACCOUNTING-I 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 5    4 5 25 75 100 

LearningObjectives 

LO1 Tounderstandthevariousconceptsofcostaccounting. 

LO2 ToprepareandreconcileCostaccounts. 

LO3 Togainknowledgeregardingvaluationmethodsofmaterial. 

LO4 Tofamiliarizewiththedifferentmethodsof calculatinglabourcost. 

LO5 Toknowthe apportionmentofOverheads. 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit Contents 
No.of 
Hours 

 
 

I 

Introductionof CostAccounting 

Definition-NatureandScope–PrinciplesofCostAccounting–

CostAccountingandFinancialAccounting-CostAccountingVs 

Management Accounting –Installation of Costing System –

ClassificationofCosts– Cost Centre– ProfitCentre. 

 
 

15 

 
II 

CostSheetandMethods of Costing 

PreparationofCostSheet-Tenders&Quotations-

ReconciliationofCostand Financial Accounts–Unit Costing-Job 

Costing. 

 
15 

 

 
III 

MaterialCosting 

Material Control – Meaning and Objectives – Purchase of Materials –

EOQ –Stores Records – Reorder Levels – ABC Analysis - Issue 

ofMaterials–MethodsofIssue–FIFO–LIFO–BaseStockMethod– 

SpecificPriceMethod–SimpleandWeightedAverageMethod. 

 

 
15 

 

 
IV 

LabourCosting 

Direct Labour and Indirect Labour – Time Keeping – Methods 

andCalculationofWagePayments–TimeWages–PieceWages–

Incentives – Different Methods of Incentive Payments - Idle time–

Overtime–Labour Turnover-Meaning,CausesandMeasurement. 

 

 
15 

 

 
V 

OverheadsCosting 

Overheads–Definition–Classification–

AllocationandApportionmentofOverheads–BasisofApportionment–

Primaryand Secondary Distribution - Absorption of Overheads – 

Methods ofabsorptionPreparationofOverheadsDistributionStatement–

MachineHour Rate – Computation ofMachine Hour Rate. 

 

 
15 

 TOTAL 75 

THEORY20% &PROBLEMS80% 

CourseOutcomes 

CO1 Rememberandrecallthevariousconceptsofcostaccounting 

CO2 Demonstratethepreparationandreconciliationofcostsheet. 

CO3 Analysethevariousvaluationmethodsofissueofmaterials. 

CO4 Examinethedifferentmethods ofcalculatinglabourcost. 

CO5 Criticallyevaluate theapportionment of Overheads. 
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Textbooks 

1 JainS.P.andNarangK.L,CostAccounting.KalyaniPublishers,NewDelhi 

2 
Khanna B.S.,PandeyI.M.,AhujaG.K.,and Arora M.N.,PracticalCosting,S. 
Chand&Co,New Delhi, 

3 
Dr.S.N.Maheswari,PrinciplesofCostAccounting,SultanChandPublications, 
NewDelhi 

4 
T.S.ReddyandY. Hari PrasadReddy,CostAccounting,Marghampublications, 
Chennai 

5 S.P. Iyengar,CostAccounting,SultanChandPublications,NewDelhi 

ReferenceBooks 

1 
Polimeni,CostAccounting:Conceptsand ApplicationsforManagerialDecision 
Making,1991,McGraw–Hill,NewYork. 

2 
JainS.P.andNarangK.L.CostAccounting, LatestEdition.2013,Kalyani 
Publishers,NewDelhi, 

3 
V.K.SaxenaandC.D.Vashist,CostAccounting,SultanChandpublications,New 
Delhi 

4 
MurthyA&GurusamyS,CostAccounting,VijayNicoleImprintsPvt. Ltd. 
Chennai 

5 Prasad.N.KandPrasad.V.K,CostAccounting, BookSyndicate, Kolkata 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 
https://study.com/learn/lesson/cost-accounting-principles-examples-what-is-cost- 
accounting.html 

2 https://www.accountingtools.com/articles/what-is-material-costing.html 

3 https://www.freshbooks.com/hub/accounting/overhead-cost 

 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 2 2 3 2 2 

CO2 3 2 2 2 2 2 2 2 3 2 2 

CO3 3 2 3 2 2 2 2 2 3 2 2 

CO4 3 2 2 2 2 2 2 2 3 2 2 

CO5 3 2 3 2 2 2 2 2 3 2 2 

TOTAL 15 10 13 10 10 10 10 10 15 10 10 

AVERAGE 3 2 2.6 2 2 2 2 2 3 2 2 

3–Strong,2-Medium,1-Low 

https://study.com/learn/lesson/cost-accounting-principles-examples-what-is-cost-accounting.html
https://study.com/learn/lesson/cost-accounting-principles-examples-what-is-cost-accounting.html
https://www.accountingtools.com/articles/what-is-material-costing.html
https://www.freshbooks.com/hub/accounting/overhead-cost
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THIRD YEAR – SEMESTER - 

VCORE–X:BANKINGLAWANDPRACTICE 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 5    4 5 25 75 100 

LearningObjectives 

LO1 TohelpthestudentsunderstandvariousprovisionofBankingRegulationAct 

1949applicableto bankingcompaniesincluding cooperativebanks 

LO2 Totracetheevolutionof central bank conceptand prevalentcentral banking 
systemaroundtheworldandtheirrolesandfunction 

LO3 TothrowlightonCentralBankinIndia,itsformation,nationalizingitsorganizationstr

ucture,roleofbanktogovernment,roleinpromotingagricultureand industry,rolein 

financial inclusion 

LO4 Tounderstandhowcapitalfundofcommercialbanks,objectivesandprocessof 

Assetsecuritizationetc. 

LO5 Toexplorepracticalbankingsystemsrelationshipofbankersandcustomers, 

crossingofcheques, endorsementetc. 

Unit 
Contents No. 

ofHou

rs 

 

 

I 

IntroductiontoBanking 

History of Banking- Provisions of Banking Regulations Act 1949 -

Components of Indian Banking - Indian Banking System-Phases 

ofDevelopment-BankingStructureinIndia–PublicSectorBanks,Private 

Banks, Foreign Banks, RRB, UCB, Payment Banks and SmallFinance 

Banks - Banking System – Branch Banking- Unit Banking -

UniversalBanking-FinancialInclusion 

 

 

15 

 

 
II 

CentralBankandCommercialBank 

CentralBanking:Definition–Need-Principles-

CentralBankingVsCommercialBanking -FunctionsofCentralBank–

CreditCreation. 

CommercialBanking:Definition-Functions–PersonalBanking–

CorporateBanking–Digitalbanking–CoreBankingSystem(CBS)- 
RoleofBanksinEconomicDevelopment. 

 

 
15 

 

 

 

III 

BankingPractice 

TypesofAccountsCASA–TypesofDeposits-OpeningBankAccount-Jan 

Dhan Yojana-Account Statement vsPassbook vs 

e-statement-BankerCustomerRelationship-SpecialTypesofCustomers–

KYC norms. 

Loans & Advances –Lending Sources- Lending Principles-Types 

ofLoans - classification of assets and income recognition / 

provisioning(NPA) – Repo Rate & Reverse Repo Rate- securities of 

lending-Factorsinfluencingbanklending. 

 

 

 

15 
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IV 

Negotiable Instruments Act NegotiableInstruments – Meaning 

&Definition– Characteristics -Types ofnegotiable instruments. 

Crossing of Cheques– Concept - Objectives – Types of Crossing - -

ConsequencesofNon-Crossing. 

Endorsement - Meaning-Components-Kinds of Endorsements-

ChequespayabletofictitiouspersonEndorsementbylegalrepresentative–

Negotiationbank-Effectofendorsement-

RulesregardingEndorsement.Payingbanker-Banker‘sduty-

DishonouringofCheques- Discharge by paying banks - Payments of a 

crossed cheque -Refusal of cheques Payment. Duties of Collecting 

Banker-Statutoryprotectionunder section131-Collectingbankers‘duty–

RBIinstruction 

–PayingBankerVsCollectingBanker-CustomerGrievances-

GrievanceRedressal–BankingOmbudsman. 

 

 

 

 

 

15 

 

 

 
V 

DigitalBanking 

Meaning-Services-e-bankingandfinancialservices-Initiatives-

Opportunities -Internet bankingVs Traditional Banking 

Mobile banking–Anywhere Banking-Any TimeBanking- 

ElectronicMobileWallets.ATM–Concept-Features-Types-

.Electronicmoney-Meaning-Categories-Merits of e-money - National 

ElectronicFunds Transfer (NEFT), RTGS, IMPS, UPI and Digital 

currency –Differences-SafetyandSecurityin DigitalBanking. 

 

 

 
15 

 TOTAL 75 

CourseOutcomes 

CO1 
Awareofvvarious provisionofBankingRegulationAct 1949applicable to 
bankingcompanies includingcooperativebanks 

CO2 
Analysetheevolutionof CentralBanking concept andprevalentCentral 
BankingsysteminIndia andtheirrolesandfunction 

 

CO3 

Gainknowledge abouttheCentralBankinIndia,itsformation,nationalizingits 
organizationstructure,roleofbankto 

government,roleinpromotingagricultureand industry,rolein 

financialinclusion 

CO4 
Evaluatetheroleofcapitalfund ofcommercial banks,objectivesandprocessof 
Assetsecuritizationetc 

CO5 
Definethepracticalbankingsystemsrelationshipofbankers 

andcustomers,crossingof cheques, endorsement etc. 

Textbooks 

1 
Gurusamy S,BankingTheory:LawandPractice,VijayNicolePublication,Chennai 

2 
Muraleedharan,ModernBanking:TheoryandPractice,PrenticeHall India 
LearningPrivate Ltd,NewDelhi 

3 GuptaP.K.GordonE.BankingandInsurance,Himalayapublication,Kolkata 

4 Gajendra,ATextonBankingTheoryLaw &Practice,VrindaPublication,Delhi 

5 
KPKandasami,SNatarajan&Parameswaran,BankingLawandPractice,S 
Chandpublication,New Delhi 

ReferenceBooks 

1 B.Santhanam, Banking&FinancialSystem,MargamPublication,Chennai 

2 KataitSanjay,BankingTheoryandPractice, LambertAcademicPublishing, 

https://www.amazon.in/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=Katait%2BSanjay&search-alias=stripbooks
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3 
HenryDunningMacleod, TheTheoryAnd PracticeOf Banking,Hard Press 
Publishing,OldNew Zealand 

4 
WilliamAmasaScott, MoneyAnd Banking:AnIntroductionTo TheStudyOf 
ModernCurrencies,Kesingerpublication,USA 

5 
NektariosMichail,Money, Credit,andCrises:UnderstandingtheModern 
BankingSystem,PalgraveMacmillan,London 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://www.rbi.org.in/ 

2 https://businessjargons.com/e-banking.html 

3 https://www.wallstreetmojo.com/endorsement/ 

 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 2 2 3 3 2 

CO2 3 2 2 2 3 2 2 2 3 3 2 

CO3 3 2 3 2 3 2 2 2 3 3 2 

CO4 3 2 2 2 3 2 2 2 3 3 2 

CO5 3 2 3 2 3 2 2 2 3 3 2 

TOTAL 15 10 13 10 15 10 10 10 15 15 10 

AVERAGE 3 2 2.6 2 3 2 2 2 3 3 2 

3–Strong,2-Medium,1-Low 

http://www.rbi.org.in/
https://www.wallstreetmojo.com/endorsement/
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THIRDYEAR–SEMESTER-V 
 

CORE –XI:INCOME TAXLAWANDPRACTICE-I 
 

 
 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 
 5    4 5 25 75 100 

LearningObjectives 

LO1 Tounderstandthebasicconcepts&definitionsunder theIncomeTaxAct,1961. 

LO2 Tocomputetheresidential statusof anassesseeandthe incidenceof tax. 

LO3 Tocomputeincomeundertheheadsalaries. 

LO4 TolearntheconceptsofAnnualvalue,associateddeductionsandthe 
calculationofincome fromHouseproperty. 

LO5 TocomputetheincomefromBusiness&Professionconsideringitsbasic 
principles&specificdisallowances. 

Prerequisite:Shouldhavestudied CommerceinXIIStd 

Unit 
Contents No.of 

Hours 

 

 
I 

IntroductiontoIncomeTax 

Introduction to Income Tax – History – Objectives of Taxation -

Features of Income Tax – Meaning of Income – Types – 

ImportantDefinitionsUndertheIncomeTaxAct–TypesofAssessee–

Incomeexempted under 
Section10. 

 

 

15 

 
 

II 

ResidentialStatus 

ResidentialStatus–ResidentialStatusofanIndividual–Company 
– HUF – Basic Conditions – Additional Conditions – Incidence ofTax 

and Residential Status – Problems on Residential Status 

andIncidenceof Tax. 

 
 

15 

 
 

III 

IncomefromSalary 

SalaryIncome-Definition–Allowances–Taxability -Perquisites–

KindsofPerquisites–TypesofProvidentFund-Gratuity–Pension 

– Commutationof Pension–Deductionof Salary- ProfitsinLieu 

ofSalary-Computation ofSalaryIncome . 

 
 

15 

 
 

IV 

IncomefromHouseProperty 

Income from House Property –Basis of Charge – Annual Value –

Gross Annual Value, Net Annual Value -Let-out vs Deemed to 

beletoutSelf-OccupiedProperty–Deductions–

ComputationofIncomefromHouseProperty. 

 
 

15 

 

 

 
V 

ProfitsandGainsfromBusinessorProfession 

IncomefromBusinessorProfession–AllowableExpenses–

ExpensesDisallowed-GeneralDeductions–Depreciation–Undisclosed 

Income & Investments, Unexplained expenditure (Sec69A, 

69B,69C,69D)–Compulsory Maintenance ofBooksofAccounts–

AuditofAccountsofCertainPersons–

SpecialProvisionsforComputingIncomesonEstimatedBasis(Deemed 
Income)–Computationof IncomefromBusinessorProfession. 

 

 

 
15 

 TOTAL 75 
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CourseOutcomes 

THEORY20% &PROBLEMS80% 

CO1 
Demonstratetheunderstandingof thebasicconcepts anddefinitions under the 
IncomeTax Act. 

CO2 Assesstheresidential statusof an assessee&theincidenceoftax. 

CO3 Computeincomeof anindividual underthe headsalaries. 

CO4 Abilitytocomputeincome from houseproperty. 

CO5 Evaluateincomefroma businesscarried onorfrom thepracticeofaProfession. 

Textbooks 

1 
V.P.Gaur,Narang,Puja GaurandRajeevPuri- IncomeTaxLawandPractice, 
KalyaniPublishers,NewDelhi. 

2 
T.S.ReddyandHariprasadReddy,IncomeTaxLawandPractice,Margham 
Publications,Chennai. 

3 
DinkarPagare, IncomeTaxLawandPractice,Sultan&ChandSons,New 
Delhi. 

4 
H.C.Mehrotra,Dr.Goyal S.P,IncomeTaxLawandAccounts,SahityaBhavan 
Publications,Agra. 

5 
T.Srinivasan–IncomeTax&Practice–VijayNicole ImprintsPrivate Limited, 
Chennai. 

 

ReferenceBooks 

1 
HariharanN,IncomeTax Law&Practice,VijayNicole ImprintsPvt. Ltd. 
Chennai 

2 BhagwatiPrasad,IncomeTaxLawandPractice, VishwaPrakasan.NewDelhi. 

3 VinodK.Singhania,StudentsGuidetoIncomeTax.,U.K.BharghavaTaxman. 

4 
Dr.VinodKSinghania, Dr. MonicaSinghania,Taxmann'sStudents'Guideto 
IncomeTax,NewDelhi. 

5 
MittalPreethiRaniandBansalAnshika,IncomeTaxLawandPractice,Sultan 
&ChandSons, New Delhi. 

NOTE:LatestEditionof TextbooksMaybe Used 

WebResources 

1 https://cleartax.in/s/residential-status/ 

2 https://www.legalraasta.com/itr/income-from-salary/ 

3 https://taxguru.in/income-tax/income-house-properties.html 

3–Strong,2-Medium,1-Low 

https://cleartax.in/s/residential-status/
https://www.legalraasta.com/itr/income-from-salary/
https://taxguru.in/income-tax/income-house-properties.html
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 2 2 3 3 2 

CO2 3 2 2 2 2 2 2 2 3 2 2 

CO3 3 3 3 2 3 2 2 2 3 3 2 

CO4 3 2 2 2 2 2 2 2 3 3 2 

CO5 3 3 3 2 3 2 2 2 3 2 2 

TOTAL 15 12 13 10 13 10 10 10 15 13 10 

AVERAGE 3 2.2 2.6 2 2.6 2 2 2 3 2.6 2 
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THIRD YEAR – SEMESTER – 

VCORE–XII:PROJECTWORK(GROUP) 

5Hours,4Credits 

A group of 3 students will be assigned a project in the beginning of the final year. 

Theproject work shall be submitted to the college 20 days before the end of the final 

yearand the college has to certify the same and submit to the university 15 days prior to 

thecommencementoftheUniversityexamination. 

The project shall be evaluated externally. The external examiner shall be forming 

thepanelof examiners suggested bythe board ofstudies from to time. 

 
LearningObjectives 

CLO1 ToGive IdeaaboutResearchProject 

CLO2 Toidentifythe researchproblem 

CLO3 ToreviewLiterature 

CLO4 TogiveknowledgeonDataCollectionandAnalysis 

CLO5 ToLearnProjectPreparation 

 
Course

Outcome 
Oncompletion of thiscourse,studentswill; 

 

CO1 GainknowledgeaboutResearchProject PO1 

CO2 Increaseknowledgeonresearchproblem PO2 

CO3 Improvepracticeinreviewofliterature PO3 

CO4 GainknowledgeonDataCollectionandAnalysis PO1,PO2 

CO5 BeProficientinProjectPreparation PO6,PO7,PO8 

 
PROJECTDESCRIPTION

GUIDELINES 

1. Projectreportistobridgetheoryandpractice. 

2. Theprojectworkshould beneatlypresentedin notlessthan50 

pagesandnotmorethan 120 pages 

3. PaperSizeshould beA4 

4. 1.5 spacing should be used for typing the general text. The general text shall 

bejustified and typed in the Font style - Font: Times New Roman / Font Size: 12 

fortext) 

5. Subheading shall be typed in the Font style (Font: Times New Roman / Font 

Size:14for headings).Thereport should be professional. 

6. Thecandidateshould submitperiodical reportoftheprojectto thesupervisor. 

7. Tworeviewswillbeconducted beforethe VivaVoce 

8. Each candidate should submit hardcopy ( 3 copies) and a soft copy to 

theDepartment.After theEvaluationof theproject 

reportonehardcopywillbereturnedto thecandidate. 
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Methodsof Evaluation 

InternalE

valuation 

Continuous InternalAssessmentTest  
20Marks Review I 

Review II 

External

Evaluation 
ProjectReport–VivaVoce 80Marks 

 Total 100Marks 
 

 
 

MethodofAssessment 

Review I ProblemIdentificationandReviewofLiterature 

Review II RoughDraft 

Final ProjectReport–VivaVoce 

 

 

CO-PO Mapping (Course Articulation 

Matrix)LevelofCorrelation 

betweenPSO’sandCO’s 

CO/PO PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 3 3 3 3 3 

CO2 3 3 3 3 3 

CO3 3 3 3 3 3 

CO4 3 3 3 3 3 

CO5 3 3 3 3 3 

Weightage 15 15 15 15 15 

Weightedpercentageof

CourseContributionto 
PO’s 

 

3.0 
 

3.0 
 

3.0 
 

3.0 
 

3.0 
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THIRDYEAR–SEMESTER– V 
 

CORE –XII:AUDITING &CORPORATEGOVERNANCE 

 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 5    4 5 25 75 100 

LearningObjectives 

LO1 Toenablestudentsto understandprocessofauditinganditsclassification. 

LO2 Toimpartknowledgeoninternalcheckandinternal control. 

LO3 Toillustratetherole ofauditorsincompany. 

LO4 Tohelpstudentsunderstandtheframework,theoriesandmodelsofCorporate 
Governance. 

LO5 Toprovide insightsinto theconceptofCorporate Social Responsibility 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit 
Contents No. 

ofHou

rs 

 
 

I 

IntroductiontoAuditing 

MeaningandDefinitionofAuditing–

DistinctionbetweenAuditingandAccounting–Objectives–

AdvantagesandLimitations of Audit – Scope of Audit – 

Classifications of Audits –Auditof ForProfit enterprises andNon–

profit Organizations 

 

 
15 

 
 

II 

AuditProceduresandDocumentation 

AuditPlanning–AuditProgramme–Procedures-InternalAudit-

InternalControl–InternalCheckSystem–Vouching–Cashand 

TradeTransactions-

VerificationofAssetsandLiabilitiesanditsValuation 

 
 

15 

 
 

III 

CompanyAuditor 

AppointmentandRemovalofAuditors–Rights,DutiesandLiabilities 

of Auditor –Audit Report - Recent Trends in Auditing -

InformationSystemsAudit(ISA)–Auditingaroundthecomputer 
–Auditingthroughthe computer-e-audit tools. 

 
 

15 

 

 

IV 

IntroductiontoCorporateGovernance 

ConceptualFrameworkofCorporateGovernance:Theories&Models,

BroadCommittees-

CorporateGovernanceReforms.MajorCorporateScandalsinIndiaand

Abroad:CommonGovernanceProblemsNoticedinvariousCorporate

Failures.IntroductiontoEnvironment,SocialandGovernance(ESG-

Code 
ofConduct –DirectorsandAuditors 

 

 

15 

 

 
V 

CorporateSocialResponsibility 

Concept of CSR, Corporate Philanthropy, Strategic Relationship 

ofCSR with Corporate Sustainability - CSR andBusiness 

Ethics,CSRandCorporateGovernance-

CSRProvisionsundertheCompanies Act, 2013 (Section 135 

schedule – VII). – CSR PolicyRules 

 

 
15 

 TOTAL 75 
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CourseOutcomes 

CO1 Defineauditingand itsprocess. 

CO2 Compareandcontrastessenceofinternalcheckandinternal control. 

CO3 Identifythe role ofauditors in companies. 

CO4 Definethe conceptofCorporateGovernance. 

CO5 Appraisetheimplicationsof CorporateSocial Responsibility 

Textbooks 

 

1 
Dinkar Pagare, Principles and Practice of Auditing, Sultan Chand & 

Sons,NewDelhi 

 

2 
B.N.Tandon,S.Sudharsanam&S.Sundharabahu,PracticalAuditing,S.Chand&Sons

New Delhi. 

 

3 
Dr.T.R.Sharma,Dr.GauravSankalp,Auditing&CorporateGovernance,Sahithya 

Bhawan Publications, Agra 

4 
ArunaJha,Auditing&CorporateGovernance,TaxmannPublicationPvt.Ltd, 
NewDelhi. 

ReferenceBooks 

1 KevinKeasey,SteveThompson&Mikewright,Governance&Auditing, 

EmeraldGroupPublishingLimited, Bingley 

2 Dr.T.R.Sharma,Auditing,SahithyaBhawanPublications,Agra 

3 C.B.Gupta,NehaSinghal,Auditing&CorporateGovernance,ScholarTech 
Press,NewDelhi. 

4 Shri.Vengadamani,PracticalAuditing,MarghamPublication,Chennai. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://www.wallstreetmojo.com/audit-procedures/ 

2 https://theinvestorsbook.com/company-auditor.html 

3 https://www.investopedia.com/terms/c/corp-social-responsibility.asp 

http://www.sapnaonline.com/index.php?option=com_search&filter=books&field=publisher&q=sultan%2Bchand%2Band%2Bsons%2Btb
http://www.sapnaonline.com/index.php?option=com_search&filter=books&field=publisher&q=sultan%2Bchand%2Band%2Bsons%2Btb
http://www.google.co.in/search?hl=en&sa=X&biw=994&bih=636&tbm=bks&tbm=bks&q=inauthor
https://www.wallstreetmojo.com/audit-procedures/
https://theinvestorsbook.com/company-auditor.html
https://www.investopedia.com/terms/c/corp-social-responsibility.asp
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 3 3 3 3 2 

CO2 3 2 2 2 2 2 2 2 3 2 2 

CO3 3 3 3 2 3 2 3 3 3 3 2 

CO4 3 2 2 2 2 2 2 2 3 3 2 

CO5 3 3 3 2 3 2 3 3 3 2 2 

TOTAL 15 12 13 10 13 10 13 13 15 13 10 

AVERAGE 3 2.2 2.6 2 2.6 2 2.6 2.6 3 2.6 2 

3–Strong,2-Medium,1-Low 
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THIRDYEAR–SEMESTER– V 

DISCIPLINESPECIFICELECTIVE–1/2:FINANCIALMANAGEMENT 

 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 
 5    3 4 25 75 100 

LearningObjectives 

LO1 Tointroducetheconceptoffinancialmanagement. 

LO2 Tolearnthecapitalstructuretheories. 

LO3 Togainknowledgeabouttechniquesincapitalbudgeting 

LO4 Tolearnaboutdividendpaymentmodels. 

LO5 Tounderstandtheneedsandcalculationofworkingcapitalinanorganization. 

Prerequisites:ShouldhavestudiedCommerce in XIIStd 

Unit 
Contents No. 

ofHou

rs 

 

 
I 

Introduction 

Meaning and Objectives of Financial Management – Functions 

ofFinancialManagement.Finance-SourcesofFinance-

RoleofFinancialManager-FinancialGoals-

ProfitmaximizationVs.Wealth Maximization – Concept of Time 

Value Money –Risk andReturn– Components of 

FinancialManagement. 

 

 

12 

 

 

 

II 

FinancialDecision 

CapitalStructure–Definition-Meaning-Theories-

FactorsdeterminingCapitalStructure–

VariousapproachesofCapitalstructure 

Cost of Capital – Meaning – Factors determining cost of capital -

Methods - Cost of Equity Capital – Cost of Preference Capital –Cost 

of Debt – Cost of Retained Earnings – Weighted Average 

(or)CompositeCostofCapital(WACC)Leverage–Concept–

OperatingandFinancial Leverage 

 

 

 

12 

 

 
III 

InvestmentDecision 

Capital Budgeting - Meaning - Process – Cash Flow 

EstimationCapitalBudgetingAppraisalMethods:TraditionalMethod

s-PaybackPeriod– AccountingRateofReturn(ARR). 

DiscountedCash-flowMethods:NetPresentValue(NPV)–

InternalRate of Return–ProfitabilityIndex. 

 

 
12 

 
 

IV 

DividendDecision 

Meaning–DividendPolicies–FactorsAffectingDividendPayment – 

Provisions on Dividend Payment in Company Law –Dividend 

Models - Walter‘s Model - Gordon‘s Model – M&MModel. 

 
 

12 

 
 

V 

WorkingCapitalDecision 

WorkingCapital-MeaningandImportance–Classification-Working 

Capital Cycle - Factors Influencing Working Capital –Determining 

Working Capital - Management of Current 

Assets:Inventories,Accounts Receivables andCash. 

 
 

12 

 TOTAL 60 
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THEORY40% &PROBLEMS60% 

CourseOutcomes 

CO1 Recalltheconceptsinfinancialmanagement. 

CO2 Applythevarious capitalstructuretheories. 

CO3 Applycapital budgetingtechniques toevaluate investment proposals. 

CO4 Determinedividendpay-outs. 

CO5 Estimatetheworkingcapitalofanorganization. 

Textbooks 

1 
R.K.Sharma,ShashiKGupta,FinancialManagement,KalyaniPublications,New

Delhi. 

2 
M.Y.KhanandP.K.Jain,FinancialManagement, 

McGrawHillEducation,Noida. 

3 I.M.Pandey,FinancialManagement,VikasPublications,Noida. 

4 
Dr.S.N.Maheshwari,ElementsofFinancialManagement,SultanChand& 
Sons,NewDelhi. 

5 
Dr.Kulkarniand Dr.SathyaPrasad, FinancialManagement,Himalaya 
PublishingHouse,Mumbai. 

ReferenceBooks 

1 PrasanaChandra,FinancialManagement,TataMcGrawHill,NewDelhi. 

2 I.M.Pandey,Financial Management,VikasPublishing,Noida. 

3 Khan&Jain,FinancialManagement,SultanChand&Sons,NewDelhi. 

4. A.Murthy,FinancialManagement,,MarghamPublications,Chennai. 

5. 
J.SrinivasanandP.Periyasamy,FinancialManagement,VijayNicolePubl

ishers,Chennai. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 
https://efinancemanagement.com/financial-management/types-of-financial- 
decisions 

2 https://efinancemanagement.com/dividend-decisions 

3 https://www.investopedia.com/terms/w/workingcapital.asp 

https://efinancemanagement.com/financial-management/types-of-financial-decisions
https://efinancemanagement.com/financial-management/types-of-financial-decisions
https://efinancemanagement.com/dividend-decisions
https://www.investopedia.com/terms/w/workingcapital.asp
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 3 3 3 2 2 

CO2 3 2 2 2 3 2 2 2 3 2 3 

CO3 3 3 3 2 3 2 3 3 3 2 2 

CO4 3 2 2 2 3 2 2 2 3 2 2 

CO5 3 3 3 2 3 2 3 3 3 2 2 

TOTAL 15 12 13 10 15 10 13 13 15 10 11 

AVERAGE 3 2.2 2.6 2 3 2 2.6 2.6 3 2 2.1 

3–Strong,2-Medium,1-Low 
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THIRDYEAR–SEMESTER-V 
 

DISCIPLINE SPECIFICELECTIVE–2/2:INDIRECTTAXATION 

 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 
 4    3 4 25 75 100 

LearningObjectives 

LO1 Togetintroducedtoindirecttaxes 

LO2 Tohaveanoverviewof Indirect taxes 

LO3 TobefamiliartheCGST andIGSTAct 

LO4 TolearnproceduresunderGST 

LO5 Togainknowledgeabout CustomsDuty. 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit 
Contents No. 

ofHou

rs 

 

 
I 

IntroductiontoIndirectTax 

ConceptandFeaturesofIndirectTaxes-DifferencebetweenDirect and 

Indirect Taxes –Special Feature of Indirect Tax Levies –

ContributiontoGovernmentRevenues–RoleofIndirectTaxation 

– Merits and Demerits of Indirect Taxation – Reforms in 

IndirectTaxation–Introduction toForeign TradePolicy(FTP)2023 

 

 
12 

 

 

II 

AnOverview of Goods&ServiceTax(GST) 

IntroductionofGoodsandServiceTaxinIndia––KelkarCommittee - 

Constitutional Amendment - Goods and Service 

Tax:Concepts,Meaning,Significance,FeaturesandBenefits-

ImportantGSTCommonPortals–TaxesandDutiesnotSubsumed 

in GST – Rates of GST in India - Role of GSTN in 

ImplementationofGST -Challenges inImplementation ofGST. 

 

 

12 

 

 

 
III 

CGST&IGSTAct2017 

Supply – Meaning – Classification – Time of Supply – Valuation –

Voluntary–Compulsory–InputTaxCredit–Eligibility–Reversal – 

Reverse charge Mechanism – E–Way Bill - VariousProvisions 

Regarding E-way Bill in GST – IGST Act - Export andImport of 

Goods and Services– Inter State Vs Intra State Supply –

PlaceofSupply.–AntiProfiteeringRules–DoctrineofUnjust 
Enrichment 

 

 

 
12 

 

 

IV 

ProceduresunderGST 

Registration under GST Law, Tax Invoice Credit and Debit 

Notes,DifferentGSTReturns,ElectronicLiabilityLedger,ElectronicCr

edit Ledger, Electronic Cash Ledger, Different Assessment 

underGST, Interest Penalty under GST,Mechanism of Tax Deducted 

atSource(TDS)andTaxCollectedatSource(TCS),AuditunderGST. 

 

 

12 

 
V 

CustomsAct1962 

Custom Duty: Concepts; Territorial Waters - High Seas - Levy 

ofCustomsDuty,TypesofCustomDuties–Valuation-

BaggageRules&Exemptions. 

 
12 

 TOTAL 60 
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CourseOutcomes 

CO1 Acquaintancewith Indirecttax laws 

CO2 Exposedto theoverviewofGST. 

CO3 Applyprovisionsof CGSTandIGST 

CO4 Summariseproceduresof GST 

CO5 Discussaspectsof CustomsDutyinIndia 

Textbooks 

1 VinodKSinghania,IndirectTaxes,Taxman‘sPublications,NewDelhi. 

2 
Dr.H.C.Mehrotra&Prof.V.PAgarwal,GoodsandServicesTax(GST), 
SahityaBhawanPublications,Agra. 

3 
RajatMohan,Goods&ServicesTax,BharatLaw PublicationsHouse,New 
Delhi. 

4 CA.PushpendraSisodia, IndirectTaxLaws,BharatPublications,NewDelhi. 

ReferenceBooks 

1 V.S.Datey,AllAboutGST,TaxmannPublications,NewDelhi. 

2 
T.S.Reddy&Y.HariprasadReddy, BusinessTaxation,MarghamPublications, 
Chennai. 

 

 

3 
StudyMaterialonGST - The InstituteofCharteredAccountantsofIndia/The 
InstituteofCostAccountantsof India,Chennai. 

4 Guidancematerialon GSTissued byCBIC,Government of India. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

 

1 
https://iimskills.com/goods-and-services-tax/#:~:text=GST- 
%20an%20acronym%20for%20Goods%20and%20Services%20Tax- 
,etc.%2C%20to%20stand%20as%20a%20unified%20tax%20regime. 

2 https://tax2win.in/guide/gst-procedure 

3 https://www.cbic.gov.in/htdocs-cbec/customs/cs-act/cs-act-ch9 

 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 3 3 3 2 2 

CO2 3 2 2 2 2 2 2 2 3 2 3 

CO3 3 3 3 2 3 2 3 3 3 2 2 

CO4 3 2 2 2 2 2 2 2 3 2 2 

CO5 3 3 3 2 3 2 3 3 3 2 3 

TOTAL 15 12 13 10 13 10 13 13 15 10 12 

AVERAGE 3 2.2 2.6 2 2.6 2 2.6 2.6 3 2 2.4 

3–Strong,2-Medium,1-Low 

https://tax2win.in/guide/gst-procedure
https://www.cbic.gov.in/htdocs-cbec/customs/cs-act/cs-act-ch9
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THIRDYEAR– SEMESTER-V 
 

DISCIPLINESPECIFICELECTIVE–3/4:HUMANRESOURCEMANAGEMENT 

 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 4 25 75 100 

LearningObjectives 

C1 Toexploretothe aspectsrelatingofHuman resourcemanagement 

C2 ToequipwiththevariousprocessesofRecruitmentand Selection 

C3 TobeacquaintedwithTrainingmethodsandtheconceptofPerformance 

Appraisal 

C4 TolearnaboutIndustrialRelations 

C5 Toassimilateknowledge onemployeewelfare. 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

 

 

Unit Contents 
No. 

ofHou

rs 

 

 

 
I 

IntroductiontoHRM 

Definition of HRM, Objectives – Importance – Nature- Scope, 

RoleandQualitiesofaHRManager-HumanResourcePlanning-

Meaning, Definition, Importance, Factors Affecting HRP, 

ProcessInvolvedinHumanResourcePlanning.HumanResourceInform

ationSystem(HRIS)-JobAnalysis,NeedforJobAnalysis, 

StepsinJobAnalysis,JobDescriptionandSpecification. 

 

 

 
12 

 

 
II 

RECRUITMENTAND SELECTION 

Definition – Objectives – Factors affecting recruitment – 

internalandexternalsourceofrecruitment–SelectionProcess–

CurriculumVitae–Test-types–Kindsofemploymentinterview– 

MedicalScreening–AppointmentOrder. 

 

 
12 

 

 
III 

TRAININGANDDEVELOPMENT 

Induction – Training – Methods – Techniques – Identification 

ofthe training needs – Training and Development – 

Performanceappraisal–Transfer–

Promotionandterminationofservices– 

CareerDevelopment. 

 

 
12 

 

 

 
IV 

INDUSTRIALRELATIONS 

Industrial Disputes and Settlements (Laws Excluded) – 

SettlingIndustrialDisputesinIndia–Arbitration–Adjudication–

SettlementLabour Relation – Functions of Trade Unions – Formsof 

collective bargaining-Workers‘ participation in management –

Typesand effectiveness. 

. 

 

 

 
12 
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V 

EMPLOYEEWELFARE 

EmployeeWelfare:Meaning,Objectives,Philosophy,Scope,Limitati

ons,TypesofEmployeeWelfare,StatutoryandNon-Statutory Welfare 

Measures, and Labour Welfare Theories- 

SocialSecurity,Health,Retirement&OtherBenefits-Remuneration– 

Componentsofremuneration –Incentives–Benefits 

 

 

12 

 TOTAL 60 

CO CourseOutcomes 

CO1 
ExaminetheroleofHRM inthenewageorganisation andplanmanpower 

requirementsandimplementtechniquesofjobdesign. 

CO2 FormulateactionplansforemployeeRecruitmentandSelection. 

CO3 Chooseappropriatemethodsof Trainning 

 
CO4 

Estimate, defend and handle legal compliance 

inHRM involving trade union disputes and 

employeeretention. 

CO5 Formulatestrategiesforemployeewelfare. 

Textbooks 

1 
Ashwathappa, HumanResourceManagement,TataMcGraw-HillEducation, 
Noida. 

2 
Mamoria,C.B.andGaonkar,S.V,PersonnelManagement,Himalaya 
PublishingHouse,Mumbai. 

3 
SunilLallaandNehaShukla,HumanResource Management,NiraliPrakashan 
Publishers,Pune. 

4 
P.SubbaRao,PersonnelandHumanResourceManagement,Himalaya 
PublishingHouse,Mumbai. 

ReferenceBooks 

1 
L.M.Prasad,HumanResourceManagement,SultanandChandsons 
Publications,NewDelhi. 

2 DeCenzo,D.A.andRobbins,S.PHumanResourceManagement,Wiley,India. 

3 
Dr.K.SundarandDr.JSrinivasan,HumanResourceDevelopment,Margham 
Publications,Chennai. 

4 JaneWeightman,Human ResourceManagement,VMPPublishers,Mumbai. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://hr.university/shrm/strategic-human-resource-management/ 

2 https://www.investopedia.com/terms/c/collective-bargaining.asp 

3 
https://www.yourarticlelibrary.com/human-resource-management-2/employee- 
welfare/employee-welfare/99778 

https://hr.university/shrm/strategic-human-resource-management/
https://www.investopedia.com/terms/c/collective-bargaining.asp
https://www.yourarticlelibrary.com/human-resource-management-2/employee-welfare/employee-welfare/99778
https://www.yourarticlelibrary.com/human-resource-management-2/employee-welfare/employee-welfare/99778
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 3 3 3 2 2 

CO2 3 2 2 2 2 2 2 2 3 2 3 

CO3 3 3 3 2 3 2 3 3 3 2 2 

CO4 3 2 2 2 2 2 2 2 3 2 2 

CO5 3 3 3 2 3 2 3 3 3 2 3 

TOTAL 15 12 13 10 13 10 13 13 15 10 12 

AVERAGE 3 2.2 2.6 2 2.6 2 2.6 2.6 3 2 2.2 

3–Strong,2-Medium,1-Low 
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THIRDYEAR–SEMESTER– V 
 

DISCIPLINE SPECIFIC ELECTIVE–4/4:OFFICEMANAGEMENT 

&SECRETARIALPRACTICE 

 

Subject

Code 

 
L 

 
T 

 
P 

 
S 

 
Credits 

Inst.

Hours 

Marks 

CIA External Total 
 4    3 4 25 75 100 

LearningObjectives 

LO1 Tofamiliarwithmodern officemanagement. 

LO2 Tofamiliarwiththeworkatmosphere 

LO3 Totrainthestudentsinmaintainingandrunningthe office effectively. 

LO4 Tounderstandandorganizedata records 

LO5 Togain knowledgeabouttherole ofasecretary 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit Contents 
No.of 
Hours 

 

 

I 

ModernOfficeandItsFunction 

Introduction—MeaningofOffice—OfficeWork—OfficeActivities 

—ThePurposeofanOffice—OfficeFunctions—ImportanceofOffice—

TheChangingOffice—ThePaperlessOffice—OfficeManagement-

Elements—Functions—OfficeManager—Success 

RulesforOfficeManagers—TheTenCommandments. 

 

 

12 

 

 

 
II 

OfficeSpaceandEnvironmentManagement 

Introduction— Principles — Location of Office — Office Building —

OfficeLayout—PreparingtheLayout—Re-layout—OpenandPrivate 

Offices — New Trends in Office Layout. Office Lighting—Typesof 

Lighting Systems—Designing aLighting System- 

BenefitsofGoodLightinginOffice—Ventilation—InteriorDecoration-

Furniture—FreedomfromNoiseandDust—SafetyfromPhysical 
Hazards—SanitaryRequirements—Cleanliness—Security—Secrecy. 

 

 

 
12 

 

 
III 

OfficeSystemsandProcedures 

The Systems Concept —Definitions—Systems Analysis —Flowof 

Work—Analysis of Flow of Work — Role of Office 

ManagerinSystemsandProcedures—SystemsIllustrated-

OfficeMachinesandEquipments.Officeforms–

Design,Management 
andControl 

 

 
12 

 

 

 

IV 

RecordsManagement 

Records—ImportanceofRecords—RecordsManagement—Filing —

Essentials and Characteristics of a Good Filing System —

Classification and Arrangement of Files — Filing Equipment —

Methods of Filing — Modern Filing Devices — Centralised 

vs.Decentralised Filing — Indexing — Types of Indexing—

Selectionof Suitable Indexing System—The Filing Routine — The 

FilingManual—RecordsRetention—EvaluatingtheRecords 
ManagementProgramme—ModernTendenciesin RecordsMaking 

 

 

 

12 
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V 

SecretarialPractice 

RoleofSecretary:Definition;Appointment,DutiesandResponsibilitiesofa

PersonalSecretary- QualificationsforAppointment as Personal Secretary. 

Modern Technology and OfficeCommunication, 

Email,VoiceMail,Internet,Multimedia,Scanner,Video-

Conferencing,Web-Casting.AgendaandMinutesofMeeting. 

Drafting,Fax-Messages, Email.MaintenanceofAppointmentDiary. 

 

 

 
12 

 TOTAL 60 

CourseOutcomes 

CO1 Familiarisedwithmodernofficemanagement 

CO2 Adaptwiththemodernwork atmosphere 

CO3 Trained in maintainingtheofficeindependentlyand effectively 

CO4 Abilityto organizedatarecords in office 

CO5 Motivated to act asa companysecretary 

Textbooks 

1 
RSNPillai&Bagavathi ,OfficeManagement,S ChandPublications,New 
Delhi 

2 P.K.Ghosh,OfficeManagement,SultanChand&Sons,NewDelhi. 

3 R.K.Chopra,OfficeManagement,HimalayaPublishingHouse,Mumbai. 

4 Bhatia,R.C.PrinciplesofOfficeManagement, LotusPress,NewDelhi. 

5 
LeffingwellandRobbinson:Text bookofOffice Management,TataMcGraw- 
Hill,Noida. 

ReferenceBooks 

1 
Chhabra,T.N.,Modern BusinessOrganisation,Dhanpat Rai&SonsNew 
Delhi. 

2 Terry,GeorgeR,OfficeManagementandControl, Irwin,UnitedStates. 

3 
Duggal,Balraj,OfficeManagementandCommercialCorrespondence,Kitab 
Mahal,NewDelhi. 

4 
Dr.I.M.Sahai,OfficeManagement &SecretarialPractice,SahityaBhawan 
Publications,NewDelhi. 

5 
TRamaswamy,PrinciplesOfOfficeManagement, HimalayaPublishers, 
Mumbai. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://accountlearning.com/basic-functions-modern-office/ 

2 
https://records.princeton.edu/records-management-manual/records- 
management-concepts-definitions 

3 
https://www.yourarticlelibrary.com/secretarial-practice/secretarial-practice- 
definition-importance-and-qualifications/75929 

https://accountlearning.com/basic-functions-modern-office/
https://records.princeton.edu/records-management-manual/records-management-concepts-definitions
https://records.princeton.edu/records-management-manual/records-management-concepts-definitions
https://www.yourarticlelibrary.com/secretarial-practice/secretarial-practice-definition-importance-and-qualifications/75929
https://www.yourarticlelibrary.com/secretarial-practice/secretarial-practice-definition-importance-and-qualifications/75929
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 2 2 3 2 2 

CO2 3 2 3 2 2 2 2 2 3 2 2 

CO3 3 2 3 2 2 2 2 2 3 2 2 

CO4 3 2 3 2 2 2 2 2 3 2 2 

CO5 3 2 3 2 2 2 2 2 3 2 2 

TOTAL 15 10 15 10 10 10 10 10 15 10 10 

AVERAGE 3 2 3 2 2 2 2 2 3 2 2 

3–Strong,2-Medium,1-Low 
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THIRD YEAR – SEMESTER - 

VICORE–XIII:COSTACCOUNTING-

II Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 6    4 6 25 75 100 

LearningObjectives 

LO1 Tounderstand thestandards inCost Accounting 

LO2 Toknowtheconceptsofcontractcosting. 

LO3 Tobefamiliar withtheconcept ofprocesscosting. 

LO4 Tolearnaboutoperationcosting. 

LO5 Togaininsightsintostandardcosting. 

Prerequisite:ShouldhavestudiedCostAccountingin VSem 

Unit 
Contents No. 

ofHou

rs 

 

 
I 

CostAccountingStandards 

AnIntroductiontoCAS–PurposeofCAS–AdvantagesofCAS 
–DifferencebetweenCASandFARRegulations–

DifferentDegreesofCASCoverage–CostAccountingStandards-

ResponsibilityAccountingandDivisionalPerformanceMeasuremen

t. 

 
 

18 

 

II 
JobCosting,BatchCostingandContractCosting 

Definitions-Features-AComparison-

CalculationofProfitonContracts –Cost PlusContract -

PreparationofContractA/c. 

 

18 

 

 

III 

ProcessCosting 

Process Costing – Meaning – Features of Process Costing –

Application of Process Costing – Fundamental Principles 

ofProcessCosting–PreparationofProcessAccounts-Treatment 

of Loss and Gain : Normal and Abnormal Loss -Abnormal 

Gain - Concept of Equivalent Production - JointProducts and 

ByProducts. 

 

 

18 

 
IV 

Operation Costing 

OperationCosting–Meaning–PreparationofOperatingCostSheet–

TransportCosting–PowerSupplyCosting–Hospital 
Costing–SimpleProblems. 

 
18 

 
 

V 

StandardCostingandVarianceAnalysis 

Definition–Objectives–Advantages–

StandardCostandEstimatedCost–

InstallationofStandardCostingSystem–VarianceAnalysis–

Material,Labour,Overhead,andSalesVariances– 

CalculationofVariances. 

 
 

18 

 TOTAL 90 

THEORY20% &PROBLEMS80% 

CourseOutcomes 

CO1 Rememberandrecallstandardsincostaccounting 

CO2 Applythe knowledgeincontractcosting 

CO3 Analyzeandassimilateconceptsinprocess costing 
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CO4 
Understandvariousbasesofclassificationcostandprepareoperatingcost 

statement. 

CO5 Setupstandardsandanalysevariances. 

Textbooks 

1 JainS.P.andNarangK.L.CostAccounting.KalyaniPublishers.NewDelhi. 

2 
Khanna B.S.,PandeyI.M.,AhujaG.K.,and AroraM.N.,PracticalCosting,S 
Chand&Co,New Delhi. 

3 
Dr.S.N.Maheswari,Principles ofCostAccounting,SultanChandpublications, 
NewDelhi. 

4 
T.S.ReddyandY. Hari PrasadReddy,CostAccounting,Marghampublications, 
Chennai. 

5 S.P. Iyengar,CostAccounting,SultanChandPublications,NewDelhi. 

ReferenceBooks 

1 
Polimeni,CostAccounting:ConceptsandApplicationsforManagerialDecision 
Making,NewYork,McGraw–Hill,Noida. 

2 JainS.P.andNarangK.L.CostAccounting,KalyaniPublishers,NewDelhi. 

3 
V.K.SaxenaandC.D.Vashist, CostAccounting,SultanChand publications,New 
Delhi. 

4 
MurthyA &GurusamyS,CostAccounting,VijayNicole ImprintsPvt.Ltd. 
Chennai. 

5 Prasad.N.KandPrasad.V.K,CostAccounting,BookSyndicate,Bangladesh. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://www.economicsdiscussion.net/cost-accounting/contract-costing/32597 

2 https://www.wallstreetmojo.com/process-costing/ 

3 https://www.accountingnotes.net/cost-accounting/operating-costing/17755 
 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 3 3 2 3 3 3 3 3 2 2 

CO2 3 3 3 2 2 3 2 2 3 2 3 

CO3 3 3 3 2 3 3 3 3 3 2 2 

CO4 3 3 3 2 2 3 2 2 3 2 2 

CO5 3 3 3 2 3 3 3 3 3 2 3 

TOTAL 15 15 15 10 13 15 13 13 15 10 12 

AVERAGE 3 3 3 2 2.6 3 2.6 2.6 3 2 2.4 

3–Strong,2-Medium,1-Low 

https://www.economicsdiscussion.net/cost-accounting/contract-costing/32597
https://www.wallstreetmojo.com/process-costing/
https://www.accountingnotes.net/cost-accounting/operating-costing/17755


125  

THIRDYEAR–SEMESTER–VICORE–

XIV:MANAGEMENTACCOUNTING 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 6    4 6 25 75 100 

LearningObjectives 

LO1 Tounderstandbasicsmanagementaccounting 

LO2 Toknowthe aspectsofFinancial StatementAnalysis 

LO3 Tofamiliarizewithfundflowandcashflowanalysis 

LO4 Tolearn about budgetarycontrol 

LO5 Togaininsightsintomarginalcosting. 

Prerequisite:ShouldhavestudiedFinancialAccountinginISemester. 

Unit 
Contents No. 

ofHou

rs 

 

 

 

I 

IntroductiontoManagementAccounting 

ManagementAccounting–Meaning–Scope–Importance-

Limitations-ManagementAccountingVsCostAccounting–

ManagementAccounting Vs FinancialAccounting. 

Analysis and Interpretation of Financial Statements – Nature 

andSignificance – Types of Financial Analysis – Tools of Analysis 

–ComparativeStatements–CommonSizeStatement–Trend 

Analysis. 

 

 

 

18 

 

 
II 

RatioAnalysis 

Ratio Analysis: Meaning – Advantages – Limitations – Types 

ofRatios – Liquidity Ratios – Profitability Ratios -Turnover Ratios 

–SolvencyRatios–LeverageRatios-PreparationofFinancial 

StatementsfromRatios. 

 

 
18 

 

 

 

III 

FundsFlow &CashFlowAnalysis 

Introduction, Meaning of Funds Flow Statement-Ascertainment 

ofFlowofFunds-ScheduleofChangesinWorkingCapital-Adjusted 

Profit and Loss Account - Preparation of Funds FlowStatement. 

CashFlowStatement:Meaning–Advantages–Limitations– 

Preparation of Cash Flow Statement as per AS 3 –Cash Flow 

fromOperating,FinancingandInvestingactivities 

 

 

 

18 

 
IV 

BudgetandBudgetaryControl 

Meaning – Preparation of Various Budgets – Cash Budget -

Flexible Budget– Production Budget – Sales Budget – 

MasterBudget–BudgetaryControl– Benefits 

 
18 

 



126  

 

 

 
V 

MarginalCosting:Meaning-Features–

MarginalCostingvsAbsorption Costing - Fixed Cost, Variable Cost 

and Semi VariableCost- Contribution- Marginal Cost Equation- P/V 

Ratio - BreakEvenPoint-Margin ofSafety–Cost-VolumeProfits 

Analysis. 

DecisionMaking:SelectionofaProductMix–MakeorBuyDecision–

Discontinuanceofaproductline–ChangeorStatus 

quo–LimitingFactororKeyFactor. 

 

 

 
18 

 TOTAL 90 

THEORY20% &PROBLEMS80% 

CO CourseOutcomes 

CO1 Rememberandrecallbasics inmanagementaccounting 

CO2 Applytheknowledgeof preparationofFinancialStatements 

CO3 Analysethe conceptsrelatingtofund flowandcash flow 

CO4 Evaluatetechniquesof budgetarycontrol 

CO5 Formulatecriteriafordecisionmakingusingprinciplesofmarginalcosting. 

Textbooks 

1 
JainS.P.&NarangK.L.(2018)CostandManagementAccounting,Kalyani 
Publications, 

2 
Rds.Maheswari,CostandManagementAccounting,SultanChandSons 
Publications,NewDelhi. 

3 
SharmaandShashiK.Gupta,ManagementAccounting,KalyaniPublishers, 
Chennai. 

4 
JenitraLMervin,DasltonLCecil,ManagementAccounting,LerantecPress, 
Chennai. 

5 
T.S.Reddy&Y.HariPrasadReddy,ManagementAccounting, 
MarghamPublications,Chennai. 

ReferenceBooks 

1 
Chadwick–TheEssence ofManagement Accounting,FinancialTimes 
Publications,England. 

2 
CharlesT.HorngrenandGaryN.Sundem–IntroductiontoManagement 
Accounting,Pearson,Chennai. 

3 
MurthyAandGurusamyS ,Management Accounting-Theory&Practice, Vijay 
NicoleImprintsPvt. Ltd .Chennai. 

4 
Hansen-Mowen,CostManagementAccountingandControl,SouthWestern 
College,India. 

5 N.P.Srinivasan,ManagementAccounting,NewAgepublishers,Chennai. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 
https://www.accountingnotes.net/companies/fund-flow-analysis/fund-flow- 
analysis-accounting/13300 

2 https://accountingshare.com/budgetary-control/ 

3 https://www.investopedia.com/terms/m/marginalcostofproduction.asp 
 

https://www.accountingnotes.net/companies/fund-flow-analysis/fund-flow-analysis-accounting/13300
https://www.accountingnotes.net/companies/fund-flow-analysis/fund-flow-analysis-accounting/13300
https://accountingshare.com/budgetary-control/
https://www.investopedia.com/terms/m/marginalcostofproduction.asp
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 3 3 3 2 2 

CO2 3 2 2 2 3 2 2 2 3 2 3 

CO3 3 2 3 2 3 2 3 3 3 2 2 

CO4 3 2 2 2 3 2 2 2 3 2 2 

CO5 3 3 3 2 3 2 3 3 3 2 3 

TOTAL 15 11 13 10 15 10 13 13 15 10 12 

AVERAGE 3 2.1 2.6 2 2 2 2.6 2.6 3 2 2.4 

3–Strong,2-Medium,1-Low 
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THIRDYEAR–SEMESTER-VI 
 

CORE–XV:INCOME TAXLAWANDPRACTICE -II 
 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 6    4 6 25 75 100 

LearningObjectives 

LO1 Tounderstandprovisions relatingtocapital gains 

LO2 Toknowthe provisionsforcomputation ofincomefrom othersources. 

LO3 
Tofamiliarizelawrelatingtosetoffandcarryforwardoflossesanddeductions 

fromGrossTotal Income. 

LO4 Tolearnaboutassessmentofindividuals 

LO5 Togainknowledgeaboutassessmentprocedures. 

Prerequisite:ShouldhavestudiedFinancialAccountingin IstSem 

Unit 
Contents No. 

ofHou

rs 

 

I 

CapitalGains 

CapitalAssets–Transfer–ShorttermvsLongtermcapitalassets - 

Computation of Capital Gains – Exemption under Section54, 54B, 

54D, 54EC, 54F, 54GA. 

 

18 

 
II 

Income From Other Sources & Clubbing of 

IncomeChargeability-ComputationofIncomefromOtherSources–

DeductionsAllowed– ClubbingofIncome– Concept 

 
18 

 

 

 
III 

Set Off and Carry Forward of Losses and Deductions 

FromGrossTotal Income 

Gross Total Income vs Total Income - Provisions for Set-off 

andCarryForwardofLosses(SimpleProblems).DeductionsU/S80C,

80CC,80CCB,80CCC,80CCD,80CCE,80D,80DD, 

80DDB,80E,80EE,80EEA,80EEB,80G,80GG,80GGA, 

80TTA,80TTB,and80Uonly. 

 

 

 
18 

 
IV 

ComputationofTotalIncome–Individual 

ComputationofTotalIncome-

TaxLiabilityofanIndividuals(Oldregimevs New regime 

 
18 

 

 

 

V 

IncomeTaxAuthorities 

Administration of Income Tax Act – Income Tax Authorities –

Powers of CBDT–Powers ofIncome TaxOfficer- 

ProcedureforAssessment–FilingofReturn–DueDatesofFiling–

Voluntary Filing – Return of Loss – Belated Return – 

DefectiveReturn–SigningofReturn–

PermanentAccountNumber(PAN) 

,e-PAN–Taxcreditstatement(26AS)andAnnualInformation 

Statement(AIS). 

 

 

 

18 

 TOTAL 90 

THEORY20% &PROBLEMS80% 
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CourseOutcomes 

CO1 Rememberandrecallprovisionsoncapitalgains 

CO2 Applytheknowledgeabout income fromothersources 

CO3 Analysethe set offand carryforwardoflosses provisions 

CO4 Learnaboutassessmentofindividuals 

CO5 Applyprocedureslearntabout assessmentprocedures. 

Textbooks 

1 
V.P.Gaur,Narang,PujaGaurandRajeevPuri-IncomeTaxLawandPractice, 
KalyaniPublishers,NewDelhi. 

2 
T.S.ReddyandHariprasadReddy,IncomeTaxLawandPractice,Margham 
Publications,Chennai. 

3 DinkarPagare, IncomeTax LawandPractice,Sultan&ChandSons,NewDelhi. 

4 
MehrotraH.C,Dr.Goyal S.P, IncomeTaxLawandAccounts,SahityaBhavan 
Publications,Agra. 

5 
T.Srinivasan–IncomeTax &Practice–VijayNicoleImprintsPrivate Limited, 
Chennai. 

ReferenceBooks 

1 
HariharanN,IncomeTax Law&Practice,VijayNicoleImprintsPvt. Ltd. 
Chennai. 

2 
BhagwatiPrasad,IncomeTaxLawandPractice, VishwaPrakasan,NewDelhi. 

3 
VinodK.Singhania,StudentsGuidetoIncomeTax.,U.K.BharghavaTaxman, 

NewDelhi. 

4 
Dr.VinodK Singhania, Dr. MonicaSinghania, Taxmann's Students'Guideto 

IncomeTax,NewDelhi. 

5 
MittalPreethiRaniandBansalAnshika, IncomeTaxLawandPractice,Sultan& 

ChandSons,NewDelhi. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://www.investopedia.com/terms/c/capitalgain.asp 

2 
https://www.incometaxmanagement.com/Direct-Taxes/AY-2021- 

22/assessment/1-assessment-of-an-individual.html 

3 https://www.incometax.gov.in/iec/foportal/ 

https://www.investopedia.com/terms/c/capitalgain.asp
https://www.incometaxmanagement.com/Direct-Taxes/AY-2021-22/assessment/1-assessment-of-an-individual.html
https://www.incometaxmanagement.com/Direct-Taxes/AY-2021-22/assessment/1-assessment-of-an-individual.html
https://www.incometax.gov.in/iec/foportal/
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 3 3 3 2 2 

CO2 3 2 2 2 2 2 2 2 3 2 3 

CO3 3 3 3 2 3 2 3 3 3 2 2 

CO4 3 2 2 2 2 2 2 2 3 2 2 

CO5 3 3 3 2 3 2 3 3 3 2 3 

TOTAL 15 12 13 10 13 10 13 13 15 10 12 

AVERAGE 3 2.2 2.6 2 2.6 2 2.6 2.6 3 2 2.2 

3–Strong,2-Medium,1-Low 
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THIRDYEAR–SEMESTER–VI 

DISCIPLINESPECIFICELECTIVE5/6ENTREPRENEURIALDEVELOPMENT 

 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 4    3 5 25 75 100 

LearningObjectives 

LO1 Toknowthemeaningandcharacteristicsof entrepreneurship 

LO2 To identifythe variousbusiness opportunities 

LO3 TounderstandtheProcessof settingupanenterprise 

LO4 TogainknowledgeintheaspectsoflegalComplianceofsettingupofan 

enterprise 

LO5 Todevelopan understandingof theroleof MSMEin economic growth 

Prerequisite:ShouldhavestudiedCommerceinXIIStd 

Unit Contents No. 

ofHou

rs 

 

 
I 

IntroductiontoEntrepreneur 

MeaningofEntrepreneurship–CharacteristicsofEntrepreneurship–

Types ofEntrepreneurship– SelfEmployment 

–DifferencebetweenEntrepreneurshipandEmployment–Meaning 

of Entrepreneur – Traits – Classification – Functions –

EntrepreneurialScenarioinIndia. 

 

 
15 

 

 
II 

Design Thinking 

IdeaGeneration–IdentificationofBusinessOpportunities–Design 

Thinking Process – Creativity – Invention – Innovation –

Differences – Value Addition – Concept and Types – Tools 

andTechniques of Generating an Idea – Turning Idea into 

BusinessOpportunity. 

 

 
15 

 

 
III 

SettingupofanEnterprise 

Process of Setting Up an Enterprise – Forms of an Enterprise –

Sole Proprietorship – Partnership – Limited Liability 

PartnershipFirm – Joint Stock Company – One Man partnership – 

Choice ofFormofanEnterprise–FeasibilityStudy–

Marketing,Technical,Financial, Commercialand Economical. 

 

 
15 

 
 

IV 

Business Model Canvas and Formulation of Project 

ReportIntroduction– ContentsofProjectReport–Project 
Description–MarketSurvey–FundRequirement–

LegalComplianceofsettingUpofanEnterprise–Registration–
SourceofFunds– 

ModernSourcesofFunds. 

 
 

15 

 

 

 
V 

MSME’sandSupportInstitutions 

Government Schemes and Women Entrepreneurship – 

Importanceof MSME for Economic Growth – MSME – Definition 

– Role ofGovernment Organizations in 

EntrepreneurshipDevelopment–MSME DI – DIC – Khadi and 

Village Industries Commission –NSIC–

NABARD,SICVI,SFC,SDC,EDII,EPCCB.Industrial 

Estates – Government Schemes – Prime Minister 

 

 

 
15 
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EmploymentGenerationProgramme–

WomenEntrepreneurshipinIndia. 

TOTAL 75 
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CourseOutcomes 

CO1 Identifythevarioustraitsofan entrepreneur 

CO2 Turnideasintobusinessopportunities 

CO3 Do feasibilitystudybeforestartingaproject 

CO4 Identifythe sources of funds for fundingaproject 

CO5 
Developanunderstandingaboutthe Government schemesavailablefor women 
entrepreneurs 

Textbooks 

1 
JayashreeSuresh,(Reprint2017)Entrepreneurial Development,Margham 
Publications.Chennai. 

2 
Dr.C.B.Gupta&Dr.S.S. Khanka(Reprint 2014).EntrepreneurshipAnd Small 
BusinessManagement,SultanChand&Sons,NewDelhi. 

3 
CharantimathPoornima,(Reprint2014.),Entrepreneurshipdevelopment-Small, 
PearsonEducation, India. 

4 
RajShankar,(Reprint2016),EntrepreneurshipTheoryandPractice,VijayNicoleand 
ImprintsPvt. Ltd,Chennai. 

5 
VasantDesai,(Reprint2017).DynamicsofEntrepreneurialDevelopment & 
ManagementTwentyFourth Edition.HimalayaPublishingHouse. Mumbai. 

ReferenceBooks 

1 
Anilkumar,Poornima,PrinciplesofEntrepreneurialdevelopment,Newage 
publication,Chennai. 

2 
Dr.A.K.singh,Entreprenuerialdevelopment andmanagement,Laxmipublications, 
Chennai. 

3 
Dr.R.K.Singal,Entreprenuerialdevelopment and management, S.K.Kataria 
publishers,NewDelhi. 

4 Dr.M.C.Garg,EntrepreneurialDevelopment,NewDelhi. 

5 
E.Gordon,K.Natrajan,Entreprenuerialdevelopment,Himalayapublishing, 
Mumbai. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1. https://www.interaction-design.org/literature/topics/design-thinking 

2. https://www.bms.co.in/steps-involved-in-setting-up-of-an-enterprise/ 

3. http://www.msme.gov.in/ 

https://www.interaction-design.org/literature/topics/design-thinking
https://www.bms.co.in/steps-involved-in-setting-up-of-an-enterprise/
http://www.msme.gov.in/
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 3 3 3 2 2 

CO2 3 2 2 2 2 2 2 2 3 2 3 

CO3 3 3 3 2 3 2 3 3 3 2 2 

CO4 3 2 2 2 2 2 2 2 3 2 2 

CO5 3 3 3 2 3 2 3 3 3 2 3 

TOTAL 15 12 13 10 13 10 13 13 15 10 12 

AVERAGE 3 2.2 2.6 2 2.6 2 2.6 2.6 3 2 2.4 

3–Strong,2-Medium,1-Low 
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THIRDYEAR– SEMESTER – VI 

DISCIPLINE SPECIFIC ELECTIVE–6/6:COMPUTER APPLICATIONIN BUSINESS 

 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 1 2 2  3 5 25 75 100 

LearningObjectives 

LO1 
Toapplyvariousterminologiesusedintheoperationofcomputersystemsina 

businessenvironment. 

LO2 ToUnderstandthebasic conceptsofawordprocessingpackage 

LO3 Toapplythe basic concepts ofelectronicspread sheet softwareinbusiness. 

LO4 ToUnderstandandapplythebasicconceptsofPowerPointpresentation. 

LO5 
Togenerateelectronicmailforcommunicatinginanautomatedofficefor 

businessenvironment. 

Prerequisites:ShouldhavestudiedCommerce in XIIStd 

Unit 
Contents No. 

ofHou

rs 

 

 
I 

WordProcessing 

IntroductiontoWord-Processing,Word-ProcessingConcepts,Use of 

Templates, and Working with Word Document: 

EditingText,FindandReplaceText,Formatting,SpellCheck,Autocor

rect,Auto Text-BulletsandNumbering,Tabs, Paragraph 
Formatting,Indent,andPageFormatting,HeaderandFooter. 

 

 
15 

 
II 

MailMerge 

Tables-Inserting,FillingandFormattingaTable-

InsertingPicturesandVideo-

MailMergeIncludingLinkingwithDatabase -

PrintingDocuments,CreatingBusinessDocuments. 

 
15 

 
 

III 

PreparingPresentations 

BasicsofPresentations:Slides,Fonts,Drawing,Editing,Inserting,Tab

les,Images,texts,Symbols. Media–Design–Transition–Animation-

Slideshow. CreatingBusinessPresentations. 

 
 

15 

 

 

IV 

SpreadsheetanditsBusinessApplications 

Spreadsheet:Concepts,ManagingWorksheets-

Formatting,EnteringData,Editing,andPrintinga Worksheet-

HandlingOperators in Formula, Project Involving Multiple 

Spreadsheets,OrganizingChartsandGraphs.Mathematical,Statistica

l, 

Financial,Logical,DateandTime, 

LookupandReference,Database,and Text Functions. 

 

 

15 

 

 
V 

CreatingBusinessSpreadsheet 

Creating Spreadsheet in the Area of: Loan and Lease 

Statement,RatioAnalysis,PayrollStatements, 

CapitalBudgeting,DepreciationAccounting,GraphicalRepresentati

onofData,Frequency Distribution and its Statistical Parameters, 

CorrelationandRegression. 

 

 
15 
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 TOTAL 75 

THEORY20% &PROBLEMS80% 
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CourseOutcomes 

CO1 Recallvarious techniques of workingin MS-WORD. 

CO2 Prepareappropriatebusinessdocument. 

CO3 Create-PresentationforSeminarsand Lecture. 

CO4 Understandingvarioustools usedin MS-EXCEL. 

CO5 ApplyExceltools invariousbusiness areasofFinance, HR,Statistics. 

Textbooks 

1 RParameswaran,ComputerApplicationinBusiness-S.ChandPublishing,UP. 

2 
Dr.SandeepSrivastava,Er.MeeraGoyal,ComputerApplications InBusiness- 
SBPDPublications,UP. 

3 
MansiBansal,SushilKumarSharma,ComputerApplicationIn Business, 
Mumbai,Maharashtra. 

4 PeterNorton, ―Introduction to Computers‖ –TataMcGraw-Hill, Noida. 

5 
RenuGupta:ComputerApplicationsinBusiness,ShreeMahavirBookDepot 
(Publishers)NewDelhi. 

 

 

ReferenceBooks 

1 
Gupta,Swati,OfficeAutomationSystem, Lap LambertAcademicPublication. 
USA. 

2 
Jennifer Ackerman Kettel, GuyHat-Davis, Curt Simmons, ―Microsoft 2003‖, 
TataMcGrawHill,Noida. 

3 
Dr.R.Deepalakshmi,ComputerFundamentalsandOffice Automation, 
CharulathaPublications,Tamilnadu. 

4 JohnWalkenbach,MS Excel2007 Bible,WileyPublication,NewJersey,USA. 

5 
GlynDavis&BrankoPecar:BusinessStatisticsusingExcel,Oxford 
publications,Chennai. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://www.youtube.com/watch?v=Nv_Nnw01FaU 

2 https://www.udemy.com/course/office-automation-certificate-course/ 

3 https://guides.lib.umich.edu/ld.php?content_id=11412285 

https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22R%2BParameswaran%22
https://www.mahavirlawhouse.com/books/authors/mansi-bansal
https://www.mahavirlawhouse.com/books/authors/sushil-kumar-sharma
https://www.mahavirlawhouse.com/books/publishers/taxmann-publications-pvt-ltd
https://www.youtube.com/watch?v=Nv_Nnw01FaU
http://www.udemy.com/course/office-automation-certificate-course/
http://www.udemy.com/course/office-automation-certificate-course/
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 3 2 3 2 2 

CO2 3 2 3 2 2 2 2 2 3 2 3 

CO3 3 3 3 2 3 2 3 2 3 2 2 

CO4 3 2 3 2 2 2 2 2 3 2 2 

CO5 3 3 3 2 3 2 3 2 3 2 3 

TOTAL 15 12 15 10 13 10 13 10 15 10 12 

AVERAGE 3 2.4 3 2 2.6 2 2.6 2 3 2 2.4 

3–Strong,2-Medium,1-Low 
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THIRDYEAR–SEMESTER-VI 

DISCIPLINESPECIFICELECTIVE –7/8:LOGISTICS ANDSUPPLY CHAINMANAGEMENT 
 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 5    3 5 25 75 100 

LearningObjectives 

LO1 Tounderstandtheoriginandprinciplesoflogisticsmanagement 

LO2 Toknowthe types of inventorycontrol 

LO3 Togaininsightontheimportanceofsupplychainmanagement 

LO4 ToidentifytheKeyEnablers in SupplyChainImprovement 

LO5 ToanalysetheSCORmodel 

Prerequisites:ShouldhavestudiedCommerce in XIIStd 

 

 

Unit 
Contents No. 

ofHou

rs 

 

 

I 

LogisticsManagement 

Origin – Meaning –Importance - Types of Logistics – Principles 

ofLogisticsManagement–WarehouseManagement–Meaning–

Definition–Importance–TypesofWM-AutomationandOutsourcing–

CustomerServiceandLogisticsManagement–Perspective–

ConceptsinLogisticsandPhysicalDistribution– 
DistributionandInventory. 

 

 

15 

 

 
II 

TransportationandDistribution 

TypesofInventoryControl–DemandForecasting–Routing–

TransportationManagement–

SomeCommercialAspectsinDistributionManagement–Codification–

DistributionChannelManagement – Distribution Resource Planning 

(DRP) – Logistics in21stCentury. 

 

 
15 

 
 

III 

SupplyChainManagement 

Introduction and Development – Nature and Concept– Importance 

ofSupply Chain – Value Chain – Components of Supply Chain – 

TheNeedforSupplyChain–UnderstandingtheSupplyChain–

Management– Participants in SupplyChain– Global Applications. 

 
 

15 

 
 

IV 

SupplyChainDrivers 

RoleofaManagerinSupplyChain-SupplyChainPerformanceDrivers – 

Key Enablers in Supply Chain Improvement – Inter Relationbetween 

Enablers and Levels of Supply Chain Improvement – Systemsand 

Values ofSupplyChain. 

 
 

15 

 
V 

AligningtheSupplyChain withBusinessStrategy 

SCOR Model– Outsourcing3 PLs–Fourth Party Logistics–

BullWhipEffectandSupplyChain–SupplyChainRelationships–

ConflictResolution Strategies–Certifications. 

 
15 

 TOTAL 75 
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CourseOutcomes 

CO1 ExaminetheimportanceofCustomerServiceinLogisticsManagement 

CO2 DevelopanunderstandingontheDistributionChannelManagement 

CO3 Interpretthe Globalapplicationsofsupplychain management 

CO4 
UnderstandtheInterRelationbetweenEnablersand LevelsofSupplyChain 
Improvement 

CO5 Identifytheconflict resolutionstrategies 

Textbooks 

1 
G.Raghuram&N.Rangaraj: LogisticsandSupplyChainManagement, 
MacmillanPublications,India. 

2 
MartinChristopher:LogisticsofSupplyChainManagement:CreatingValue 
addingNetworks –FT Press,NewJersey, USA. 

3 
D.K.Agrawal:TextbooksofLogisticsandSupplyChainManagement, 
MacMillanPublications,India. 

4 
TanMiller(Author),MatthewJ.LiberatoreLogisticsManagement:An 
Analytics-BasedApproach,Businessexpert,NewJersey,USA. 

5 
PeterBolstorffSupplyChainExcellence: AHandbook forDramatic 
ImprovementUsingthe SCORModel,Amazonpublishing,Washington,USA. 

ReferenceBooks 

1 
WatersDonald, Logistics: Introduction toSupplyChainManagement,Palgrave 
MacmillanPublications,India. 

2 
ChristopherMartin, LogisticsandSupplyChainManagement:CreatingValue– 
AddingNetworks, FTPress, NewJersey, USA. 

3 
DalminaSanjay,FinancialSupplyChainManagement,McGraw Hill 
PublishingCo.Pvt.,Ltd,Noida. 

 

4 
Robert F. Jacobs, William L. Berry Manufacturing Planning and Control 

forSupplyChainManagement:TheCPIM Reference,2ndEdition,McGrawHill, 
Noida. 

5 
DouglasLong InternationalLogistics:GlobalSupplyChainManagement, 
SpringerPublications,NewYork. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://lapaas.com/logistics-management-overview-types-and-process/ 

2 https://www.investopedia.com/terms/s/scm.asp 

3 
https://scm.ncsu.edu/scm-articles/article/the-scor-model-for-supply-chain- 
strategic-decisions 

https://lapaas.com/logistics-management-overview-types-and-process/
https://www.investopedia.com/terms/s/scm.asp
https://scm.ncsu.edu/scm-articles/article/the-scor-model-for-supply-chain-strategic-decisions
https://scm.ncsu.edu/scm-articles/article/the-scor-model-for-supply-chain-strategic-decisions
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMME 

SPECIFICOUTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 3 3 3 2 2 

CO2 3 2 2 2 2 2 2 2 3 2 3 

CO3 3 3 2 2 3 2 3 3 3 2 2 

CO4 3 2 2 2 2 2 2 2 2 2 2 

CO5 3 3 3 2 3 2 3 3 3 2 3 

TOTAL 15 12 12 10 13 10 13 13 14 10 12 

AVERAGE 3 2.4 2.4 2 2.6 2 2.6 2.6 2.8 2 2.4 

3–Strong,2-Medium,1-Low 
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THIRDYEAR–SEMESTER-VI 
 

DISCIPLINESPECIFICELECTIVE–8/8:SPREADSHEETFORBUSINESS 
 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 1 2 2  3 5 25 75 100 

LearningObjectives 

LO1 TointroducestudentstoExcelas animportanttoolinbusinessapplications 

LO2 Tofamiliarizethemwith thefeaturesandfunctions ofaspreadsheet. 

LO3 Tounderstandtheconceptsofaccounting,reportingandanalysisusingspread 

sheet. 

LO4 ToConstructformulas,includingtheuseofbuilt-infunctions,andrelativeand 

absolutereference 

LO5 TodevelopvariousapplicationsusingMS-Excel. 

Prerequisites:ShouldhavestudiedCommerce in XIIStd 

Unit Contents No.of 
Hours 

 

 

 
I 

Introduction 

Spreadsheets - Workbook - Cell Referencing, Cell Addressing, 

FileMenu; Home Menu, Conditional Formatting, Formatting as a 

Table,Cell Styles, AutoSum, Sort and Filter; Insert Menu, Inserting 

Tablesand PivotTables, Smart Arts,Charts; PageLayout, Review 

andView Menus; Converting Text to Columns, Removing 

Duplicates,DataValidation, GroupingandUngrouping. 

 

 

 
15 

 

 

 
II 

Financial, Logical and Text Functions Financial 

FunctionsDepreciation(DB,DDB,VDB),SimpleInterest(PMT,NPER

,INTRATE)-

PresentValue,NetPresentValue,FutureValue(PV,NPV,FV)-

InternalRateofReturn(IRR,MIRR);LogicalFunctions:AND,OR,NOT,

IF,TRUE;TextFunctions:UPPER,LOWER,LEFT,RIGHT,TRIM,T,T

EXT,LEN,DOLLAR, 

EXACT;PracticalExercisesBasedonFinancial,LogicalandText 
Functions. 

 

 

 
15 

 
III 

StatisticalAnalysis 

FunctionsStatisticalFunctions:Mean,Median,Mode,StandardDeviatio

n, Correlation, Skewness, F Test, Z Test, and Chi-SquareAnalysis. 

 
15 

 

 
IV 

Reference 

Date & Time Functions: Date, Date Value, Day, Days 360, 

Now,Time,TimeValue,Workday,Weekday,Year.LookupandReferen

ce Functions: Hlookup, Vlookup, Transpose, Getpivot 

Data,Hyperlink - Practical Exercises Based on Statistical, Date & 

Time,Lookupand ReferenceFunctions. 

 

 
15 
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V 

Projectsand Applications 

RatioAnalysis,CashFlowStatement,PayrollProcessing,Marketing,Sal

esandAdvertisingDataAnalytics,SocialMediaMarketing Analysis, 

Basic Applications with Macros and VBAs;TrendingBusiness 

Applications UsingMS Excel. 

 
 

15 

 TOTAL 75 

THEORY20% &PROBLEMS80% 

CourseOutcomes 

CO1 DevelopAnd ApplyFundamentalSpread Sheet Skills. 

CO2 UnderstandingVariousToolsUsedInMs-Excel. 

CO3 KnowledgeOnVariousStatisticalTestsin Ms-Excel. 

CO4 
DemonstrateProficiencyinUsingComplexSpreadSheetToolsSuchas 
FormulasandFunctions. 

CO5 DevelopTrendingApplicationUsingMS-Excel 

Textbooks 

1 JohnWalkenbach,MSExcelBible, WileyPublication,NewJersey,USA. 

2 
RameshBangia,LearningMicrosoftExcel2013,KhannaBookPublishing, 
Bangalore. 

3 
Wayne LWinston,MicrosoftExcel,DataAnalysisandBusinessModelling, 
PrenticeHall,NewJersey, USA. 

4 GregHarvey,Excel2016forDummies,Chennai. 

ReferenceBooks 

1 
GlynDavis&BrankoPecar:BusinessStatisticsusing Excel,Oxford 
publications,Chennai. 

2 
GoogleSheetsBasics:MasatoTakedaandothers;TekuruInc,India. 

3 
HarjitSuman,ExcelBibleforBeginners,KindleEditio,Chennai. 

4 
Jennifer Ackerman Kettel, GuyHat-Davis, Curt Simmons, ―Microsoft 2003‖, 
TataMcGrawHill,Noida. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://www.freebookkeepingaccounting.com/using-excel-in-accounts 

2 
https://courses.corporatefinanceinstitute.com/courses/free-excel-crash-course- 
for-finance 

3 https://www.youtube.com/watch?v=Nv_Nnw01FaU 

http://www.freebookkeepingaccounting.com/using-excel-in-accounts
http://www.freebookkeepingaccounting.com/using-excel-in-accounts
http://www.youtube.com/watch?v=Nv_Nnw01FaU
http://www.youtube.com/watch?v=Nv_Nnw01FaU
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MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICOU

TCOMESE 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 3 3 2 3 3 3 2 2 

CO2 3 2 3 3 2 2 2 2 3 2 3 

CO3 3 3 3 3 3 2 3 3 3 2 2 

CO4 3 2 3 3 2 2 2 2 3 2 2 

CO5 3 3 3 3 3 2 3 3 3 2 3 

TOTAL 15 12 15 15 13 10 13 13 15 10 12 

AVERAGE 3 2.4 3 3 2.6 2 2.6 2.6 3 2 2.4 

3–Strong,2-Medium,1-Low 



145  

THIRDYEAR–SEMESTER -VI 
 

PROFESSIONALCOMPETENCYSKILL 

GENERALAWARENESSFORCOMPETITIVEEXAMINATION 

 

Subject

Code 
L T P S Credits 

Inst.

Hours 

Marks 

CIA External Total 

 2    2 2 25 75 100 

LearningObjectives 

LO1 Tocreatetheopportunityforlearningacrossdifferentdisciplinesandbuilds 

experienceforstudentsastheygrowintolifelonglearners. 

LO2 Tobuildexperiences forstudents astheygrowinto lifelonglearners. 

LO3 Toknowthebasic conceptsof variousdiscipline 

Prerequisites:ShouldhavestudiedCommerce in XIIStd 

UNIT Details No.of 
Hours 

 

 

 
I 

IndianPolity 

Basicsconcepts-

ThreeorgansofIndiangovernment(Executives,Legislature,Judiciary),Intro

ductiontoIndianConstitution–

Salientfeaturesofconstitution,Preamble,Fundamentalrights,Fundamental

duties,DirectivePrinciplesofStatepolicy,TypesofMajority,Amendments 

to the Constitution, Basic structure Doctrine, Division 

ofsubjectsbetweentheunionandthestateslocalGovernance,Electionsin 
IndiaandElectionCommission,CAG. 

 

 

 
6 

 

 

 
II 

Geography 

Major oceans of the world –Important Canals– Gulfs – Straits andpasses 

– Indian Rivers and its Tributaries – Climatology – Atmosphere,Wind 

systems, Clouds systems, World climatic classification – Indianclimate – 

Indian Monsoon – Indian‘s physical features, Indian Soil typesand 

Distribution – Importance Trade routes and projects, Indian 

naturalsvegetation – Indian agriculture- Major crops and its distribution, 

IndianIndustriesand its Distribution. 

 

 

 
6 

 
 

III 

Economy 

National Income –Inflation–MoneyandBanking - Agriculture in India 
–UnionBudget–PlanninginIndia–Poverty–Unemployment– 

InclusiveDevelopmentandDevelopmentissues–Industrialpolices–

FinancialMarkets. 

 
 

6 

 

 

 
IV 

History 

Modern India – formation of Indian National Congress – Morley 

MintoReforms,Revolutionaryactivities–WorldWarIandIndia‘sResponse 

– Home Rule league – Montague Chelmsford reforms – Rowlett Act –

Non –Cooperation Movement – Simon commission and Nehru Report –

CivilDisobedience MovementandRoundTable conferences–

QuitIndiaMovementandDemandforPakistan–CabinetMission–

Formationof Constituents Assemblyandpartition ofIndia. 

 

 

 
6 
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V 

EnvironmentandEcology 

Basic concepts – Ecology, Biodiversity- Food chain and food web – 

BioGeoChemicalCycles–InternationalBioDiversityorganisations-

InternationalConventions–ConferencesandProtocol–

IndianEnvironmentallaws andEnvironment Related organisation 

 
 

6 

 TOTAL 30 

CourseOutcomes 

CO1 Developboard knowledgeofthedifferentcomponentsin polity 

CO2 UnderstandtheGeographicalfeaturesacrosscountriesandinIndia 

CO3 Acquireknowledgeon theaspects ofIndianEconomy 

CO4 UnderstandthesignificanceofIndia‘sFreedomStruggle 

CO5 Gainknowledgeon EcologyandEnvironment 

 

 

Textbooks 

1 ClassXIand XIINCERT Geography 

2 History–OldNCERT‘SClassXIandXII 

ReferenceBooks 

1 M. LaxmiKant(2019), Indianpolity,McGraw-Hill 

2 RameshSingh(2022),IndianEconomy,McGraw-Hill 

3 G.C Leong,Physicaland HumanGeography,OxfordUniversityPress 

4 
MajidHussain- IndiaMapEntriesinGeography,GKPublicationsPvt,Ltd. 

NOTE:LatestEditionof TextbooksMaybe Used 

WebResources 

1 https://www.freebookkeepingaccounting.com/using-excel-in-accounts 

2 
https://courses.corporatefinanceinstitute.com/courses/free-excel-crash-course- 
for-finance 

3 https://www.youtube.com/watch?v=Nv_Nnw01FaU 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.freebookkeepingaccounting.com/using-excel-in-accounts
http://www.freebookkeepingaccounting.com/using-excel-in-accounts
http://www.youtube.com/watch?v=Nv_Nnw01FaU
http://www.youtube.com/watch?v=Nv_Nnw01FaU


147  

Note: NME papers offerd by Commerce Department to other Departments 

Semester I – Business Organisation 

Semester II – Advertising  

 

FIRST YEAR–SEMESTER–I 
 

SEC1–Non MajorElective-BUSINESSORGANIZATION 

 

SubjectCode L T P S Credits 
Inst. 

Hours 

Marks 

CIA External Total 

 1    1 2 25 75 100 

LearningObjectives 

LO1 
Understandbusiness,profession,organization,socialresponsibilities,andbusiness 

ethics. 

LO2 Explorebusinessforms,distinguishpublicandprivatesectors. 

LO3 Comprehendindustrylocationfactors,analyzelarge-scaleoperation advantages. 

LO4 Familiarizewithstockexchanges,understandbusinesscombinations. 

LO5 UnderstandtradeassociationsandchambersofcommerceinIndia. 

Unit 
Contents No.of 

Hours 

 
I 

Business - meaning and types - Profession - meaning and importance 

ofbusiness Organization - Social Responsibilities of Business - 

BusinessEthics. 

 
10 

 

II 

Forms of Business organization - sole trader - partnership - joint 

Hindufamily-jointstockcompanies-co-operativesocieties -public 

utilities 

andpublicenterprises-PublicSectorvs.PrivateSector 

 

15 

 

III 

Location of industry - factors influencing location - size 

ofindustry - optimum firm - advantages of large - scale 

operation -limitationofsmallscale operation -industrial estates-

district 

industriescentres. 

 

15 

 

IV 

Stock Exchange - Function - Types - Working - Regulation of 

StockExchangesin India-Business Combination-Causes-Types-Effects of 

Combinationin India 

 

10 

V 
Tradeassociation-Chamberofcommerce-Functions-Objectives-Workingin 

India 

10 

 
TOTAL 60 

CourseOutcomes 

CO1 
Differentiatebusinesstypes,evaluatebusinessorganization'simportance,analyze 
ethicalconsiderationsinbusiness. 

CO2 
Compareformsofbusinessorganizations,assesspublicandprivatesectoradvantages 
anddisadvantages 

CO3 
Analyze industry location factors, evaluate advantages of large-scale 
operations,assess industrial estates anddistrictindustriescenters. 
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CO4 
Explain stock exchange functions and regulation, analyze business 
combinations'causes,types, andeffects 

CO5 
Discusstradeassociationsandchambersofcommercefunctionsandobjectives, 
evaluatetheirsignificanceinpromotingtradeandcommerceinIndia 
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Textbooks 

 Businessorganisationandmanagement ,Publisher:P.Allan(January1,1978) 

ReferenceBooks 

1 Y.K.Bhushan,Businessorganization,SultanChand,NewDelhi. 

2 Prakash&Jagedesh,Businessorganization&Management. 

3 Reddy&Gulshar,PrinciplesofBusinessOrganization&Management 

4. Vasudevan&Radhasivam,BusinessOrganization. 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://www.vedantu.com/commerce/forms-of-business-organizations 

2 https://ncert.nic.in/textbook/pdf/kebs102.pdf 

3 
https://www.teachmint.com/tfile/studymaterial/b- 

com/BusinessOrganization/Chapter1/46db05e8-ee83-497e-aa56-573a1388f80e 

 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 3 3 2 3 2 3 3 3 2 2 

CO2 3 2 2 3 2 2 2 2 3 2 3 

CO3 3 3 3 2 3 2 3 3 3 2 2 

CO4 3 3 3 2 2 2 2 2 3 2 2 

CO5 3 3 3 3 3 2 3 3 3 2 3 

TOTAL 15 14 14 12 13 10 13 13 15 10 12 

AVERAGE 3 2.8 2.8 2.4 2.6 2 2.6 2.6 3 2 2.4 

3–Strong,2-Medium,1-Low 

������ 

 

 

 

 

 

 

 

 

 

http://www.vedantu.com/commerce/forms-of-business-organizations
http://www.vedantu.com/commerce/forms-of-business-organizations
http://www.teachmint.com/tfile/studymaterial/b-
http://www.teachmint.com/tfile/studymaterial/b-


150  

FIRST YEAR–SEMESTER–II 

SEC2 –Non MajorElective– ADVERTISING 
 
 

SubjectCode L T P S Credits 
Inst.

Hours 

Marks 

CIA External Total 
 1    1 2 25 75 100 

LearningObjectives 

LO1 
Understandthemeaning,objectives,andscopeofadvertising,aswellasthe 
benefitsandelementsofadvertising. 

LO2 
Explorethefeaturesandtypesofadvertisingagencies,understandthe criteriafor 
selectinganagency,andlearnhow tomaintaina client-agencyrelationship 

LO3 
Examinetheethicalandsocialissuesinadvertising,andunderstandthepositiveandnegativeinflue

nces of advertisingonIndian values andculture 

LO4 
Understandthecommunicationprocessandexploretheroleofadvertisingindevelopingbrandima

ge and brandequity, and learnstrategiesformanagingbrand crises 

LO5 
Learn copywriting essentials,copy elementsand types,layoutprinciples,executionstyles, 
andpre-testingandpost-testingmethods inadvertising 

Unit 
Contents No. 

ofHou

rs 

I 
INTRODUCTION: Advertising meaning-definition-objectives-scope-

benefits-Elements-MediainAdvertising 10 

II 
ADVERTISING AGENCY: Advertising agency Features-Types 

ofadvertisingagencies –Agencyselectioncriteria-MaintainingAgencyclient 
relationship. 

10 

 
 

III 

SOCIALANDECONOMICASPECTSOFADVERTISING: 
Socialaspects:Ethicalandsocialissuesinadvertising,positiveandnegat

iveinfluenceof advertisingonIndianvaluesandculture. 

Economicaspect:Effectofadvertisingonconsumerdemand,mon

opolyand competition, price. 

 
 

15 

 

IV 
BRANDBUILDING:Thecommunicationprocess-AIDAModel,roleof 

advertising in developing brand image and brand equity, and 

managingbrandcrises. 

 

10 

 

V 
FUNDAMENTALSOFCREATIVITYINADVERTISING:Essentialsof 
copywriting,copy-elements–types-layout-principles-executionstyles-

Pretestingandposttestingofadvertisements-methods andobjectives.. 

15 

 TOTAL 60 

CourseOutcomes 

CO1 
Defineadvertising,analyzeitsobjectives,evaluateitsscopeandbenefits,andidentify 
mediaelementsusedin advertising 

CO2 
Differentiatetypesofadvertisingagencies,assesscriteriaforselectingagencies,and 
demonstrateeffectiveclient-agencyrelationshipmanagement. 

CO3 
Analyzeethicalandsocialissuesinadvertising, evaluatetheimpact ofadvertisingon 
Indianvaluesandculture. 

CO4 
Explainthecommunicationprocessandanalyzeadvertising'sroleinbrandbuildingand 
managingbrandcrises. 

 

CO5 
Applyeffectivecopywritingtechniques,identifycopyelementsandtypes,utilizelayoutprinciples

andexecution styles,andconductpre-testingand post-testingof 
advertisements. 
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Textbooks 

1 AdvertisingPrinciplesandPracticebyRuchi Gupta-S.ChandPublishing 

ReferenceBooks 

1 Rathor,B.S.-Advertisingmanagement-HimalayaPublishingHouse 

2 Myers-Advertisingmanagement-PHINorms-Advertising-PHI 

3 Sontakki.C.N,Advertising,KalyaniPublishers,Ludhiana 

4. 
Brand Positioning-Strategies for competitive Advantage by SubrotoSengupta-
TataMcGrawHillPublication 

NOTE:LatestEditionof TextbooksMaybeUsed 

WebResources 

1 https://archive.mu.ac.in/myweb_test/sybcom-avtg-eng.pdf 

2 
https://uascku.ac.in/wp-content/uploads/2020/04/Advertising-B.Com_.-VI- 
Semester-Unit-Wise-Notes.pdf 

3 http://osou.ac.in/eresources/DJMC-06-BLOCK-02.pdf 

 
 

MAPPING WITH PROGRAMME 

OUTCOMESANDPROGRAMMESPECIFICO

UTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 3 3 3 3 2 3 3 3 3 2 

CO2 3 2 2 3 2 2 2 2 3 2 3 

CO3 3 3 3 3 3 2 3 3 3 3 2 

CO4 3 2 2 3 2 2 2 2 3 2 2 

CO5 3 3 3 3 3 2 3 3 3 3 3 

TOTAL 15 13 13 15 13 10 13 13 15 13 12 

AVERAGE 3 2.6 2.6 3 2.6 2 2.6 2.6 3 2.6 2.4 

3–Strong,2-Medium,1-Low 

 

http://osou.ac.in/eresources/DJMC-06-BLOCK-02.pdf

